QUIT  FARMING  —Barnes  Printing  Com¬ 
pany,  of  New  York  City,  do  publication 
work— they  print  23  monthly  magazines, 
two  weeklies,  two  dailies  and  several  an¬ 
nuals.  Last  year  they  found  it  was  neces¬ 
sary  to  “farm  out”  a  lot  of  composition  in 
orfler  to  keep  up  with  schedules.  Now 
they’ve  put  a  stop  to  that  by  placing  two 


new  Master  Models  at  the  head  of  tl 
7-machine  Linotype  line.  With  th 
Linotypes  and  80  easy-to-change  ra 
zines,  they  can  keyboard  100%  of  t 
text  matter  and  90%  of  all  their  a 
Above:  Foreman  Mack  Harris  andSu 
Charles  Stuart  are  checking  over  sob 
of  the  exclusive  Linotype  advantages^ 


ONE  KEYBOARD  operates 

both  main  and  auxiliary 
magazines.  Just  stay  in  po¬ 
sition  and  touch  this  shift 
key.  W  hat  a  time-saver!  It’s 
just  one  more  exclusive 
Linotype  advantage. 


LABELERS  —All  over  the  world  McCourt  Gummed  Labels  guM 
packages  to  their  destinations,  tell  you  what’s  in  those  bolt 
from  the  drug  store,  perform  many  other  tasks.  At  MoCoij 
Label  Cabinet  Company,  Bradford,  Penn.,  this  Blue  Sin. 
Linotype  plays  a  vital  part  in  keeping  pro<luction  costs  of  tb 
“stickers”  to  a  minimum.  Since  90%  to  90%  of  all  their  m 
chine  composition  is  either  centered  or  flushed,  they  say| 
Self-Quadder  is  indispensable.  Standing  by  machine  are  1. 1 
galsky,  vice-president,  and  J.  A.  Maxwell,  composing-room  fi 
man.  At  the  keyboard  is  Alfred  Moses,  machinist-operator.lj 


i 
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CHALLENGE 

DIAMOND  POWER  PAPER  CUTTER 

Speedier  in  operation  and  handling  greater  volume, 
Diamond  Cutters  are  a  powerful  factor  in  minimizing 
job  costs.  Absolutely  accurate — eliminate  waste,  there¬ 
by  effecting  another  substantial  saving.  Power  economy 
is  secured  through  a  highly  perfected  drive  mechanism. 

Massive  in  construction  and  built  to  endure.  Diamond 
Power  Paper  Cutters  combine  maximum  efficiency  and 
extreme  economy  with  utmost  safety  .  .  .  providing  posi¬ 
tive  protection  to  both  operator  and  stock.  Made  in  three 
sizes:  36J,  344  and  304-inches.  Write  for  complete  data. 


THE  CHALLENGE  MACHINERY  COMPANY 

GRAND  HAVEN,  MICHIGAN' 

CHICAGO,  17-19  E.  Hubbard  Sb.  200  Hudson  St.,  NEW  YORK 


CUTS  A  BIG  FIGURE.... 

IN  REDUCING  PRODUCTION  COSTS 


'  l  £  A  F  1  N  0  'EJR  ' 

,ED->OBMS|f^^,: 

,|rN,pEXES;^« 
BOUND  BOOKSgf: 
ding  •^0L0£R5|;^ 

0  SUPPLIES 

ENVEIOP^.^.J^^: 
record  books^; 
rCOROEQU'P'^^''''.^ 
:  bookkeepino  ?- 


!Ari0^^ 


CATALOti  r 

EffEtTIVE  AUGU! 


VORK.EJ-'*^’ 


THIS  CXTAIOG  IS  NOW  BEIIII 
DISTRIBUTED  TD  THE  TREII 
WRITE  FOR  COPY.... 


\i\ 


CATALOG 


IMITATION  LEATHER  BINDING  GOLD  EMBOSSED 


A  new  illustrated  catalog,  price  list  and 
"  ^  sales  manual,  completely  indexed  and 
cross  referenced,  and  arranged  in  eight  sec¬ 


tions  with  thumb  cut  index.  All  merchandise 
of  our  manufacture  complete  in  one  catalog, 
written  and  compiled  to  simplify  buying 
and  aid  selling  on  a  standard  profit  scale. 


WILSON-JONES  COMPANY 

ELIZABETH,  N.  J.  CHICAGO  NEW  YORK,  N.Y. 
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The  Graphic  Arts  Monthly 


In  Easy  Reach 

of  Paper  Samples  with  the 
Beckett  Perpetual  Auto -file 


N. 


lATURE  solved  the 
problem  of  the  giraffe, 
but  the  printer  and  ad¬ 
vertising  man  need  help 
in  getting  what  they  re¬ 
quire.  It  is  quite  as  im¬ 
portant  for  the  user  of 
paper  to  be  able  to  put 
his  hands  quickly  and 
conveniently  upon  exact¬ 
ly  the  kind  of  paper  the 
job  calls  for,  as  it  is  for 
the  giraffe  to  put  his 
mouth  on  the  succulent 
twigs  highin  the  mimasa. 

Here  is  where  the  Beck¬ 
ett  Perpetual  Auto- file 
comes  in.  In  its  beautiful 

and  compact  steel  cabinet,  only  19  inches  high,  are  found  298  varied  dummy 
samples,  9x  12  inches  after  folding.  They  include  nearly  200  different  items  of 
the  following  papers — Buckeye,  Beckett  and  Ohio  Cover,  Buckeye,  Beckett 
and  Tweed  Text,  Beckett  Offset  and  Beckett  Opaque.  All  are  classified  in  or¬ 
derly  form  and  the  sheets  are  perpetually  renewable  without  cost  or  trouble. 

If  you  are  associated  with  the  graphic  arts  you  can  secure  this  most  useful 
and  permanent  tool  and  the  perpetual  free  service  for  the  nominal  price  of 
$.5.00.  If  it  disappoints  you  we  will  refund  your  money  within  thirty  days. 

THE  BECKETT  PAPER  COMPANY 

MAKERS  OF  GOOD  PAPER  IN  HAMILTON,  OHIO,  SINCE  1848 
Copyright.  1939,  by  The  Beckett  Paper  Co. 
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Plants  No  ChUia  Eggs 


fr 


Ll. 

11-i' 

1 


REMEMBER  what  a  disappointed  kid  you  were  when  some 
of  the  eggs  you  found  turned  out  to  be  glass  ?  They  may  have 
fooled  the  hens,  but  they  were  no  good  to  you. 

It’s  different  with  Champion  Papers.  Every  grade  is  good,  ev¬ 
ery  one  is  usable.  Not  a  phoney  in  the  whole  lot  .  .  .  nothing 
put  in  just  to  dress  up  the  line.  When  Champion  makes  a  paper 
it  is  for  one  reason  only — it  fills  a  real  need  in  a  big  way. 

Champion  presents  the  most  complete  list  of  printing  papers 
anywhere  available.  They  range  from  finest  enamels  and  un¬ 
coated  book  papers  to  cardboards,  tags,  bonds,  ledgers,  and 
envelopes  and  tablet  writings.  Whatever  your  printing  require¬ 
ments,  use  Champion  papers  and  let  them  contribute  some 
real  nourishment  to  your  customers’  business. 


THE  CHAMPION  PAPER  AND  FIBRE  C  0.,  H  a  m  i  1 1  o  n,  0  h  i  o 


MILLS  AT  HAMILTON,  OHIO  .  .  .  CANTON,  N.  C.  .  .  .  HOUSTON.  TEXAS  ! 

Manufacturers  of  Advertisers'  and  Publishers'  Coated  and  Uncoaled  Papers,  Cardboards, 

Bonds,  Envelope  and  Tablet  Writing —  Over  1,500,000  Pounds  a  Day 

DISTRICT  SALES  OFFICES 

NEW  YORK,  CHICAGO,  PHILADELPHIA,  CLEVELAND,  BOSTON,  ST.  LOUIS,  CINCINNAT 
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15''xl7i4"*  the  full  capacity  of  the 
press.  Inking  is  by  hand. 

No.  1  Vandercook  Proof  Press  is 
heavily  constructed.  It  is  easy  to 
operate.  It  is  the  solution  to  the 
majority  of  proving  problems  for 
the  small  printer. 

Complete  information  on  the  No.  1 
Vandercook  Proof  Press  will  be  sent 
upon  request.  There  is  no  obligation. 


The  No.  1  Vandercook  Proof  Press 
is  definitely  priced  for  the  small 
printer.  It  is  the  first  low  cost  pre¬ 
cision  proof  press  to  be  equipped 
with  automatic  grippers,  making 
good  printing  possible  without  slur. 

Impression  equals  that  of  the  finest 
Photo-Engraver's  proof  press.  The 
No.  1  Vandercook  is  guaranteed  to 
print  a  fine  screen  halftone  up  to 


,  Main  Office  and  Factory  '  Eaatem  Branch  .  ' 

906  N.  KUpatrick  Ave.,  Chicagp  \  2 1 8  K.  45th  New  York  Ci^ 

Panama  V 


■A  BRIGHTER  SIDE 


I 

By  OLIN  E.  FREEDMAN  I 

President,  Prcxiuction  Standards  CiJorporation  ; 


★  Some  of  the  factors  which  have  con¬ 
tributed  to  the  difficulties  standing  in 
the  way  of  profitable  operation  in  the 
commercial  printing  field  are:  reduced 
volume,  as  reflected  in  general  busi¬ 
ness;  appropriations  for  radio,  out¬ 
door  and  newspaper  advertising;  in¬ 
crease  in  the  amount  of  work  produced 
by  mimeograph,  multigraph,  offset, 
planograph,  etc.;  and  the  growth  of 
many  types  of  specialists  (form  print¬ 
ers  and  producers  of  “gang”  folders, 
for  example)  within  the  industry  itself. 
In  search  for  better  values,  customers 
more  and  more  frequently  furnish 
stock,  plates,  etc.,  thus  eliminating  the 
jobbing  profit  rightfully  due  the 
printer. 

But  there  is  another  and  brighter 
side.  .  .  . 

Analysis  by  many  leading  advertisers 
has  established  the  realization  that 
greater  use  of  printing  is  actually  in¬ 
dispensable  to  the  success  of  their 
sales  efforts.  They  have  seen  how  ex¬ 
penditures  for  generalized  radio,  out¬ 
door  and  newspaper  advertising  fall 
short  of  expectations  unless  soundly 
supported  at  point  of  purchase  with 
carefully  planned  and  well  directed 
printed  material  which  will  maintain 
more  intimate  customer  contact  and 
will  provide  full  and  specific  details  for 
their  products.  Generalized  media  can 
be  but  the  heavy  artillery  with  which 
a  sales  campaign  is  opened;  printed 
matter,  like  the  infantry  and  the  ma¬ 
chine  guns,  will  win  the  battle  and  hold 
the  ground  thus  won. 


Some  progressive  printers  have  de-  I 
veloped  ^is  line  of  thought  with  out-  ; 
standing  success  of  late.  They,  and 
their  customers  who  have  seen  it  prove 
out  in  sound  practice,  are  now  prone  | 
to  predict  the  approach  of  one  of  the 
greatest  booms  the  printing  industry 
has  seen  in  a  great  many  years,  and 
that  it  is  the  proper  and  free  use  of  | 
printing  which  can  lead  the  way  out  | 
of  this  “recession”  not  only  for  the  f 

printers  themselves  but  also  for  all  ’ 

other  major  industries.  When  goods 
cease  to  stagnate  on  dealers’  shelves 
and  are  kept  moving  once  more,  a  I. 
greater  degree  of  prosperity  for  all  will  \ 

become  manifest.  1; 

If,  however,  the  printing  industry  is  f 
to  fill  this  role,  it  is  essential  that  it  t 
gear  itself  up  to  give  sound  values.  I 


's  huge  exhibit  at  the 


ONE among  a  dozen  stars ...  in  the  largest  single 
space  at  the  Showl  ATF  is  spot>lighting  the  Kelly  Clipper 
because  of  its  success  and  its  revolutionary  features. 
But  ATF's  6000  square  feet  of  display  space  will  be 
jammed  with  revolutionary  features... in  letterpress  and 
offset  equipment  and  accessories,  rubber  plate  printing 
and  supplies.  Some  will  be  on  display  and  demonstrated 
for  the  first  time  anywhere.  Others,  you’ve  heard  about, 
but  never  seen.  See  them  all,  watch  them  in  operation 
and  analyze  them  in  terms  of  your  own  needs.  The  ATF 
exhibit  will  be  the  largest  at  the  Show. . .  it  will  contain 
a  greater  variety  of  equipment  than  any  other.  Don’t 
miss  it!  -^Your  AT F  Salesman  has  tickets,  ask  him ! 

American  Type  Founders 

200  Elmora  Ave.,  Elizabeth,  N.  J.  •  Branches  in  23  Cities 
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Since  every  piece  of  printed  advertis¬ 
ing  must  pay  its  way  through  tangible 
results,  full  returns  for  the  expendi¬ 
tures  of  our  customers  are  essential 
for  our  progress.  It  is  a  fact  that  re¬ 
duction  of  selling  prices  had  led  to  in¬ 
creased  volume  in  practically  every 
other  industry.  That  is  the  record  of 
our  industrial  civilization — and  Amer¬ 
ica  is  the  greatest  industrialized  nation 
in  history,  paying  the  highest  incomes 
and  maintaining  the  highest  standards 
of  living.  This  has  been  accomplished 
through  constantly  improved  efficiency 
and  consequent  broadening  of  markets. 

When,  in  1936,  the  eastern  railroads 
reduced  passenger  fares  by  25%  or 
more,  gross  income  immediately  in¬ 
creased  tremendously.  But  when,  a 
year  ago,  they  upped  them  again,  rev¬ 
enue  fell  by  some  17%.  Profiting  by 
that  lesson,  they  are  now  reducing 
charges  once  more.  They  have  learned 
that  hundreds  of  thousands  of  people 
possess  the  urge  to  travel;  and  these 
people  do  travel  when  the  cost  is 
brought  within  their  reach. 

Now,  there  is  probably  no  one  in  the 
printing  business  who  would  seriously 
contend  that  this  country  actually  con¬ 
sumes  all  the  printing  it  would  like 
to  have.  As  with  the  railroads,  whose 
heavy  equipment  investments  and  costs 
of  skilled  labor  are  similar  to  ours, 
bringing  our  charges  within  the  reach 
of  the  potential  market  is  of  acute  im¬ 
portance. 

We,  however,  are  more  fortunate  than 
the  railroads  in  this  undertaking.  They 
were  obliged  to  resort  to  the  trial-and- 
error  method  of  arbitrary  and  experi¬ 
mental  rate  reductions  in  tapping  their 
market.  We,  thanks  to  the  good  work 
which  has  been  carried  forward  by 
many  active  trade  associations,  can  ap¬ 
proach  this  undertaking  with  analytical 
intelligence:  we  can  always  know  the 
precise  cost  and  requisite  selling  price 
of  each  productive  hour.  By  sparing 
no  effort  to  obtain  the  greatest  amount 


of  acceptable,  salable  output  from  each 
of  those  hours,  we  can  maintain  the 
full  charge  plus  reasonable  profit  and 
still  give  the  values  which  our  cua- 
tomers  are  seeking. 

How  is  this  to  be  soundly  accom¬ 
plished? — Through  the  application  of 
production  standards,  in  identically  the 
same  manner  as  is  already  being  done 
by  so  many  of  the  truly  successful  lead¬ 
ers  in  our  industry,  who  are  today  ap¬ 
plying  the  same  degree  of  precise  meas¬ 
urement  to  that  major  portion  of  their 
billings  embodied  in  production  as  to 
the  minor  portion  represented  by  out¬ 
side  purchases. 

Thus,  averages,  when  applied  to  pro¬ 
duction,  are  not  soundly  workable  . . . 
are  not  reliable  under  today’s  condi¬ 
tions.  Numerous  organizations  bear 
with  pride  the  name  “Standard  Print¬ 
ing  Company” — but  who  would  want  to 
to  be  called  the  “Average  Printer”? 
Each  of  us  desires  to  excel.  We  know 
that  we  can  not  win  acclaim  and 
achieve  success  by  equalling  merely  the 
average  for  the  lOO-yard  dash,  18  holes 
of  golf,  or  business  administration. 

In  the  complex  production  of  the 
printing  industry,  averages  are  usually 
dangerously  misleading.  Average  what? 
— Quality?  Size?  Quantity?  Stock? 
Press?  Such  generalities  simply  will 
not  stand  up! 

When  we  hire  a  man,  he  is  given  a 
dollars-and-cents  standard  of  what  he 
is  to  receive.  Our  employees  want  to 
know  what  we  specifically  expect  from 
.  them  in  reUirn.  Standards  will  tell, 
and  labor  will  accept  them. 

Our  customers  want  to  know :  “What 
do  we  get  for  each  dollar  we  spend?” 
Standards,  by  telling  us,  will  enable  us 
to  tell  them.  Standards  will  stop  leaks, 
show  up  preceding  operations  improp¬ 
erly  performed,  measure  the  condition 
of  materials  and  equipment,  divulge  the 
need  for  plant  modernization,  place  us 
on  a  positive  basis  of  understanding, 
{ Continued  on  page  58,‘ 


CD 

CD 

pii 

(Q 

ini 

buct 

1 

PEA  GREEN  — “As  like  as  two  peas  in 
a  pod”  is  a  proverb  which  is  utterly 
ignored  by  the  U.  S.  Department  of 
Agriculture. 
Peas  aren’t 
alike,  even  if 
they  come 
csv  from  the 

1^-  )  same  pod, 

fcv^l^rT  Bureau  of 

Standards, 
/  which  classi- 

*  fies  these  roly- 

•  •  poly  little  veg¬ 

etables  into  groups  according  to  size 
and  color.  Distinguishing  various  sizes 
isn’t  particularly  difficult,  but  sorting 
peas  according  to  color  is  more  tricky. 
So  when  Food  Industries  magazine  de¬ 
cided  to  print  up  an  insert  describing 
these  classifications  they  called  on  Ar¬ 
thur  Allen,  the  noted  color  consultant, 
to  match  in  printing  inks  the  “pea 
greens”  which  the  Department  of  Agri¬ 
culture  had  set  up  as  distinguishing 
between  Grade  A  and  Grade  B  peas. 
Slight  shade  variations  would  make  the 
“pea  color  guide”  useless.  But  Mr. 
Allen  did  the  job  so  that  no  one  could 
be  led  astray  by  false  pea  colors.  Oh 
yes,  one  thing 
more  —  the  in- 

sert  was  print-  ^ 

ed  with  IPI  pea  # 

green  inks.  \\  ^  \_  /  m 


AT  HOME- 

Time  Inc.,  is  \  , — 

“at  home”  this  L  1 

summer  to  ^Li 

Time,  Life  and  _ 

Fortune  sub-  == 

scribers  visit-  — —  ^ 

ing  New  York.  ' 

A  whole  floor  of  the  Time  and  Life 
Building  in  Rockefeller  Center  has 


with  books,  magazines,  home  town  pa¬ 
pers,  movies,  television  and  other  at¬ 
tractions  to  entertain  visitors.  One  of 
the  most  interesting  sections  of  the  floor 
is  devoted  to  telling  how  Time  and  Life 
are  produced.  The  story  of  ink  is  an  in¬ 
tegral  part  of  the  production  sequence, 
for  it  was  IPI’s  instant-drying  Vaporin 
that  helped  to  make  possible  the  re¬ 
markable  speed  printing  schedules  for 
which  these  magazines  are  famous.  A 
proof  press,  installed  at  the  exhibit, 
demonstrates  how  much  faster  Vaporin 
dries  than  ordinary  inks.  We  could  fill 
up  the  rest  of  this  column  telling  you 
about  other  features  of  this  novel  “Sub¬ 
scribers*  Library”  of  Time’s  but  why 
not  discover  them  for  yourself?  Time 
will  gladly  send  a  guest  card  to  friends 
of  IPI.  Simply  write  to  Time  Inc., 
Room  27-07,  Time  and  Life  Building, 
Rockefeller  Center,  New  York. 

PIONEER  PRINTER— A  few  months 
ago  we  ran  an  item  in  which  we  men¬ 
tioned  Stephen  Daye,  who  set  up  “the 
first  printing  press  in  America  in  1638.” 
One  of  our  readers  has  written  to  us  to 
point  out  that  Mr. 

Daye  was  not  the  first 
printer  in  America —  //^ 

he  missed  the  honor  | 

by  exactly  99  years.  MINT  E  R  U 

The  first  press  in  ^ 

America  was  actually 
in  operation  a  good  //  V  i 
many  years  before  the  jf/  \1 

Pilgrims  landed.  It  was  ^ 
established  in  1539  in  ' 

Mexico  City  by  Juan  Pablos,  just  20 
years  after  Cortes  had  conquered  the 
Aztecs.  It  is  doubtful  that  Senor  Pablos 
used  IPI  inks,  but  just  the  same  we  are 
glad  to  give  him  his  full  due  as  the 
true  nioneer  printer  of  the  Western 
World. 


INTERNATIONAL  PRINTING  INK 

DIVISION  OF  INTERCHEMICAL  CORPORATION 

DEPT.  G.A.G.,  75  VARICK  STREET,  NEW  YORK,  N.  Y. 


SELLING  UP” 


★  In  nearly  every  line  of  business  to¬ 
day,  “selling  up”  is  winning  bigger 
volume  and  better  profits.  Many  job 
bouses  have  learned  the  art  of  selling 
up,  and  many  printing  salesmen  are 
learning  the  ropes.  The  technique  is 
simple  enough  but  one  must  be  per¬ 
sistent  to  be  successful  at  it.  It  must 
also  be  engaged  in  with  tact  and  with 
sincerity. 

A  job  is  brought  into  the  house  by  a 
junior  salesman,  say  from  a  business 
firm  that  is  an  occasional  customer. 
It  probably  calls  for  a  certain  low 
grade  of  paper,  inexpensive  composi¬ 
tion,  minimum  of  cuts  and  no  color. 
The  guiding  principle  in  the  purchase 
is  to  get  a  job  done  for  the  least  pos¬ 
sible  cost.  The  salesman,  in  such  an 
instance,  may  accept  the  customer’s 
idea  of  what  the  job  is  worth  to  the 
latter;  execute  it  to  the  best  of  the 
plant’s  ability — and  there  you  are.  On 
the  other  hand,  by  a  tactful  approach 
to  the  subject  the  printing  salesman 
under  these  conditions,  with  perfect 
honesty,  can  change  the  job  over  to  a 
better  grade  of  paper,  better  composi¬ 
tion,  the  addition  of  a  color  or  two. 
The  customer  gets  a  better  job  and  the 
plant  gets  a  better  profit.  The  salesman 
also  benefits  financially. 

I  admit  that  we  all  get  jobs  which 
are  of  the  type  that  can  sustain  only  a 
certain  investment  on  the  part  of  the 
customer.  But,  within  my  experience, 
seven  times  out  of  ten  a  piece  of  pro¬ 


Pays  in  Printing 


By  S.  K.  HARGIS 


motional  printed  matter  ordered  on  the 
pinch-penny  basis  can  be  stepped  up 
in  quality  by  an  intelligent  handling  of 
the  buyer  on  the  part  of  the  printing 
salesman. 

One  way  this  can  be  done  success¬ 
fully  is  to  set  about  to  step  up  the 
quality  of  the  job,  only  after  the  order 
has  been  secured  and  the  specifications 
accepted. 

For  instance,  the  printing  salesman 
says  to  the  customer: 

“Mr.  Blank,  don’t  you  think  this  joh 
would  look  much  better  and  make  a 
much  better  impression  if  printed  on 
this  stock — a  sample  of  which  I  have 
with  me?  Of  course,  you  are  the  judge. 
But,  we  have  quite  a  stock  of  this  pa¬ 
per  on  hand,  and  after  all,  the  differ¬ 
ence  in  price  is  very  small.” 

The  customer  may  examine  the  sam¬ 
ple,  ask  the  price,  and  usually  he  will 
agree  to  the  better  grade  stock. 

This  much  settled,  the  printing  sales¬ 
man  continues: 

“Now,  using  this  stock,  Mr.  Blank, 
we  could  safely  add  at  least  one  color, 
giving  you  better  typographical  display 
and  emphasis  on  sub-headings,  initials, 
or  wherever  you  may  want  it.” 

Showing  a  sample  of  the  color  idea 
at  this  point  will  usually  win  the  cus¬ 
tomer  over  to  a  little  extra  outlay  for 
a  single  color. 

This  settled,  the  salesman  makes  his 
way  back  to  the  plant  to  get  the  job 


August 


The  Graphic  Arts  Monthly 


15 


You  are  invited 

to  see  our  exhibit  at  The  National  Graphic  Arts 
Exposition,  Grand  Central  Palace,  New  York, 
September  25th  to  October  7th.  Our  exhibit  will 
be  at  Booths  266  -  267  -  268,  Mezxanine  Floor. 


1.  The  Craftsman  Geared  Line-Up  and  Register  Table 

The  NEW  Craftsman  is  the  most  complete  instrument  of  its  kind  ever  de¬ 
signed.  It  has  two  precision  geared  straightedges  equipped  with  automatic 
self-inking  marking  devices,  an  illuminating  compartment  for  registering, 
combination  guides  and  clamps.  It  will  make  layouts,  strike  sheets,  line  up 
pressproofs  with  blueprint  accuracy.  It  is  designed  for  every  class  of  printed 
matter — books,  catalogs,  magazines,  color  work,  ruled  forms  and  every  job 
requiring  accuracy  of  position. 

2.  The  Craftsman  Precision  2- Way  Form  Liner 

A  geared  two-way  line-up  device  for  quickly  and  accurately  positioning  type 
and  plate  forms  on  the  stone  before  going  to  press.  The  straightedge  is  equipped 
with  a  scale  graduated  to  1 6ths  and  eight  6"  fingers  for  simultaneous  line-up 
of  horizontal  and  vertical  margins.  Bowed  chases  and  cross-bars  are  squared 
before  line-up  begins.  Simple,  accurate  and  easily  operated.  Will  eliminate 
90%  of  presswaiting  time  '^shifting"  on  the  press.  Production  is  speeded  up 
from  composing  room  to  bindery. 


3.  The  Craftsman  Precision  Offset  Table 

This  remarkable  offset  device  has  proven  a  sensational  success  for  Offset 
Printers,  Photo-lithographers,  Planographers  and  Photo-Engravers.  It  will 
make  with  absolute  accuracy  pencil,  pen  arxl  ink  layouts,  ruled  negatives,  ruled 
plates  and  multiple  layouts.  Equipped  with  verniers  and  automatic  spacing 
device,  interchangeable  marking  instrument  for  paper,  negative  and  plate 
ruling,  illumination  compartment,  adjustable  surface  and  many  other  notable 
time  and  labor-saving  devices.  A  self-contained  instrument  for  precision 
register,  precision  line-up,  copy  layout,  masking,  stripping,  opaquing  and 
retouching. 

Admission  Tickets  Sent  on  Request 

Craftsman  Line-up  Table  Corporation 

49  -  59  River  Street,  Waltham,  Mass.,  U.S.A. 
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in  the  works.  Later  in  the  day  he 
phones  Mr.  Blank,  and  says: 

“You  know,  Mr.  Blank,  since  I  left 
you  I’ve  run  across  a  cover  stock  that 
is  just  the  thing  for  your  folder.  Some¬ 
thing  we  have  in  stock.  It  is  just  the 
thing  to  give  your  folder  extra  class. 
I’m  mailing  you  a  sample  tonight,  and 
you  can  consider  the  matter  while  M-e 
are  setting  up  your  copy.  I’ll  talk  to 
you  again  about  it  tomorrow  after- 


Now  in  each  step  of  raising  the  qual¬ 
ity  of  the  job — and  its  price — the  cus¬ 
tomer  has  been  permitted  to  do  all  the 
deciding.  The  salesman  has  merely, 
in  a  spirit  of  service,  suggested  improve¬ 
ments  in  quality  leaving  the  whole 
matter  up  to  the  buyer. 

Care  should  be  taken  so  as  not  to  give 
the  wrong  impression — that  the  sales¬ 
man  is  not  merely  trying  to  get  more 
money  out  of  Blank  but  striving  to  give 
him,  for  very  little  more  cost,  a  job 
more  worthy  of  his  imprint. 

In  this  respect  the  printer  takes  a 
cue  from  the  progressive  retail  mer¬ 
chant  of  today  whose  policy  of  selling 
extra  items  to  customers  in  addition 
to  those  for  which  they  enter  the  store. 
Or,  the  practice  of  selling  up — selling 
something  better.  And  it  is  surprising 
what  a  difference  there  proves  to  be 
in  volume  and  profit  where  this  policy 
is  intelligently  carried  out  wherever  an 
opportunity  presents  itself.  Too  many 
printers  have  looked  for  volume  and 
profit  increase  through  getting  more 
jobs  into  the  shop.  The  selling  cost  on 
a  thousand  dollar  job  is  seldom  greater 
than  it  is  on  a  $50  job  and  besides  the 
quality  work  a  house  turns  out  is  the 
measure  of  its  reputation. 

It  would  be  poor  policy,  of  course, 
to  disparage  any  job,  cheap  or  other¬ 


wise,  once  it  is  ordered  and  specifiJ 
by  a  customer.  It  is  not  necessary  to 
criticize  the  quality  of  paper,  ink  or 
composition  that  the  customer  as^  {<^ 

The  trick  lies  in  showing  somethio^^^B 
better  and  explaining  something  betto^^V 
avoiding  direct  comparisons. 

As  a  rule  when  the  customer  setsupi^V  - 
a  budget  for  a  catalog,  folder,  broad 
side  or  booklet,  he  pictures  its  appear- 
ance  and  effect  in  his  mind’s  eye.  If  he  V 
haa  had  little  experience  he  may  over-  m 
estimate  both.  So  that,  when  the  print-  m  S 
ing  salesman  places  before  his  eyes  a  >5 
cheap  job,  such  as  he  has  in  mind,  and  K 
something  a  little  better,  he  is  inora« 
likely  to  be  impressed  to  the  extent  of 
increasing  his  budget. 

So  long  as  a  large  volume  of  printiiul 
— job  work — is  bought  on  the  pri^ 
basis  so  long  will  the  progressive  print¬ 
ing  salesman  have  an  opportunity  toj 
sell  up.  After  all,  the  customer  doesn’t 

really  want  an  unsatisfactory  job— _ 

usually  just  hopes  he  can  get  som6  R 
thing  that  will  do  without  making  a  moW 
sizeable  investment.  p 

Many  of  us  are  dealing  every  day  i 
with  experienced  buyers  of  printing 
who  know  pretty  well  what  their  print-  r  , 
ing  dollars  will  buy.  But  these  are  not  F 
in  the  majority.  The  little  fellow  hopes 
for  a  result  that  will  match  his  mental 
picture  of  the  thing — at  small  cost.  . 

Selling  up  has  not,  within  my  expc-  ^ 
rience,  been  a  set  policy  with  the  great  **  ™ 
majority  of  American  job  houses.  1" 
this  they  have  lagged  behind  many 
other  lines.  And  perhaps  in  no  line 
does  cheapness  show  up  so  quickly  as  ? ^ 
in  job  printing. 

Consistent  selling  up  all  along  the  g  ^ 
line  produces  these  results  for  the 
printer:  (a)  Bigger  volume  in  dollars; 

(b)  Better  profits;  and  (c)  Better  rep- L  Se 
utaticn  for  good  work.  R®* 


No  man  yet  ever  had  a  policy  of  selling  at  cut  prices  without 
meeting  his  own  cut  price  later  on.  Think  that  over. 

— Gordon  C.  Hall. 


^Sere’s  a  selling  help  that  really  helps!** 


What  the  Coupon  Will 
Bring  You  .  .  . 

QPECIMENS  of  top- 
notch  cover  jobs  pro¬ 
duced  for  11  different 
advertisers  .  .  .  examples 
of  1 -color,  2-color,  4-color 
work  .  .  .  “different”  treat¬ 
ments  in  layout  and  design 
...  a  warehouse  of  useful 
new  ideas  ...  a  “Produc¬ 
tion  Detail”  sheet  listing 
equipment  used  for  each 
job. 

• 

MAIL  COUPON  NOW  for 

the  Portft^o  of  Commer¬ 
cial  Reprints  on  Hammer- 
mill  Cover. 

Send  it 
now! 


low  this  Hammermill  Coyer  Portfolio  helps 
you  land  profitable  orders! 


PRINTING  JOBS  origi¬ 
nate  as  ideas.  When  a 
eustomer  knows  what  he 
irants,  he’s  in  the  market, 
place  an  attractive  printing 
before  him — if  he  likes  it 
lie’s  a  “hot”  prospect. 

;  Where  can  you  get  such 
«eas?  Well,  for  instance, 
Irom  this  Portfolio  of  Com- 
kiercialReprints  onHammer- 
mill  Cover.  Here  are  samples 
|>f  cover  jobs  other  people 
|lre  using  today  —  ideas  that 
ay  prove  profitable  to  you. 
Send  for  this  collection, 
lee^  the  sharp,  clean  print- 
Ibility  of  Hammermill  Cover. 


See  its  brilliant  attention  get¬ 
ting  colors.  And  note  that 
on  Hammermill  Cover  you 
can  print  a  job  economically, 
work-and-turn. 

Use  this  portfolio  as  an 
idea  generator  for  your  cus¬ 
tomers.  Show  them  how  an 
eye-catching  cover  wins  extra 
attention  for  their  booklets 
and  catalogs.  Show  them  how 
a  durable  cover  keeps  their 
message  alive  and  selling. 
Show  them  Hammermill 
Cover.  Sell  them  Hammer¬ 
mill  Cover.  And  ring  up  an 
extra  profit  on  every  booklet 
and  catalog  job  you  produce. 


Hammermill  Paper  Co..  Erie,  Pa.  gam-au. 

Please  send  me  the  Portfolio  of  Com¬ 
mercial  Reprints  on  Hammermill  Cover. 


Name. 


MAOf  BY  THE  MAKERS  OF  HAMMERMILL  BONO 


Position . . 

(Please  attach  to  your  buaineM  letterhead) 


NATIONAL  GRAPHIC  ARTS  EXPOSITIONS.  INC.,  480  LEXINGTON  AVE.  NEW 
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return  envelopes 

Bring  in  the  Checks 


★  The  modern  printing  establishment 
can  be  used  by  its  owner  as  a  sort  of 
“laboratory”  in  which  to  work  out  ideas 
which  can  be  utilized  to  increase  the 
size  of  the  average  printing  sale  and 
to  expand  the  list  of  customers,  if  the 
owner  will  take  the  time  to  devise  and 
test  out  such  ideas. 

The  Western  Advertising  Company, 
at  Menard,  Texas,  for  example,  has 
added  several  hundred  dollars  yearly 
to  its  volume  and  has  speeded  up  its 
own  collections  by  just  such  a  labora¬ 
tory  test — the  application  and  utiliza¬ 
tion  of  an  old  and  long-used  idea.  Yet 
it  has  served  the  company  well  and  has 
added  to  profits  in  extra  sales. 

N.  H.  Pierce  has  always  been  a  strong 
believer  in  the  value  of  the  self- 
addressed  return  envelope  in  corre¬ 
spondence.  Some  of  his  business  ac¬ 
quaintances  even  think  he  overdoes  it; 
but  experience  belies  the  belief. 

Noting  the  number  of  return  enve¬ 
lopes  being  used  in  general  correspond¬ 
ence,  on  the  first  of  a  certain  month  he 
made  it  a  point  to  enclose  a  self- 
addressed  envelope  with  every  state¬ 
ment  he  sent  out. 

To  his  agreeable  surprise,  his  collec¬ 
tions  the  first  fifteen  days  of  that  month 
were  well  above  the  average,  although 
accounts  due  were  about  the  same.  He 
followed  up  the  idea  the  next  month, 
and  collections  continued  above  nor¬ 
mal. 

He  never  sends  out  a  statement  now 


By  RUEL  McDANIEL 


without  enclosing  a  self-addressed  en¬ 
velope,  of  conspicuous  color,  with  it. 

“After  I  saw  that  these  envelopes 
definitely  were  aiding  my  collections,” 
Mr.  Pierce  explains,  “I  began  to  figure 
out  the  reason.  And  thus  I  concluded 
that  the  increase  was  logical. 

“The  idea  has  little  or  no  effect  upon 
the  larger  concern  that  pays  all  bills 
promptly  on  a  certain  day  every  month. 
These  bills  are  going  to  be  paid  if  you 
get  your  statement  in  on  time,  regard¬ 
less  of  the  little  extra  service  you  ren¬ 
der;  but,  unfortunately  for  the  printer, 
a  lot  of  good  customers  are  not  like 
that. 

“A  great  many  buyers  of  printing 
will  act  as  a  typical  customer  does.  He 
sits  down  and  writes  out  as  many 
checks  in  payment  of  accounts  due  as 
he  thinks  his  bank  balance  will  stand. 
Since  he  is  not  going  to  pay  all  the 
bills,  it  is  only  natural  for  him  to  pay 
those  which  are  most  convenient  for 
him  to  pay.  When  he  has  a  statement 
before  him  and  with  it  a  self-addressed 
envelope,  he  more  or  less  subcon¬ 
sciously  favors  that  bill  over  others  of 
similar  size  and  importance.  The  fellow 
who  sends  the  envelope  gets  his  money, 
while  one  or  more  other  firms  wait  un¬ 
til  the  next  time  the  customer  sits  down 
to  write  his  batch  of  checks.” 

After  having  tested  this  simple  theory 
thoroughly,  Mr.  Pierce  then  began  talk¬ 
ing  it  to  his  customers.  By  telling  them 
( Continued  on  page  58) 
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HOW'S  A0VSRTISIH9 
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PRiNms  WHO  Aomnsi 

should  send  specimens  for  re¬ 
view,  comment  and  constructive 
criticism  in  this  space  direct  to 
Harold  Marshall.  Readers  writ¬ 
ing  to  printers  for  specimens  of 
pieces  mentioned  should  en¬ 
close  adequate  postage. 


★  Down  Mississippi-way  they  have  a 
way  of  saying  things  directly,  and  to 
the  point!  J.  R.  Furr,  for  instance,  who 
edits  The  Item  at  Picayune  has  sent  me 
one  of  his  recent  office  supplies  circu¬ 
lars.  Now,  Mr.  Furr,  almost  all  of  this 
department’s  readers  give  us  carte 
blanche  when  it  comes  to  criticizing 
their  efforts,  so  I’m  a  bit  on  my  mettle 
when  you  ask  “Do  you  have  any  helpful 
suggestion  to  make?  (The  italics  are 
mine,  hut  the  implication  is  Mr. 
Furr’s.)  Frankly,  Mr.  F.,  I  haven’t 
any!  As  a  matter  of  fact,  your  proce¬ 
dure  of  reprinting  the  circular  on  thin 
paper  for  use  as  a  stuffer,  after  it  had 
run  in  your  paper  is  a  darned  good 
idea.  As  a  matter  of  fact,  it’s  an  idea 
that  printer-publishers  would  do  well 
to  look  into.  .  .  .  For  many  good  rea¬ 
sons,  circulars  carry  much  more  weight 
when  they’ve  been  reprinted  from  news¬ 
paper  advertisements. 

JEANNE  EDWARDS,  1655  North 
Cherokee  Avenue,  Hollywood,  Calif. 
Jeanne  went  ’round  the  corner  to  Walt 
Disney  and  borrowed  some  very  cute 
pups  (and  a  cute  idea)  to  illustrate  the 
fact  that  her  Hollywood  Letter  Shop 
does  offset  printing. 

MILLS  PRINTING  CO.,  108  North 
Commerce,  Fort  Worth,  Texas.  “We 
are  fishing  for  your  business”  says  Fred 


Mills,  in  the  shape  of  a  steel-die-cut 
fish.  Somewhat  unusual  from  the  gen¬ 
eral  run  of  blotters. 

JAMES  GRAY,  Inc.,  216  East  45th 
St.,  New  York,  N.  Y.  “We’re  Blush¬ 
ing”  says  the  front  cover  of  a  huge 
broadside  which  reproduces  this  de¬ 
partment’s  comments  on  Gray.  Now, 
weWe  blushing  . . .  but  Jesse  still  hasn’t 
come  ’round  for  that  drink! 

HARRY  L.  BODKIN,  5th  &  Cambria 
Sts.,  Philadelphia,  Pa.  Harry  indicates 
he’s  on  the  right  track  when  he  sends 
out  blotters.  Harry  says  he  offers  a 
“Distinctive  Printing  Service,  but  I’m 
afraid  his  layouts  and  type  selections 
tend  more  to  the  blatant  and  circus-y 
than  the  word  “distinctive”  warrants. 
Harry  has  indicated,  too,  his  desire  to 
be  added  to  your  “PEX”  mailing  list; 
mayhap  some  of  the  other  gents’  sam¬ 
ples  will  set  him  right. 

WILLIAM  G.  SCHLUND,  11  Rock- 
view  Ave.,  N.  Plainfield,  N.  J.  That 
was  a  very  attractive  young  woman, 
Bill,  the  one  adorning  the  outside  of 
your  latest  little  circular.  Frankly,  1 
wish  I  could  say  as  much  for  your  lay¬ 
out  and  type  selection  .  .  .  especially 
since  your  copy  tells  prospects  “Type 
styles  have  changed  a  lot  in  the  last 
ten  -years.  Why  not  keep  up-to-date 
with  a  SCHLUND  printed  form!” 
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C&P  CYLINDER  PRESSES  11x15*12x18 

High  •fficiant  and  easily  operated  automatic 

presses  ideal  for  forms,  postcards,  imprints  as  well  as 
halftone  and  color  jobs. 


IN  BIG  SHOP— medium  shop— and  small— Chandler 
6-  Price  presses  and  paper  cutters  during  over  a 
half  century  have  returned  many  millions  of  dollars 
in  profits  to  users.  There  are  sound  reasons  for  this. 
C6>P  equipment  handles  a  larger  percentage  of  "run* 
of  •hook"  work,  because  the  great  majority  of  jobs 
are  of  the  size  and  quantity  most  profitably  produced 
on  Chandler  tr  Price  units. 

No  single  unit  of  C£>P  equipment  requires  an  in¬ 
vestment  of  large  sums  of  money.  Overhead  and 
depreciation  costs  are  minimum. 

C6>P  equipment  has  always  been  built  to  the  most 
exacting  modern  standards  by  skilled  svorkmen.  Long 
life  and  high  resale  value  result. 

Improvements  in  better  ink  distribution  with  easier 
makeready  and  faster  automatic  feeding  and  delivery  on 
Chandler  o-  Price  presses  are  constantly  being  made 
so  that  most  recent  units  are  groalor  profit  makers. 
It's  no  wonder  then,  that  C6-P  presses  are  the 
busiost  units  in  every  printshop.  Remember,  only 
working  equipment  pays  a  profit 

THE  CHANDLER  t  PRICE  CO.  •  CLEVELAND.  ORiD 


NEW  YORK 
Grand  Cantral  Palace 


CHICAGO 
Tramportation  BMg 


NtHon.»iJ»  ia/«f  and  sarvfce  through  nuttif  a  hiif.»-hunJr»J 
oUitut  of  Anancan  Typo  FounJon  and  othor  dca/ars. 

mUT  us  AT  THK  OHAPMIC  ARTS  KXPOSmOM 
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PROFIl 


EVERY 


SHOP 
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CRAFTSMAN  AUTOMATIC  UNITS  10x15  •  12x18 

A  completely  automatic  press  and  feeder  with  modern 
featu  res  designed  through  50  years'  experience  in 
building  over  100,000  job  printing  presses. 

AUTOMATIC  PAPER  CUTTERS  The  complete  line 

of  Cfir-P  paper  cutters  includes  full  automatic  equip¬ 
ment  or  50-inch  size  to  small  hand  lever  cutters. 
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You’ll  have  to  set  a  much  better  ex¬ 
ample  than  that,  Bill! 

LOUIS  P.  KRETSCHMAN,  220  N. 
15th  St.,  Philadelphia,  Pa.  Whenever 
I  see  my  postman  hand  me  an  envelope 
from  Louis  I  know  I’m  in  for  a  treat. 
This  time  was  no  exception.  His  red, 
blue  and  gold  “Spirit  of  ’39”  blotter 
is  a  real  beauty;  as  usual,  too,  he’s 
added  a  neat  bit  of  embossing — this 
time  of  George  Washington’s  head. 

DIERS  PRINTING  CO.,  1107  2nd 
Ave.,  Seattle,  Wash.  Even  though  my 
question  about  “Potlatch”  is  still  un¬ 
answered,  I’ve  got  to  admit  this  Diers 
outfit  knows  what  it’s  all  about  when 
it  comes  to  color  printing.  Their  July 
job  on  “Selling  .  .  .  The  Function  of 
Printing”  turns  out  to  be  another  hum¬ 
dinger. 

GEORGE  L.  HERMAN,  Biltmore, 
North  Carolina.  George  has  built  up 
a  fine  business  specializing  in  fra¬ 
ternal  printing  for  Woodmen  of  the 
World,  and  affiliated  organizations.  His 
method  of  promotion  is  simple  and 
“fraternal” — ^which  is  as  it  should  be. 

HENRY  W.  RANKIN,  84  West 
Broadway,  New  York,  N.  Y.  Dear 
Henry:  What  don’t  you  like  about 
business  reply  envelopes? 

BELMONT  PRINTING  CO.,  430 
Trapelo  Road,  Belmont,  Mass.  Belmont 
has  a  good  idea,  but  it  could  be  im¬ 
proved  with  a  more  artful  layout: 
they’ve  a  monthly  calendar  blotter  on 
which  they  reproduce  their  regular 
business  card. 


M.  F.  McGREW,  133  Noble  Ave., 
Crafton,  Pa.  I  don’t  like  to  see  the 
same  names  popping  into  this  column 
any  more  than  you  do,  my  friends,  but 
unfortunately  these  names  belong  to  a 
small  coterie  of  printers  who,  unlike  a 
lot  of  other  printers,  are  on  their  toes. 
Take  this  guy  McGrew  for  instance; 
hardly  a  week  goes  by  that  he  doesn’t 
sit  himself  down  and  design — yes, 
really  design  a  darned  smart  mailing 
piece  for  himself.  This  time  he’s  gone 


and  fixed  a  helluva  clever  sell-mailer 
that  is  a  simple  desk  calendar  as  well 
as  a  very  effective  carrier  of  his  mes- 
sage.  Okay  Mac! 

WHITT  &  COMPANY,  1118  West 
Houston  St.,  San  Antonio,  Texas.  A 
little  circular  just  come  my  way  from 
Whitt  reveals  the  fact  that  they  do  a 
very  nice  little  business  in  printed 
forms  and  blanks  for  builders  and  con¬ 
tractors.  That  friends,  is  the  Number 
One  answer  to  your  question:  “How 
can  I  get  away  from  this  ruinous  price- 
cutting?”  Specialize! 

YAEGER  TYPESETTING  CO.,  241 
N.  3rd  Street,  Columbus,  Ohio.  You’ve 
done  a  swell  job  with  the  layout  and 
copy  for  your  “New  Faces”  folder,  but 
why  the  devil  did  you  put  it  (self- 
mailer,  isn’t  it?)  on  such  flimsy  stock? 

BEAM  PRINTING  CO.,  114  Court 
St.,  Statesville,  N.  C.  I  think  the  per¬ 
sonal  angle  is  good,  in  your  case,  Mr. 
Beam,  but  I’d  be  inclined  to  play  it 
down  just  a  bit,  and  tell  ’em  what  you 
can  give  ’em,  too. 

CARDY-LUNDMARK  CO.,  2615  N. 
Ashland  Ave.,  Chicago.  Dear  Arnold: 
We’re  drooling  for  that  “cottage  by  the 
lake”  you  so  aptly  and  lazily  described 
in  a  recent  “Galley  7.”  Nice  summer¬ 
time  writing;  fits  most  customers  moods 
perfectly. 

NEW  ENGLAND  ART  PUBLISH¬ 
ERS,  North  Abington,  Mass.  Here’s 
another  house  that  does  a  very  thorough 
and  complete  specialization  job.  Their 
particular  forte  happens  to  be  greet¬ 
ing  cards,  etc.,  sold  through  agents. 


NEWSPAPER  PUBLISHERS: 
Mr.  Marshall  (who  has  been  a 
member  of  The  Netv  York  Times 
Promotion  Staff)  invites  pub¬ 
lishers  to  use  this  department 
as  a  forum  and  clearing  house 
for  advertising,  circulation,  and 
editorial  promotion  ideas. 
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More  Profits  for  You  — with  Christensen  Equipment 


'  At  the  show — in  actual  operation —  j 

i 

the  New  Christensen 

Continuous  Suction  Stream  Feeder  j 


^isCU 

Moh 


cpp  how  it  loads  continuously — no 
stops  to  truck  in  loads. 

cpp  how  it  loads  from  floor — no 
steps  to  climb  with  stock. 

Qpi7  how  it  promotes  safety — no 
steps,  platforms,  or  railings. 


THE  CHRISTENSEN  MACHINE  COMPANY' 

100  FOURTH  STREET  RACINE,  WISCONSIN 

,  branch  offices  and  distributors  in  united  states  and  CANADA 


Be  sure  to  visit  Christensen  at 
the  Show.  .  .  .  Learn  practical 
ways  to  make  more  money. 


'A'  Also  se<i 
other  Christenseij 
equipment  in  actual 
operatioil  \ 


SEE  how  it  feeds  sheets  to  conveyor  || 
in  underlapped  relation.  Sheets  I; 
travel  but  13  inches  per  impression.  j 

the  positive,  trouble-free  sepa-  1 
rators.  Suction  type  requiring  no 
adjustments.  I 

SHE  ^hy  no  gutters  or  margins  are  [ 
necessary.  All  separating  per-  | 
formed  on  rear  edge  of  sheet.  i 
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MOLD  DISKS 


This  patented  rebuilding  process 
consists  in  removing  the  old  cast 
iron  teeth  and  mounting  by  an 
exclusive  process  a 

STEEL  BAND 

No  welding,  no  brazing,  no  warp¬ 
ing  by  this  process 

Steel  will  not  crack  or  break  in  use  as 
the  original  cast  iron  disks  so  often  do. 
The  screw  holes  will  not  wear  out  easily 
in  use.  The  central  casting  will  not 
again  warp  —  years  of  use  have  sea¬ 
soned  it  perfectly.  We  correct  warped 
and  sprung  disks  during  the  rebuilding 
so  that  the  rebuilt  steel-ring  disks  give 
uniform  trim  to  all  molds.  We  wel¬ 
come  opportunity  to  send  rebuilt  disks 
on  approval  basis.  Disks  loaned,  ex¬ 
changed,  bought  and  sold.  Charge  for 
rebuilding  is  only  $30.  Full  guarantee 
of  course. 

NEW  MAGAZINES 

For  All  Standard  Linotypes 

Improved  design — top  plate  of  duralu¬ 
min  and  bottom  plate  of  brass.  Light, 
yet  strong  and  accurate.  Liberal  terms 
and  low  in  price. 

FREE  CATALOG  of  106  pages  of  other 
bargains  in  parts,  accessories  and  re¬ 
pairs,  is  yours  for  the  asking. 

MATERIAL  WANTED:  Good  fonts, 
molds,  motors,  magazines,  escape¬ 
ments,  cradles,  etc.,  always  wanted. 
If  you  have  surplus  typ>esetting  ma¬ 
chine  equipment  tell  us  about  it. 

Montgomery  &  Bacon 

Towanda,  Pennsylvania 


Typesetting 

Questions 


'  I 


answered  by 
H.  C.  ROCKWELL 

Mats  Jump  Out  of 
Line  in  Re-casting 

Qtr e  are  having  odd  trouble  on  our 
Intertype  machine.  When  line  is 
recasting^  a  mat  jumps  out  of  line  just 
when  the  elevator  comes  near  to  castin§ 
position. 

We  put  in  new  jaw  parts,  but  do  not 
seem  to  be  able  to  find  what  causes  this 
to  happen. 

Kindly  give  us  some  information  on 
this  and  oblige. 

Very  truly  yours, 

S.  B.  F.,  Cleveland,  0. 

A  Check  and  correct  the  following 
/i«  details: 

First  elevator  jaw  detents  —  They  are 
three-cornered.  Turn  them  around  and 
insert  with  unworn  comers  contacting 
mats.  Stiffen  and  equalize  their  springs. 
First  elevator  jaws  —  Must  be  snug  to 
the  maty  yet  free,  holding  the  end  mat 
just  inside  the  detents  snugly  vertical, 
its  lower  toe  securely  held  under  the 
duplex  rail.  This  end  mat  in  snug  or 
tight  lines  is  disposed  to  slip  up  and  . 
the  toe  may  slip  out  from  below  the 
rail  and  perhaps  mash  flat  against  the 
rail  face,  if  loosely  held.  In  time  the 
inside  jaw  wears  or  dents  slightly  at 
this  point  and  does  not  hold  the  mat  as 
snugly  sidewise  as  it  should.  The  jaw 
may  be  re-dressed  to  its  original  ac¬ 
curacy,  but  must  be  accurately  spaced 
for  snug  mat  support,  with  free  trans¬ 
fer,  at  all  times.  An  old  badly  worn 
inside  jaw  used  for  straight  matter  may 
work  freely  in  the  roman  position  when 
adjusted  more  closely,  while  boldface 
held  above  the  duplex  rail  may  bind 
against  the  vertical  face  of  the  inside 


WHAT  A  PERFORATOR 


H-D  24 "  MODEL  MEANS  NEW  PROFITS  TO  YO 


SNAP-OUT  PERFORATINO 


C  RIMPINO 


CUT  OUT  slot  hole 

**ERFORATINu 


SCORING 


THE  N-D  ROTARY 


AN  ALLABOUND  PERFOBMEB 
THAT  DOES  A  LOT  OF  JOBS 

•  Now  you  can  complete  your  shop !  Now 
you  can  afford  a  real  perforator  and  cash  in 
on  those  jobs  you  haven’t  been  able  to  han¬ 
dle  !  The  24"  N-D  ROTARY  SLOT  PER¬ 
FORATOR  fits  your  purse  and  fits  your 
shop !  It’s  the  very  machine  you’ve  long 
needed  to  build  up  your  business  and  net 
extra  profits! 

•  Does  regular  perforating ;  snap-out  and  cut¬ 
out  slot-hole  perforating ;  crimping ;  scoring ; 
slitting.  Excellent  for  strike-in  work  on 
checks  and  forms  where  perforating  must 
stop  at  definite  point.  Sheets  lie  flat  ...  no 
burr,  no  sticking  .  .  „  allowing  perforating 
to  be  done  before  prmting.  A  real,  profit- 
maker  for  small  shops.  Investigate  I 

Write  today  for  low  price! 

NYGREN-DAHLY  COMPANY 

218-230  North  Jefferson  St. 
CHICAGO,  ILL. 


DONT  WAIT! 

Oet  Surprising  Price  ISow! 


SLOT  PERFORATOR 
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jaw  and  create  interference.  This  face 
should  be  carefully  dressed  back  to  give 
mats  in  boldface  position  at  transfer 
freedom  to  drop  into  transfer  aliim. 
ment. 

Duplex  rail  —  Should  be  straight,  and 
recess  completely  and  freely  at  transfer 
to  permit  boldface  to  drop  to  roman 
position.  If  the  long  transfer  finger  at 
left  contacts  the  end  mat  of  a  full  30- 
em  line  when  locked  for  re-casting  it 
might  shove  a  mat  past  the  detents  at 
the  right  end.  Check  this. 

Delivery  slide  —  Should  deliver  line 
completely  inside  jaw  detents  before 
the  stop  pawl  kicks  off,  and  long  finger 
straight  vertically. 

Tight  lines  —  To  protect  your  jaw  ad¬ 
justments  and  minimize  wear,  avoid 
tight  lines. 

»  « 

Replace  ‘‘Lazy”  Thermostats 

Q  After  reading  your  column  on 

machine  repairing,  I  too  found  a 

question  to  ask  you.  Here  it  is: 

Can  those  mercury  tubes  that  control 
the  pot  temperature  be  repaired?  I 
mean,  can  the  tube  be  welded  and  mer¬ 
cury  added?  We  have  one  on  a  Model 
14  that  is  slow,  but  not  punctured. 

K.  E.  L.,  Devil’s  Lake,  N.  D. 

A  The  Cutler-Hammer  pot  thermo- 

stat,  with  mercury  encased  in 

l)alb  immersed  in  the  pot  and  running 
from  it  through  a  hollow  wire  coil  in  the 
thermostat  case,  operates  the  thermo¬ 
stat  finger  “On”  and  “Off”  by  internal 
expanding  pressure  upon  the  coil,  vary¬ 
ing  with  the  pot  heat. 

It  is  common  experience  that  with 
long  use  its  action  becomes  sluggish, 
the  heat  range  in  the  pot  greater,  often 
exceeding  50  degrees.  Mercury  is  an 
elusive  element,  ever  seeking  to  escape 
under  pressure,  and  excessive  expan¬ 
sion  from  overheating  in  time  enlarges 
the  internal  cavities  which  the  mercury 
must  fill  before  pressure  exists,  or  an 
invisible  mercury  loss  or  deterioration 
( Continued  on  page  78) 


BLACK  &  WHITE 

MATRIX  CONTRAST 


is  guaranteed  to  reduce  total  errors 
in  machine  composition  at 
least  25%* 

Write  for  figfures  on  savings  made  in  plants 
of  the  same  size  as  yours.  Please  state 
how  many  line  composing  machines  you 
are  using. 

Matrix  Contrast  Corporation 

Empire  State  Building  New  York  City 

*  The  usual  actual  average  is  around  33% 


MakeYoarOwn 

RUBBER 

PRINTING 

PLATES 


Thermo- 

statically 

Con- 

Connects 

Patent  Pending 

For  Aniline,  Flat  Bed,  Cylinder  Presses 
and  Multigraphs 

EVATYPE  PRECISION 

Moulding  and  Vulcanizing  Press 
No  Standing  Forms 

AMERICAN  EVATYPE  CORPORATION 
_ Deerfield,  Illinois 


through  thbustru 

IS  ihe  tendency  to  adopt 
metho<f$  that  give  better 
results  and  more  volume. 


stand  as  distinct  con¬ 
tributions  to  worthwhile 
progress  in  Graphic  Arts. 


•  IinprovniH'iil I  Modernization! 
riiejic  and  other  factors  lead  business 
forward.  To  justifv  a  place  in  this 
progressive  movement  a  plant  must 
adopt  modern  methods  —  improved 
eipiipmeut.  Tin*  Cutting  operation 
in  todavs  fast  moving  business 
can  |»rovid<‘  profits  onlv  when  the 
e(|uipment  sustains  precision  —  and 
greater  volume. 

Sevbold  preference,  too,  is  a  sweep¬ 
ing  testimonv  of  its  leadership. 


Sales  and  Service: 

•  New  York'  E.  P.  l.awsoii  Co..  Inc. 
426-438  W  .  33r(l  Street 

•  Cliicago:  Clias.  N.  Stevens  Co..  Inc. 
110-116  ^  .  Harrison  Street 

•  Atlanta. Ca.:  Han  is-Seybold-Potter  Serv¬ 
ice  Corporation,  120  Spring  St..  N.  . 

•  Davton  Seyhold  Factory 

•  San  Francisco.  Los  .Angeles,  Seattle: 
Harry  Brintnall  Co. 

•  Toronto,  .Montreal:  Harris-Seybold- 
Potter  (Canada)  Limited 

•  London,  England  :Sinyth-Horne,  Limited 

•  Latin  .America  and  ^est  Indies: 
National  Paper  <&:  Type  Co.,  Inc. 


Seybold 


Harris 


Book  Gmipressors  •  Book  Trim¬ 
mers  •  Culling  Machines*  Drill¬ 
ing  Machines  •  Knife  Grimier^ 

•  Die  Dresses  •  Round  Corner 

•  .niters  •  Stanifiing  Presses  • 

Vt  ire  Stitchers 


Sui^cessfui  Cutting  Epipneat 


Pioneer  Builders 


28 


The  Graphic  Arts  Monthly 


August 


PRINTERS 

■  EVERYWHERE 
^  COMPO 

RULES 
LEADS 
SLUGS 


Per 


Lb. 


use 

Printers  all  over  the 
country  know  that  Com- 
po's  strip  materials  are 
more  durable,  depend¬ 
able  and  economical. 

Convince  yourself  of 
these  facts.  Send  your  trial  order  today — 
satisfaction  guaranteed. 

Thetm  »xtra  low  pricea  guaran~ 
tmmd  umtU  September  ISth  only. 

HANDFINISHED 
RULE  — All  rule  faces 
in  stock  2  to  36  pt. 

Rule  and  Spacing  Material  can  be  assorted 
to  make  100  lb.  minimum  order.  Immediate 
shipment.  Send  check  with  order.  Wall  chart 
on  request. 


COMPO  RULE  CO. 

5S  E.  WacLer  Drive  Chicago,  III. 


Buediiiess  Cards 


LEADS  AND 
SLUGS 


are  im>fltable  if  done  on 
Wigcins  Book  Form  cto^. 

Perfect  tearing .  Flavalett 
color  .  Vnearying  weight 

Almoft  no  makeready.  and 
unbelierable  irapreaalona. 
Decks  of  Si  lit  in  lerer 
binder  ease  without  bind- 
ins.  Baeh  card  detaches 
from  tab  crisp  and  fresh, 
and  otwe  you  sell  them,  re¬ 
peat  orders  are  certain. 

You  emu  get  the  maxi¬ 
mum  for  Wlggint  ButU 
nett  Cmrdt. 


Tbi  John  B. 

WIGG 

1161  Fullerton  At. 

CHICAGO 
Booh  Form  Cmrdt 
Compact  Binders 


Ask  any  of  these 
paper  m«rohants — 
or  us — for  samples 
and  prices. 

New  York  City 
Richard  O.  Loeacb 
Co. 

Pittsburgh 
CbatlMd  &  Woods 
Co. 

OInoInnati 
The  Chatfleld 
Paper  Go. 
Detroit 

Seaman-PatHck 
Paper  Co. 
Qrand  Rapids 
Caii>enter  Paper 
Co. 

Houston 
L.  8.  Bosworth 
Co.  Inc. 

8t.  Louis 

Tobey  Fine  Papers. 
Inc. 


Composing 

Questions 


answered  by 
HAYWOOD  H.  HUNT 

Trends  in  Typography 

QWhatf  in  your  opinion^  are  to¬ 
rn  day^s  trends  in  typography— 
especially  with  regard  to  types  for 
stredght-away  text  matter ^  where  a  con¬ 
siderable  amount  of  copy  has  to  be  pre¬ 
sented?  Also,  what  does  the  immediate 
future  seem  to  hold  in  store  for  us 
along  the  line  of  display  types — types 
which  we  might  call  “modern**  for  want 
of  a  better  classification?  What  do  the 
authorities  suggest  as  the  ideal  length 
of  line  for  easy  reading — measured  in 
characters  per  line? 

Minneapolis^  Minn. 


A  We  can  only  hope  to  answer  your 
questions  in  the  sketchiest  sort 
of  way,  and  any  opinions  expressed 
must  of  course  be  considered  purely 
personal,  with  personal  likes  and  dis¬ 
likes  largely  determining  the  answer. 

Regardless  of  the  innumerable  new 
type  faces  which  have  been  placed  at 
our  disposal  in  recent  years,  the  more 
conservative  faces  like  the  Bodonis  and 
the  Garamonds  carry  the  heavy  load 
when  any  amount  of  text  matter  must 
be  presented.  This  is  true  with  regard 
to  advertising  matter — and  even  more 
pronounced  when  book  work  is  ap¬ 
proached.  The  more  bizarre,  decorative 
occasional  types  are  used  to  sweeten 
the  design,  hut  the  trucking  is  done  by 
the  reliable,  conventional  types — the 
kind  we  learned  to  read  with — with 
basic  design  scarcely  altered  in  the  500 
years  that  printing  with  movable  type 
has  been  practiced. 

Types  of  medium  weight  are  most 
used  today,  just  as  they  were  used  by 
Nicolas  Jenson  in  Venice — for  the  sim¬ 
ple  reason  that  they  are  most  readable, 
having  a  balanced  design  in  which  the 
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you  ARE  INVITED 

TO 

The  Fifth  Educational 

GRAPHIC  ARTS 

Exposition 

SEPT.  25  to  OCT.  7, 1939  in  New  York  City 

The  world's  greatest  educational  exhibit  in 
graphic  arts  progress 

RAILROAD  RESERVATIONS:  Those  who  can  come  through  Chicago  are  urged  to 
make  connections  with  the  Chicago  Special  Train.  You  will  become  acquainted  with 
the  "gang"  and  will  have  a  wonderful  time.  FiU  in  and  send  us  the  coupon  below 
and  we  shall  have  the  railroad  representatlyes  contact  you  and  make  aU  arrangements 
for  your  group. 

HOTEL  RESERVATIONSc  We  have  made  arrangements  widi  the  Hotel  New  Yorker, 

34di  Street  and  Dghth  Avenue,  to  take  care  of,  at  their  regular  rates,  all  those  who 
mention  die  Graphic  Arts  Monthly.  Make  your  reservations  now. 

Si^n  the  coupon  below  for  further  information  and  mail  to — 

THE  GRAPHIC  ARTS  MONTHLY 

608  South  Dearborn  Street  Date  _ 

Chicago,  Illinois 

I  am  planning  to  attend  the  Fifth  Educational  Graphic  Arts  Exposition  in  New  York  City, 
Septe^er  25  to  October  7,  1939. 


Name _ 

Position  . . 
Firm . 


Address . . . . . . . . . . . 

City . . .....State . . . 

There  will  be  . . . . . . . . . — persons  in  my  party. 


This  is  only  an  expression  of  my  plans  and  does  not  obligate  me 
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WelU^cm-i 

Save  Half 
the  Cost 
of 

Cross  Rule 
Form 

Composition 


NO. 

AMODNT  1 

Write  or  phone 


Wells  &  Company 

203  North  lOth  St.  1279  West  3rd  St. 

St.  Louis.  Mo.  Cleveland.  Ohio 


16  West  22nd  St. 
New  York.  N.  Y. 
3150  N.  Third  St. 
Milwaukee.  WIs. 


429  Wayne  Street 
Detroit.  Mich. 
133  North  llth  St. 
Philadelphia.  Pa. 


536  South  Clark  Street 
Chicago,  III. 


Got  TIRCD  feCT? 

PRINTERS,  PRESSMEN,  FEEDERS 

Salesmen,  Mechanics 

here  is  positive  Quick  "Rjliefiot 

Tired  and  Ailing  PEET 

spring  of  Youth  air  conditioned 
shock  absorber  Foot  Fads  take 
the  weight  off  the  heel  bone  & 
place  i  t  on  the  fleshy  part  of  the 
foot;  absorb  the  shock  of  the 
weight  of  the  body  .promote  re¬ 
laxation  and  help  prevent  fray¬ 
ed  nerves  from  overstrain.  No 
Paste,  No  Glue,  No  Slip,  No  Slide.  Washable. 
Interchangeable.  Outlast  a  pair  shoes.  For  men 
and  women,  in  3  sizes,  large,  medium,  small. 

The  Large  size  is  for  shoe  sizes  9  to  12;  Me¬ 
dium,  for  6  to  81^;  Small,  for  ladies  to  6,  for 
low  heels;  not  made  for  high  heels.  Be  sure  to 
state  SIZE  shoe  you  wear.  Five-day  money  $4 
back  guarantee.  Sent  anywhere  in  the  U.  I 
S.  or  Canada,  postage  prepaid  for  only  .  .■ 

Spring  of  Youth  Foot  Pads 

2341  N.  Halsted  St.  Chicago,  Illinois 


background  of  paper  is  permitted  to  do 
its  part  of  the  work.  Bold  or  ornate 
types  should  be  used  as  spielers  in  the 
typographic  show,  but  with  familiar 
types,  speaking  in  conversational  tones, 
to  deliver  the  meat  of  the  message. 

We  are  prone  to  think  of  our  so- 
called  modem  types  as  being  really 
modern,  yet  the  best-known  example 
of  this  sort  of  type — Bodoni — had  been 
used  and  used  beautifully  for  years,  and 
its  designer  was  in  his  grave  before 
Napoleon  met  his  fate  at  Waterloo.  So 
a  more  suitable  classification  for  our 
really  modern  types  would  be  con¬ 
temporary. 

It  is  now  possible  to  determine  sci¬ 
entifically  just  how  readable  a  type 
is — and  to  ascertain  what  amount  of 
leading  causes  least  eye-fatigue  in  read¬ 
ing  a  given  amount  of  copy.  The  Gen¬ 
eral  Electric  Company  recently  had 
tests  made  with  20  faces  of  eight-point 
type,  including  several  of  the  best- 
known  faces.  You  might  be  surprised 
to  know  that  Garamond  Bold  was  the 
most  readable  and  that  Caslon  Italic 
was  least  readable — with  the  Luckiesh- 
Moss  visibility  meter  tests,  which  are 
supposed  to  be  the  most  accurate  and 
dependable  developed  to  date. 

We  feel  sure  that  such  types  as  Kauf- 
mann  Script  and  Bold,  Mandate,  etc., 
will  continue  popular  for  display  pur¬ 
poses — both  in  commercial  and  pub¬ 
lication  printing — because  they  are 
clean,  free-flowing,  streamlined  models. 
The  square-serif  designs  such  as  Beton, 
Memphis  and  Stymie  will  hold  their 
sphere  of  usefulness  for  many  years 
to  come — especially  in  their  medium 
weights  for  text  matter  and  in  the 
extra-bold  for  smashing  display.  Fur¬ 
ther,  we  look  for  more  types  of  this 
basic  design  to  appear  in  somewhat 
more  condensed  versions  than  are  at 
present  obtainable,  though  not  nearly 
so  compressed  as  their  present  con¬ 
densed  designs.  It  is  possible  that  such 
a  new  design  might  be  more  readable 


IF  YOU  WANT  TO 

WM  Wone^ 

An  adequate  type  supply  is  essential  to 
profitable  composing  room  operation. 

At  the  ALL  TIME  low  cost  of  M  &  L 
special  hard  metal  foundry  type,  it  is 
often  more  economical  to  replenish  your 
cases  than  to  take  a  chance  on  killing 
possible  re-runs. 

An  examination  of  the  Price  List  of 
M  &  L  Faces  will  convince  you  of  the 
logic  of  this — and  show  you  how  to  save. 

You  should  have  the  M  &  L  price  list, 
and  latest  showings  of  M  6c  L  faces.  Write 
your  nearest  M  6c  L  dealer,  or  fill  in  and 
mail  the  coupon  below. 

M  &  L  TYPE  FOUNDRY 


4001  RAVENS  WOOD  AVENUE.  CHICAGO.  ILL. 
TELEPHONES  LAKEVIEW  820  1  -8207 
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FOR  A  DAY,  A  WEEK  OR  A  YEAR 


Economical 
Luxury  »  » 

Next  time  you  come  to  Chicago 
try  an  apartment  hotel.  In  addi¬ 
tion  to  regular  hotel  accommo¬ 
dations  you  have  a  kitchen  with 
complete  equipment  including 
refrigerator,  dishes,  utensils, 
etc.  Should  you  decide  to  stop 
in  an  apartment  hotel  try  the 
Wellington  Arms  on  Chicago's 
North  Side  bordering  Lincoln 
Park  overlooking  the  Lake.  We 
honestly  believe  you  will  like  it. 
Write  for  an  illustrated  folder. 
Rates  begin  $2.50  daily  and 
$50.00  monthly. 

UJELLINGTON 

ARMS 

2970  Sheridan  Rd.,  CHICAGO 

WALTER  WILLE,  Managing  Director 
THOMAS  GANNON,  Resident  Manager 


for  text  type  if  there  was  just  a  trifle 
of  difference  in  weight  of  strokes,  in- 
stead  of  the  present  perfectly  uniform 
monotone  design.  We  believe  tW  a 
recutting  of  Bookman,  a  trifle  more 
condensed,  and  just  a  shade  lighter  in 
weight,  would  find  a  ready  market— 
especially  for  machine  composition. 

When  utility  must  be  considered,  the 
length  of  line  is  something  that  de¬ 
mands  the  attention  of  the  layout  man. 
Exhaustive  tests  have  shown  that  ab¬ 
normally  long  lines  require  so  much 
more  space  between  lines  to  hold  the 
eye  on  the  track  that  a  great  deal  of 
space  on  the  page  is  sacrificed — ^with¬ 
out  adding  to  the  beauty  of  the  design 
as  a  whole,  unless  the  designer  is  striv¬ 
ing  for  a  purely  typographic  picture, 
which  few  of  us  have  time  for  during 
the  business  day.  A  normal  length  of 
line  for  easy  reading,  with  a  minimum 
of  leading,  and  with  least  eye-fatigue, 
is  roughly  one  of  about  40  characters— 
or  about  one  and  one-half  the  length 
of  the  alphabet.  This  line  is  long 
enough  to  enable  us  to  get  fairly  uni¬ 
form  spacing  between  words,  and  at 
the  same  time  it  is  short  enough  for 
ease  in  reading.  Word-spacing  should 
of  course  be  kept  as  uniform  as  pos¬ 
sible  to  avoid  the  spotty  appearance  of 
noticeably  unevenly  spaced  lines,  and 
“rivers  of  white”  when  lines  are  unduly 
wide-spaced. 

I  have  been  glad  to  see  the  American 
Type  Founders  dig  into  their  mat  vault 
and  revive  a  few  of  the  olden  types. 
Further,  I  think  they  could  profitably 
unearth  still  others.  In  particular,  I  am 
of  the  opinion  that  there  is  a  call  for 
more  third-dimensional  faces — after  the 
order  of  Beton  Open.  It  seems  to  me 
that  there  would  be  good  demand  for 
a  two-color  series  of  caps  of  this  sort, 
for  use  as  initials  and  short  headlines. 
Sufficient  leeway  could  be  allowed  in 
register  to  make  such  type  practical. 


Big  outfits  have  their  vulnerable 
spots.  Large  users  of  envelopes  have  a 
lot  of  typical  printer  envelope  business. 

For  instance,  here’s  a  year’s  en¬ 
velope  requirements  by  a  well-known 
national  advertiser.  The  total  volume 
adds  up  to  707,323,  but  it  comprises  21 
different  kinds  and  sizes,  and  14  of 
these  separate  lots  are  for  quantities  of 
less  than  20,000  each — business  which 
any  printer  can  handle  profitably. 

There  must  be  several  such  cases 
among  your  present  customers  and 
prospects.  Would  you  like  to  know 
how  other  alert  printers  get  this  busi¬ 
ness?  Then  send  for  the  portfolio 
offered  below. 


II  MANUFACTURINO  01  VISIONS  B  SALtS- StRVICC  OFFICIS 


BIG  BUYERS  OF  ENVELOPES  HAVE  A  LOT  OF 


BUSINESS 


^  TJ.  S.  E.  Envelopes  are  cuaranteed — 
the  evidence  appears  in  every  box — ^ust 
V  ^  1  this  fact  in  selling— 4t  pays  1 
1  ^  I  How  to  get  your  share  of  envelope  busi 

1  1  ~i.  ness 

1  1  plained  in  a  U. 

Dortfolio^the 

r  Profits' 

\  EXTRA  PROFITS 

)  PLAN  ^ 

I  ]  I  free  to  printers  in  it.  S.  A 

’u!‘s“envelope 

21  Cypress  St.,  Springfield.  Mass. 

Please  send  me  the  “Extra  Profits”  Plan  as 
advertised — free. 

Firm  Name . 

Address . 

Attention  of . 

My  Paper  Merchant  or  Envelope  Supplier  is . 

(This  offer  is  limited  to  the  United  States)  I 


profitably  is  ex 

”  S.  E 

_  'Extr. 

_  Plan.  Ask  you 

paper  merchant  for  : 
copy,  or  send  us  thi 
handy  coupon  now.  It’ 
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MODERNIZE  WITH 


THE  RELIABLE 
STEREOTYPER 

designed 
to  produce 
accurate 
casts  in 
a  safe, 
e  a  s 
manner 


Valveless, 
easily 
controlled 
metal  pot 


ATF  and  all  responsible  dealers 


STEREOTYPE  EQUIPMENT  CO. 

2815  W.  Irving  Park  Road  Chicago 


I  m porta n t  to  Pressroom 
Supts.,  Newspaper 
Mechanical  Supts.  and 
Cylinder  Pressmen 

• 

If  you  wish  to  increase  your  pres¬ 
ent  income  in  your  present  capac¬ 
ity  or  establish  your  own  business 
— write  for  sample  and  details  of 
approved  Nationally  Distributed 
Pressroom  Necessity. 

Creates  repeat  monthly  business. 
Accounts  fully  protected. 

No  investment  necessary. 

Correspondence  held  in  strict  con¬ 
fidence. 

Box  A.920 

GRAPHIC  ARTS  MONTHLY 
608  S.  Dearborn  St.  Chicago 


Presswork 

Questions 


answered  by 
MAGNUS  A.  ARNOLD 

Trouble  with  Offsetting 

Q  Attached  are  copies  of  a  job 
m  which  I  recently  attempted  to 
print.  You  will  notice  that  I  had  diffi¬ 
culty  in  printing  the  black  on  the  yel¬ 
low,  especially  the  heavy  vertical  rule. 

I  started  in  by  slip-sheeting  the  job,  but 
soon  found  that  when  dry  the  black 
pulled  off  when  removing  the  slipsheets. 

So  after  that  it  was  necessary  to  dis¬ 
tribute  the  individual  copies  around  the 
shop  on  racks  and  shelves.  Very  expen-  i 
sive  and  slow  work  of  course,  but  some 
of  the  copies  offset  after  the  job  was 
trimmed  and  scored,  I  felt  certain  that 
the  ink  was  absolutely  dry  before  I 
did  this. 

The  job  was  printed  on  a  14  x  22  C 
&  P  hand  fed  platen.  Ink  was  IPI 
Opaque  Yellow  and  Halftone  Black. 

Edmeston,  N.  Y. 


A  The  samples  submitted  with  your 
#i»  letter  indicate  a  surplus  of  black 
ink  on  the  sheet,  especially  on  the  one 
that  shows  offset.  Also,  there  appears 
to  be  considerable  varnish  in  the  black. 
This  would  cause  it  to  stick  to  the  slip- 
sheets  and  later  to  “sweat,”  causing 
offset. 

Your  difficulty  with  this  job  is  due  to 
the  fact  that  the  opaque  yellow  has 
filled  the  pores  of  the  stock  and  no 
more  can  penetrate.  Hence  the  black 
must  dry  by  oxidation,  or  air  drying, 
rather  than  by  penetration.  Note  the 
gloss  effect  where  overprinted  on  the 
yellow.  This  is  because  none  of  the 
black  carrying  vehicle  has  penetrated 
through  the  yellow,  hence  the  luster  or 
gloss  effect  which  does  not  appear  on 
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SEE  THE  MODEBN  METHODS 

that  the  up-and-gaing  letterpress  plants  are  using  today. 

The  features  and  advantages  of  the  Blatchford  Honeycomb  Base  will  be  demon¬ 
strated  at  the  National  Graphic  Arts  Exposition  in  New  York  City,  September  25 
to  October  7.  Old  bases  in  your  plant  may  be  costing  you  more  in  extra  time 
for  register  and  makeready  than  it  will  cost  you  to  equip  with  the  new,  im¬ 
proved  Blatchford  System. 

Make  up  within  one  or  two  leads  of  perfect 
register  is  regular  practice  in  the  Blatchford 
equipped  shops.  Makeready  time  is  short¬ 
ened  because  of  perfect  Blatchford  support, 
and  the  absolute  rigidity  of  hooks  assures 
permanency  of  register. 

Please  write  for  information 
and  prices 

E.  W,  BLATCHFORD  CO. 

63  PARK  ROW,  NEW  YORK  CITY 
900  WEST  18th  STREET,  CHICAGO 


THE  GUARANTEED  BASE 


YOURS  FOR  THE  ASKING 


DEXTER  FOLDER  COMPANY  •  Pearl  River,  New  York 


Ask  for  our  Broadside, 

"IMPORTANT  NEWS".  ! 

! 

This  illustrated  circular  shows  you 
the  great  variety  of  folds  the 
Model  W  Cleveland  will  make,  ' 
and  the  high  speeds  at  which  the 
jobs  may  be  run. 

You  can  determine  for  yourself 
just  how  valuable  this  High  Speed, 
Versatile  Folder  will  be  to  you, 
both  as  an  unusual  Money  Maker 
and  as  a  practical  convenience. 
There  are  profits  in  small  folding. 
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TOUGH 

bter^Repellenf 

IG 


Save  press-time  and  man-time  with  Ton 
Tough  Tympan — no  warp,  cockle,  or  sag 
— with  guts  to  stand  up  for  long  runs. 
Water  Repellent  Sign  for  in-  or  out-door 
use  saves  20%  on  ink.  Die  Wipe,  Creped 
Book  Back,  Manifold,  Tag  Stock,  Auto 
Press  Bond — send  for  press  size  samples 
with  your  jobber's  name. 


CENTRAL  PAPER  CO., 

MUSKECON,  mcmCAN 

A  w 


Uc, 


The  BOLTON  KNIFE 


Know  its  record  of  unexcelled  quality 
and  service 


John  W.  Bolton  &  Sons,  Inc. 

Lawrence,  Mass. 


the  black  where  it  prints  directly  on 
the  paper. 

In  order  to  prevent  offset,  or  later 
sweating,  it  is  necessary  to  run  the 
black  with  just  sufficient  ink  to  cover 
where  it  strikes  over  the  yellow.  Any 
surplus  will  tend  to  stick  and  offset. 
The  yellow  should  be  slightly  moist 
when  the  black  is  printed  over  it  in 
order  that  the  inks  will  trap  properly. 
If  the  yellow  is  allowed  to  crystallize, 
more  ink  and  more  pressure  is  required 
in  order  to  have  the  black  take  well. 
If  you  must  run  the  black  after  the 
yellow  has  crystallized  you  should  put 
a  small  amount  of  overprint  compound 
in  the  black.  Your  ink  man  can  supply 
just  what  you  need  and  can  recommend 
the  amount  per  pound  according  to 
condition  of  paper,  ink  and  cuts,  or 
type.  However,  if  you  follow  the  yellow 
with  the  black  before  the  yellow  is 
quite  dry,  you  should  have  no  trouble 
and  require  no  dope  in  the  black.  Stack 
in  piles  of  500  and  wind  the  sheets 
after  several  hours,  at  which  time  they 
should  begin  to  set.  This  will  prevent 
them  from  sticking. 


»  <€ 


Mottling 

QJT e  are  wondering  whether  you 
m  can  advise  us  how  to  eliminate 
'^Mottling.** 

\  The  prints  which  was  mottled,  was 
!  made  on  a  small  C  &  P  job  press.  We 
I  used  no  vibrating  roller,  or  a  fountain. 

Philadelphia,  Pa. 


A  If  you  will  use  a  metal  vibrating 
/\m  roller  with  fountain  feed  you  can 
run  the  job  with  much  less  ink  and  still 
get  all  the  coverage  you  need.  This 
will  prevent  mottling  as  well  as  making 
an  appreciable  saving  in  the  amount 
of  ink  used. 


Are  you  making  your  plans  to  attend 
the  great  Graphic  Arts  Exposition 
to  be  held  in  New  York  City 
September  25  to  October  7,  1939? 


3: 


Low  in  price. . .  high  in  value.  Costs  less  than  any  other 

high-speed,  automatic  cylinder  press  of  its  size  . . .  yet  gives  you  quality 
production  of  black  and  white  or  color  work  at  low  cost.  It  handles 
3^x5^^  to  12x18  inch  sheets;  from  onionskin  to  four-ply  cardboard. 


AmericanTyitt  Founders' 

Webendorfer-  Wills  Division 
200  Elmora  Avenue  •  Elizabeth,  New  Jersey 
Branches  and  Dealers  Everywhere 


TypM  used;  ATF’s  Stymies,  Kaufmann  Bold 


Photomechanical 

Questions 


ATTENTION 

MULTILITH 

OWNERS 


WESTERN  LITHO 
PLATE  &  SUPPLY  CO. 

1019  Soulard  Street 
ST.  LOUIS,  MO. 
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Auto  Travel  Book 


HAn  attractive, 

colorful  good¬ 
will  business 
builder.  Cus- 
tomers  will  ap¬ 
preciate  it — 
new  customers 
will  come  in  to 
ask  for  it.  Ap¬ 
propriate  for 
practically  any 
line  of  busi¬ 
ness,  with  am¬ 
ple  space  for 
advert  iser's 
imprint  on  the 
cover,  which 
features  the 
1939  license 
plate  of  each 
state  in  actual  colors.  The  book  contains 
16  pages,  size  914"  x  3-15/16",  with  spe¬ 
cial  page  headings  for  Expenses,  Auto¬ 
graphs,  Names  and  Addresses,  etc.  Write 
for  sample  and  prices  NOW!  ‘ 

Goes  Lithographing  Company 

41  West  61st  St.,  Chicago 
53-B  Park  Place,  New  York 


answered  by 

J.  S.  MERTLE.  A.R.P.S.  j 

Litho  Etching  Solutions 

★  The  present  work  is  a  companion  to 
last  month’s  paper,  Etching  Solutions, 
but  whereas  the  previous  article  dealt 
with  mixtures  for  etching  images  into 
metal  surfaces,  the  present  paper  is  de¬ 
voted  to  solutions  intended  for  the 
treatment  (etching)  of  lithographic 
images  on  zinc  and  aluminum  plates. 

One  might  also  include  litho  stone, 
but  since  this  material  has  been  almost 
eclipsed  by  flexible  sheets  of  grained 
metal,  only  the  barest  mention  need  be 
given  to  etching  of  images  on  litho 
stone.  The  most  popular  etching  agent 
for  this  purpose  is  nitric  acid,  generally 
used  in  conjunction  with  a  gum  arable 
solution.  Among  other  functions,  the 
gum  arable  increases  the  density  of  the 
etching  solution,  permitting  more  con¬ 
venient  distribution  of  the  mixture  on 
the  stone’s  surface,  and  tending  to 
promote  a  more  uniform  action  of  the 
acidified  solution. 

For  purposes  of  litho  etching,  nitric 
acid  should  be  pure  and  colorless;  the 
yellow  varieties  often  contain  impuri¬ 
ties. 

To  prepare  an  etching  solution  for 
stone,  gum  arabic  solution  of  the  con¬ 
sistency  of  thin  varnish  is  mixed  with 
an  equal  part  of  water,  the  mixture 
possessing  a  density  ranging  between 
7  to  9°  by  Baume  hydrometer  reading. 
To  this,  sufficient  nitric  acid  is  added 
to  bring  the  solution  to  a  density  of  8 
to  10°,  the  final  strength  depending 
somewhat  on  the  strength  and  character 
of  the  ink  design  or  image. 

Counter-Etching 

Known  also  as  affinitizing,  this  refers 
to  the  chemical  preparation  of  zinc  and 


I'  ^llMiHl';  I’HRFORAIANCE  THAT  REFLECTS  CRA  FTSA\  AN' S  H  1 1’  I 

II  ---v  ■:-< ^  i 


..If  .  , 


you  DO  PRODUCE  auAiixy 
OFFSET  ON  A  HARRIS  .  .  . 


Through  research  Harris  has 
developed  and  standardized  new 
chemicals  for  both  deep  etch 
and  surface  place  making  proc¬ 
esses.  Full  details  upon 
request.  Write  us  with 
_ _  _ 


C/rom  the  start,  Harris  Presses  carry  out  the  pressman’s 
desire  for  quality.  Harris  performance  anticipates  the 
pressman’s  desire,  and  because  its  design  and  structure 
are  the  result  of  long  experience  in  Offset  Craftsman¬ 
ship  and  engineering,  the  results  are  a  fulfillment  of 
pressroom  plans.  With  Harris  Presses  you  can  —  most 
emphatically  —  produce  quality  Offset. 


HARRIS  /S^H  1/  B  O  I  D 
POTTER!  c-  ...  p  «  ..  ./ 


Gtneral  Offices:  4510  East  71st  Street,  Cleveland,  Ohio  •  Harris  Sales  Offices:  New  York,  330  West  42nd  Street; 
Chicago,  343  South  Dearborn  Street;  Dayton,  819  Washington  Street;  Atlanta,  (Harris  •  Seybold  •  Potter  Service 
Corp.)  120  Spring  Street,  N.  W.;  San  Francisco,  420  Market  Street  •  Factories:  Cleveland,  Dayton. 
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— VER-E-GOOD — 

COLD 

Tabbing  Compound 

•  Non-inflammable 

•  Easy  to  apply 

•  Quick  drying 

•  1  Coat  covers 

•  No  strong  odor 

Available  in  Red  or  Clear 
Other  Colors  on  Special  Order 

Made  bv  the  manufacturers  of 
VER-E-GOOD  Process  Printing  Powders. 
Write  for  a  sample 

DEVERE  COMPANY 

Manufacturing  Chemists 
to  the  Printing  Trade 
1323  -  20TH  STREET  RACINE,  WIS. 
Chicago  Office*— 608  S.  Dearborn  St. 


A  trial  will  make 


LORING  COES  COMPANY 

Worcester  •  Massachusetts 


aluminum  plates  prior  to  their  recep- 
tion  of  the  lithographic  image.  The 
purpose  of  counter-etching  is  to  remove  S' 
surface  oxidation  and  to  render  the 
chemically  clean  metal  receptive  to 
greasy  ink.  Counter-etching  usually  is  ! 
performed  with  aqueous  solutions  of  ' 
acids  (gallic,  nitric,  acetic,  hydro-  ! 
chloric),  either  with  or  without  the  1 
addition  of  acid  substances,  such  as 
alum. 

Gallic  acid  is  an  old  etching  medium 
in  lithography,  having  been  mentioned 
(1818)  by  Senefelder  for  use  on  zinc 
plates.  As  originally  used,  it  really  was 
a  form  of  tannic  acid,  derived  by  boil¬ 
ing  gall  nuts  in  water,  straining  off  the 
nuts  and  dirt,  and  using  the  clear  solu- 
tion. 

A  gallic  acid  counter-etch  for  zinc 
plates  was  suggested  (1896)  by  George 
Fritz,  and  consisted  of : 

Alum  (cone,  solution) _  10  parts 

Gallic  acid  _  15  parts 

Nitric  acid  _  2  parts 

Water  _  30  parts 

Modern  practise  dictates  simpler 
solutions  for  the  same  purpose: 

Alum _  4  ounces 

Nitric  acid _  1  ounce 

Water  to  make _  1  gallon 

or 

Hydrochloric  acid _  2  ounces 

Water  to  make _ _ -  1  gallon 

or 

Glacial  acetic  acid _  6%  ounces 

Water  to  make— .  1  gallon 

Aluminum  plates  may  be  counter- 
etched  with  the  above  acetic  acid  form¬ 
ula,  or  the  following  mixture  may  be 
employed : 

Nitric  acid  . . .  Vi  ounce 

Hydrofluoric  acid -  2  ounces 

Water  to  make _  1  gallon 

Counter-etching,  especially  for  albu¬ 
men  images  on  zinc  plates,  is  frowned 
upon  by  some  platemakers;  they  con¬ 
tend  that  the  plate  need  not  be  unduly 
sensitive  to  grease  for  the  reception  of 
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the  albumen  image,  and  therefore  pre¬ 
fer  to  treat  the  grained  metal  with  a 
gum-etch : 

Chromic  acid  . .  1^^  ounces 

Phosforic  acid  (85%)..  1  ounce 

Potassium  alum  . . 1^/4  ounces 

Cum  arabic  solution 

(12°  Be.)  .  1  gallon 

For  use,  10  ounces  of  water  are  added 
to  each  32  ounces  of  the  gum-etch 
solution. 

Plate  Etches 

Etching  of  lithographic  images  on 
either  zinc  or  aluminum  plates  is  per¬ 
formed  with  acidified  gum  arabic  solu¬ 
tions,  which  sharpen  the  image  or  de¬ 
sign  on  the  metal,  and  create  a  chemical 
film  on  the  surface  of  the  grained  zinc 
or  aluminum.  A  frequently  quoted 
plate  etch  for  zinc  plates  is  the  follow¬ 
ing,  sometimes  known  as  white  etch: 


Ammonium  nitrate .  5  ounces 

Ammonium  phosfate  ..  10  ounces 
Water _ .'. .  100  ounces 


After  One  or  Two  Days  at  the  New 
York  Worid's  Fair  Visit  Atlantic  City 
for  Real  Rest  and  Relaxation.  For 
Interesting,  Moderate  Rates  Address 

NEW 

RICHMOND 

Kentucky  Avenue  Just  Off  Boardwalk 

ATLANTIC  CITY,  N.  J. 

A 

European  Plan — 
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A 
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Which  Have  Ocean  View 


AMPLE  LOBBIES  AND  PARLORS 
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REFINEMENT 
★ 

IFrit0  for  Literaturo  and  Rates 


Ammonium  fluorid .  %  ounce 

Tartaric  acid .  %  ounce 

Water  .  60  ounces 

Mix  A  and  B,  and  use  1  part  stock  solu¬ 
tion  to  1  part  gum  arabic  solution  of 
12°  Be.  strength. 

A  formula  of  the  same  constituency, 
hut  providing  a  larger  quantity  of  solu¬ 
tion  is: 

A 

Ammonium  nitrate  ..  1(4  pounds 
Ammonium  phosfate  .  2(4  pounds 
Water  to  make .  4  gallons 

B 

Ammonium  fluorid .  7  ounces 

Tartaric  acid .  2  ounces 

Water  to  make .  1  gallon 

Employ  in  the  manner  of  the  previously 
quoted  formula. 

Solutions  containing  chromic  acid  or 
bichromates  are  in  wide  use  for  litho¬ 
graphic  etching,  though  objected  to  by 


Bustles  were  going  out . . . 


in  1905,  And  the  Kimble  idea  was  already  in ...  of  a  motor 
built  specially  for  printing  presses  and  such.  How  much  that 
idea  has  meant  to  printers  you  can  see  by  comparing  the  equip¬ 
ment  of  that  day  and  this . . .  and  the  number  and  variety  of  ma¬ 
chines  equipped  with  the  special  Kimble  Motor  today.  Kimble 
Electric  Company,  2011  W.  Hastings  St.,  Chicago,  Ill. 

Kimble  MOTORS 


Distributed  by  AMERICAN  TYPE  FOUNDERS 

Branches  and  Sales  Agents  In  Twenty-Fire  Cities 


some  platemakers  because  of  the  dan¬ 
ger  of  bichromate  poisoning.  A  so- 
called  chrome  etch,  containing  chromic 
acid,  consists  of: 

Chromic  acid  (50% 

solution)  . 1  ounce 

Phosforic  acid  (85%)  %  ounce 

Gum  arabic  solution 

(1:2)  _ 12  ounces 

Water  _  32  ounces 

Ammonium  bichromate  may  form 
the  chromium  content  of  the  etch,  as  in 
the  following  formula,  which  also  con¬ 
tains  tannic  acid: 


Phosforic  acid  (85% )_  2  ounces 

Water _  20  ounces 

B 

Tannic  acid _  1  ounce 

Water _  20  ounces 


Ammonium  bichromate  2  ounces 
Water  . . .  20  ounces 

For  use,  take  4  ounces  each  of  A,  B 
and  C,  and  add  20  ounces  of  gum 
arabic  solution  (12°  Be.). 

Plate  etches  for  aluminum  are  dis¬ 
tinguished  by  their  simplicity,  usually 
consisting  only  of  phosforic  acid  and 
gum  arabic  solution: 


Phosforic  acid  (85%).—  1  ounce 
Gum  arabic  solution 

(14°  Be.)  — - 25  ounces 

Tannic  acid  is  sometimes  used  in 
litho  etches  for  aluminum  plates,  gen¬ 
erally  with  a  corresponding  reduction 
in  the  content  of  phosforic  acid: 

Tannic  acid .  ^  ounce 

Phosforic  acid -  2  ounces 

Water - 32  ounces 

Dissolve,  and  make  up  to  1  gallon  with 
12°  Be.  gum  solution. 

Fountain  Solutions 

Damping  (fountain)  solutions  on 
offset  presses  might  really  be  consid¬ 
ered  as  a  form  of  mild  plate  etch,  con¬ 
tinuously  applied  to  the  zinc  or  alu¬ 
minum  plate  during  the  course  of  the 
pressrun.  A  fountain  solution  for  zinc 
plates  is: 

Water _ 5  gallons 

Ammonium  bichromate  2  ounces 

Phosforic  acid  (85%)..  jounce 
Gum  arabic  solution 

(14°  Be.)  . 5  ounces 

The  following  has  been  recommended 
as  a  fountain  solution  for  use  with  alu¬ 
minum  plates: 

Water .  5  gallons 

Citric  acid . .  Vz  ounce 

Sodium  citrate  .  IV2  ounces 

Gum  arabic  solution 

(14°  Be.)  — . - .  5  ounces 
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NATIONAL  PARK,  ARKANSAS 

Rebuild  your  pep  and  restore  health.  Outdoor  sports  ore 
bracing  and  invigorating,  and  the  healing  waters  of  47 
Government  owned  and  supervised  thermal  springs  give  new 
life  and  happiness  in  America’s  favorite  vacation  land. 


New  Low 


Rates! 


AMERICAN  PLAN 
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EUROPEAN  PLAN  $|50 
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As  a  guest  of  the  Majestic  or  the  Eastman  your  visit  to  Hot 
Springs  is  sure  to  be  a  success.  Set  in  private  parks,  famous 
for  quality  service  and  food,  both  hotels  operate 
government-supervised  bath  houses  in  connection. 
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We  urge  those  of  you  who  are  con¬ 
templating  taking  a  vacation  in 
the  near  future,  to  postpone  it  until 
September  25. 

And  to  those  who  have  already  had  a 
vacation  this  summer,  we  should  like 
to  say  “Plan  another  beginning  Sep¬ 
tember  25.” 


Because  between  the  dates  of  Septem¬ 
ber  25  and  October  7,  much  will  trans¬ 
pire  in  New  York  City  to  make  any 
time  spent  in  that  city  a  most  profitable 
vacation  period  to  all  in  the  graphic 
arts  field. 

Our  first  city  needs  no  boost  from  us 
as  a  vacation  spot.  With  its  activity  and 
teeming  life,  it  is  the  mecca  each  sum¬ 
mer  of  thousands  upon  thousands.  And 
this  year  it  has  the  New  York  World’s 
Fair,  with  its  colorful  exhibits  and 
revelations.  This  in  itself  should  be  a 
drawing  card  for  thousands  in  the 
graphic  arts  who  have  not  seen  the 
Fair. 

In  addition,  there  will  be  the  annual 
conferences,  sessions  and  clinics  of  a 
number  of  the  most  important  and  ac¬ 
tive  graphic  arts  organizations  in  the 
country.  To  most  of  the  meetings  of 
these  groups,  anyone  in  the  graphic  arts 
field  is  welcome,  and  if  he  attend,  he 
will  learn  much  from  the  speakers  and 
discussion  leaders,  all  rich  in  back¬ 
ground  and  wealthy  in  experience. 

Then  there  is  the  piece  de  resistance — 
the  Graphic  Arts  Exposition. 

Not  for  twelve  years  has  there  been  in 
this  country  a  comprehensive  showing 
of  printing  machinery  and  equipment 
all  under  one  roof.  And  it  may  be  a 
number  of  years  before  there  will  be 
another. 

This  year,  the  Fifth  Educational 
Graphic  Arts  Exposition,  because  of 
the  enthusiastic  support  being  given  it 
by  manufacturers  and  dealers,  by  or¬ 
ganizations  and  associations,  by  prom¬ 
inent  leaders  and  workers,  and  by  the 
trade  press,  promises  to  be  a  most 
successful  and  informative  enterprise. 
Again  we  say,  go  to  New  York  during 
the  showing  of  the  Graphic  Arts  Exposi¬ 
tion.  You  may  owe  it  to  yourself  to  get 
away  from  your  routine,  and  to  spend 
hours  of  relaxation  and  rebuilding  in  a 
city  that  is  rich  with  the  variety  of  life. 
But  you  do  owe  it  to  your  business  to 
bring  to  it  new,  profitable  ideas. 
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HIGH-SPEED  LOCK  WHEEL 


Operates  perfectly  at  any  speed  pos 
sible  on  a  flat  bed  press  without  over 
throw  of  the  wheels.  It’s  the  key  to  fast, 


accurate  numbering.  Built-in  locking 
mechanism  requires  no  extra  space  in 
the  form.  Many  other  models  are  avail 

See  UJClICR  Exhibit  at  Graphic  Arts  Ex 


@  9287 


Number  more  profitably,  too— exclusive  Wetter 
advantages  permit  highest  speeds,  avoid  delays,  re¬ 
duce  spoilage  on  all  numbering  jobs.  Here  are  two 
of  many  models  widely  used: 


ROTARY 

MODELS 

A  great  advance  in  num¬ 
bering  machines  for  use 
on  rotary  presses.  Over¬ 
size  parts  mean  in¬ 
creased  life.  Face  of 
figures  accurately 
ground  to  insure  clean- 
cut  work.  Exclusive 
Wetter  features  save 
time  in  locking  machines 


on  FL^BED  or  ROTARY  PRESSES 

^^NUMBER  BETTER  WITH  A  UJGHGR 


UJelleR  NUMBERING  MACHINE  CO. 

750  LOGAN  STREET,  BROOKLYN,  N.' 


So/d  fcv  dll  A 


It'fi  d(ni  h 
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For  Extra  Profits 


Speed  6500  per  hour  .  .  .  Contin¬ 
uous  Feeder  .  .  .  Flat  Bed  and 
Cylinder  Construction  .  .  .  Prints 
from  Standard  Type,  Machine 
Composition  or  Flat  Plates  .  .  . 
Eliminates  Curved  Plates  and 
Turtles  .  .  .  Screw  Adjustment 
Impression  .  .  .  Little  or  no  Make- 
ready  .  .  .  Quick  Change  of  Forms 
.  .  .  Handles  all  Envelope  Styles. 


THE 


MULTIPRESS 


General  ENVELOPE  PRINTING 

r  BRISTOLS 
Plus  BOOKLETS 
Imprinting  TAGS 

of  FOLDERS 
LABELS 


B.  VERNER  &  COMPANY 

298  Broadway  New  York  City 


Introducing  LUDLOW 


Radiant  Medi 


A  typographic  star  of  the  first  magnitude  is 
Radiant  Medium,  the  newest  member  of  the 
Ludlow  Radiant  family  of  typefaces.  This  spark¬ 
ling  face  is  vitally  new,  yet  it  has  the  legibility 
and  attractiveness  of  a  standard  traditional  face. 

The  vogue  for  monotone  sans  serifs  has  been 
world-wide  and  that  for  monotone  flat  serifs  is 
at  its  height.  Both  have  proven  their  worth  and 
have  taken  their  place  among  the  standard  type¬ 
faces  of  permanent  value. 

But  the  experience  of  centuries  has  taught 
us  that,  to  attain  the  fullest  measure  of  legibil¬ 
ity,  a  typeface  design  must  depend  upon  varia¬ 
tion  in  weight  of  stroke  to  assure  easy  recog¬ 
nition  of  letters.  So  why  not  a  basic  design  for 
a  typeface,  modern  in  concept— stripped  of  in- 


variationslght ' 

so  effecti\i|)  eai 
which  invi»»adit 
style  withtoityl 
Why  notifed? 
tionswasAsib 
decision  loiiuce 
faces.  Luikis 


as  represeiia  n 


— a  trendwllea 


Medium,  di^me 
previously  lluni 
Condensedil  R< 
A  few  sbnl 


A  few  sbnl 
shown  inii  oli 
sheets  sNj  t 


essentials,  and  simple  yet  practical  —  having  the  these  seriejjjl  I 


LUDLOW  TYPOGRAPHt 


2032  ClyWA 


RADIANT  MEDIUM 


-K 


-K 

xisi^ght  of  stroke  which  contribute 

I 

Bcli\i|)  ease  of  reading  -  a  typeface 
invit|ading  and  combines  modern 
^iility? 

notj  sd?  The  asking  of  these  ques- 
isible  for  the  carefully-weighed 
)nto)  luce  the  Radiant  family  of  type- 
M  s  proud  to  present  this  family 
esq  a  new  trend  In  typeface  design 
idm  learly  observable  in  the  Radiant 
Ti.  Oi|members  of  the  Radiant  family 
jslykunced  are  Radiant  Bold  Extra 
nsedl  Radiant  Heavy, 
w  St  3nly  of  these  three  series  are 
ini  olumn  at  the  right.  Specimen 
s^Q  the  full  size  range  of  any  of 
sene||l  be  gladly  sent  upon  request. 

^COMPANY 

CIM Avenue  .  .  .  Chicago,  Illinois 


Jewelry  Exhibits 

24  Point 

Independent 

■  30  Point 

Easily  Read 

"  36  Point 

RADIANT  BOLD 
EXTRA  CONDENSED 

Large  Volume  of  Business 

24  Point 

Contemporary  Design 

30  Point 

tetterhead  Mode 

36  Point 

RADIANT  HEAVY 

Emphatically 

24  Point 

Dollar  Sale 

30  Point 

Powerful 

36  Point 


Cfraphic  Arts  Oddities 


The  idea  of  printing  from  type,  it  U 
said,  was  suggested  to  the  mind  oi 
Gutenberg's  contemporary.  Fust,  by 
seeing  the  footprints  of  a  horse  in 
the  soft  mud  of  a  road  over  which 
he  was  strolling. 


The  ancient  Athenians  are  said  to 
have  erected  a  statue  to  the  memory 
of  Phillatine,  the  discoverer  oi  a 
paste  for  making  sheets  of  papyrus 
stick  together.  String  had  earlier 
been  used  to  tie  together  pages  of 
papyrus. 


Clerk  Maxwell  of  England  inspired  the  later  development  of 
3-color  printing  when,  in  1860,  he  took  three  photos  of  a 
piece  of  colored  ribbon  through  three  colored  light  filters, 
superimposed  the  three  images  thus  obtained,  and,  project¬ 
ing  them  in  an  optical  lantern  through  three  filters,  success¬ 
fully  obtained  a  colored  image  of  the  ribbon. 


As  late  as  the  close  of  the  18th  century,  three  hundred  press  "OuUs"  were 
considered  a  good  day's  work  for  a  trained  pressman.  To  get  a  single  impres¬ 
sion,  printers  of  the  era  still  had  to  (1)  ink  the  balls,  (2)  ink  the  form,  (3)  lay  the 
sheet  on  the  tympan,  (4)  fly  the  frisket  and  fold  it  and  the  tympan  down  on  the 
form,  (5)  run  in  the  form  under  the  plates,  (6)  take  the  impression  by  depressing 
the  platen,  (7)  run  out  the  form,  (8)  lift  the  tympan  and  frisket,  and  (9)  release 
the  sheet  and  place  it  on  the  block. 
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OFFSET 


RUBBER 


GRAINING 


COMPOSITION 


ROTOGRAVURE 


NON-MELTABLE 


FABRIC-COVERED 


VARNISH  &  LACQUER 


ROLLERS 


SAM'L  BIRfiHllM'S  SON  MFB.  CO. 

- CHICAGO - 

ATLANTA  CLEVELAND  NASHVILLE  DE8  MOINES  DETROIT 

DALLAS  HOUSTON  INDIANAPOLIS  KALAMAZOO  KANSAS  CITY 

ST.  LCUIS  MINNEAPCLIS  PITTSBURGH  SPRINGFIELD.  O.  OKLAHOMA  CITY 


AMAZING 

PRODUCTION 


•  1,500  to  1,600  sheets  or 
books  of  average  length 
per  hour!  Two  girls  run 
it.  Six  speeds  give  wide 
range.  New, longer  strip¬ 
per  head  means  tighter, 
better  work.  Flat  strips 
sheets  to  24".  Round  or 
square  back  books  to  2" 
thick. 


BRACKETT  ^^Utility”  STRIPPER 


Quality  and  speed  in  stripping 
hit  a  new  high  on  this  machine. 


•This  machine  will 
make  money  ior  you. 
Get  details.  Write  now. 


BRACKETT  STRIPPING  MACHINE  CO. 


608  S.  Dearborn  St.,  CHICAGO 


330  W.  42nd  St.,  NEW  YORK 
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END  CUTTING 
EDGE  WORRIES 


102  years  metallurgical  ex¬ 
perience  built  into  this  high- 
production,  long  service  paper 
knife.  Preferred  by  thousands 
of  printers.  Specify  it  for  your 
own  equipment. 

Simonds  Worden  White  Co. 
Dayton,  Ohio 


rORNERpOUNDED 

SNIAR'ACTIOM  ■% 


LEVER 

MODEL 

$15 


“Dolls-up”  your  work 
and  EARNS  extra 
PROFITS  for  you  I  A 
few  jobs  will  pay  for  it! 
50.000  comers  per  hour. 
Easy  to  operate.  No  guide 
adjustments.  Thousands 
have  been  sold.  Price  in¬ 
cludes  one  die : 

or 

%  " ;  extra  dies  at 
$5.  Straight  or  re¬ 
verse  comers  also 
available. 


$37.50 


Foot  Power  Model  50 

CORNER  ROUNDER 

Cabinet  Design 
341/2"  high 
15"  x  15"  Ubie 

Price  includes  one  "plug  in”  interchange¬ 
able  Gutting  Unit  up  to  % ".  Other  dies 
to  1 H  "  radiuS; _ 

NEW 

PORTABLE 
ELECTRIC 
17"  X  18"  table 


PAPER  DRILL 

I/"  X  lo"  uible  ^  —  — 

Gravity  Chip  Disposal  Rfl 

FAST - POSITIVE 


FAST — POSITIVE 

Send  for  folder  No.  227 

V  LASSCO  PRODUCTS.  Inc.  I 

^85-495  Hague  St.  Rochester,  N.  Y.  ^ 


PROOFREADERS'  CORNER 

by  ALBERT  H.  HIGHTON  ! 

L.  U.,  Manchester,  Conn.,  writes: 
“Isn’t  it  proper  that  all  foreign  words  1 
used  in  English  be  italicized?”  ! 

According  to  established  rules  the 
answer  should  be  in  the  affirmative, 
But  since  a  large  proportion  of  our 
speech  is  made  up  of  words  borrowed 
from  almost  every  language,  the  rule, 
if  applied  consistently,  would  indeed 
make  the  printed  page  look  strange  and 
confusing.  Imagine  such  medley  in  the 
daily  newspapers! 

Newly  borrowed  foreign  words  are 
usually  given  the  distinction  of  italics, 
but  once  they  have  taken  root  and  grow 
in  common  use  they  lose  that  dignity, 
It  is  the  fast,  present-day  way!  Foreign 
words  like  attache^  bouquet^  camou¬ 
flage,  elite,  mode,  etc.,  have  long  since 
met  that  fate. 

Accents,  too,  which  the  proofreader 
always  carefully  checked,  are  disre¬ 
garded.  Bliicher  appears  as  Blacker; 
resume  as  resume',  fete  as  fete;  melee 
as  melee;  cafe  as  cafe;  employee  as 
employee,  and  so  on.  What  can  we  do 
about  it? 

»  <€ 

F.  R.,  Mobile,  Ala.,  requests  that  we 
tell  him  the  plural  formations  of  refer¬ 
endum,  formula,  surplus,  serum,  me¬ 
dium  and  interregnum,  and  the  singular 
of  alg(E. 

Referenda  or  referendums;  formulas 
or  formulae;  surpluses;  serums  or  sera; 
mediums  or  media;  interregna.  Alga 
is  the  singular  form  of  algae. 

X»  €C 

L.  0.  R.,  Urbana,  Ill.,  asks  what  is 
meant  by  “Romance  languages.” 

The  Romance  languages  embrace  the 
Italian,  French,  Spanish,  Portuguese, 
Provencal  and  one  or  two  others,  which 
are  based  largely  o^n  the  popular  Latin 
or  Roman  tongue  (lingua  Romana 
rustica) .  There  is  a  foreign  admixture 
in  all. 


Y ou  do  the  Printin 
We  do  the  Bind  I  n 
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Many  printers  asking  for  bind¬ 
ing  estimates  fail  to  give  us 
enough  information.  Here  are 
a  few  things  we  must  know 


to  answer  queries  intelligently: 

Quantity  on  job?  Number  of  pages?  Trimmed  size?  Side  or  saddle  wire  stitched? 
If  sewed,  Singer  or  Smythe?  Is  it  self-cover,  paper  cover  or  hard  cover?  What 
basic  weight  paper?  Size  of  printed  sheet  furnished?  If  case  bound  books,  spe¬ 
cify  if  end  sheets  are  furnished,  whether  backs  are  rounded  or  flat,  with  or  with¬ 
out  headbands,  whether  covers  should  be  paper,  cloth,  imitation  or  genuine 
leather,  flexible  or  stiff  board;  what  lettering  and  if  to  be  printed  with  ink  or 
stamped  in  gold,  and  how  many  square  inches.  Are  stamping  dies  or  electros 
to  be  supplied  to  us? 

It's  no  trouble  to  furnish  estimates 
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ROSBACK— 

Rotary  Round  Hole  and  Slot  Hole 
Perforators,  Hi  •  Pro  Paper  Drill. 
Gang  Stitcher,  and  Vertical  Per¬ 
forators  and  Punching  Machines. 

F.  P.  Rosback  Company 

Largest  Perforator  Factory  In  the  World 
Benton  Harbor,  Michigan 


COMMUNICATIONS 

In  your  issue  of  June  on  page  70  you  call 
attention  to  the  "Washington  State  Regis¬ 
ter"  printed  at  Yakima,  Washington,  as 
being  one  of  the  smallest  if  not  the  small¬ 
est  daily  newspaper  in  the  country.  En¬ 
closed  find  a  copy  of  the  "Tryon  Daily 
Bulletin"  of  Tryon,  North  Carolina,  which 
is  printed  on  a  8x12  job  press,  and  is  less 
than  one-half  the  size  of  the  Yakima  daily. 
Ed.  F.  Newton 
The  Burnettsville  News 
Burnettsville,  Indiana 


SAVE  MONEY-MAKE  MONEY 

with  Craftsmen  Rebuilt  machinery  and 
equipment.  Everything  for  Pressroom,  Com¬ 
posing  Room.  Bindery,  Newspaper  Plant. 
Lowest  Prices  —  Liberal  Terms.  Latest 
BARGAIN  BULLETIN  FREE. 

Idle  Machinery  Eats  Up  Profits 

— turn  it  into  CASHl  We  pay  highest  prices 
for  surplus  machinery  and  equipment.  Com¬ 
plete  printing,  newspaper,  bindery  plants 
bought  for  spot  cash.  Get  our  appraisal  be¬ 
fore  you  sell.  Send  List  to 

CRAFTSMEN  MACHINERY  CO. 

307  Atlantic  Ave. _  Boston.  Slass. 


I  look  forward  to  receiving  your  dynamic 
magazine  each  month,  and  I  generally  get 
one  good  idea  per  issue,  which,  I  think,  is 
a  high  average. 

Philip  C.  McMinn 

Port  Elizabeth,  South  Africa 


It  is  a  valuable  contribution  to  the  trade 
and  the  articles  written  for  it  are  usually 
the  kind  that  can  be  clipped  and  saved 
for  future  reference. 

Thomas  F.  Cronin 
Worcester  Boys'  Trade  School 
Worcester,  Mass. 


WHAT'S  THE  IDEA? 

If  you  have  a  good  one — or  an 
invention  that  fits  the  printing 
trade — a  prominent  manufacturer 
would  like  to  hear  from  you.  Every 
consideration  will  be  given  ideas 
and  patents  submitted. 

Address  Box  No.  918 

GRAPHIC  ARTS  MONTHLY 
608  S.  Dearborn  St.  Chicago,  III. 


Coverwcll 
Priniind  Inku/^ 


MANUFACTURED  BY 
J^Iartin  ^Driscoll  &  Co. 


CHICAGO 


We  enjoy  reading  your  monthly  issues  as 
they  furnish  some  valuable  advice  and  in¬ 
formation  that  can  be  used  by  any  printer 
who  tries  to  improve  his  business  at  a 
profit. 

Walter  Lach 
Manor,  Penna. 

I  like  the  mag.  very  much,  not  only  for 
the  reading  matter  but  for  size  as  well. 

Otto  Pitterlich 
Foreman  Pressroom 
American  Litho  &  Ptg.  Co. 
Des  Moines,  Iowa 

*  if  if 

It  is  sure  a  fine  little  magazine.  I  enjoy 
it  very  much  and  get  a  lot  of  useful  sug¬ 
gestions  from  it. 

Ralph  Griffin 
Foreman  Comp.  Room 
Creston  News  Advertiser 
Creston,  Iowa 

Keep  sending  us  The  Graphic  Arts 
Monthly.  We  glean  thru  it  each  month, 
scrap  booking  the  Tricks  of  the  Trade, 
also  collecting  the  Graphic  Arts  Oddities. 
We've  contacted  and  bought  items  from 
some  of  the  G.A.M.  advertisers. 

The  Moser  Press 
Trenton,  New  Jersey 
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Have  you  SEEN  the  high-grade  printing  — both  black-and- 
white  and  color  — which  is  now  being  produced  with 
MOLDED  RUBBER  PLATES? 


H.  H.  HEINRICH,  INC.,  200  Varick  Street,  New  York 

122  South  Michigan  Avenue,  Chicago 


Do  you  KNOW  the  ADVANTAGES  of  rubber  plates  .  .  . 
how  they  CUT  PRODUCTION  COSTS  as  compared  with 
metal  plates  .  .  .  and  how  they  enable  LETTERPRESS 
PRINTERS  to  compete  on  a  price  and  quality  basis  with 
less  expensive  printing  processes? 

You  won’t  BELIEVE  the  EASE,  SPEED  and  ACCURACY 
with  which  yon  can  produce  precision  rubber  plates  and 
molds  IN  YOUR  OWN  SHOP,  until  you  SEE  the  HEINRICH 
ELECTRIC-HYDRAULIC  VULCANIZER  in  operation. 

If  yon  are  coming  to  the  NEW  YORK  WORLD’S  FAIR  .  .  . 
and  of  course  you  are  ...  be  sure  to  visit  the  H.H.H. 
DEMONSTRATION  ROOM.  It’s  centrally  located  at  200 
VARICK  STREET^— only  a  ten-minute  ride  from  Times 
Square.  SEE  a  demonstration  of  onr  new  RUBBER  PRINT¬ 
ING  PLATE  VULCANIZER — and  SEE  FOR  YOURSELF 
how  it  can  make  BIGGER  PROFITS  for  you. 

See  Us  at  Booth  233  —  Graphic  Arts  Exposition 


HEINRICH  VULCANIZER 
Made  in  U.S.A. 
Platen  size,  24x24  Inches 
Junior  Model,  size  18x18 
inches,  also  available 


five  YEARS’  SUPPLY 

of 

francoxia 

Would  you  pay  fifty  cents  a  month  more  for 
Franconia  watermarked  Bond? 

That’s  about  all  it  would  cost  if  you  buy  4 
carton  lots  each  month  instead  of  4  single 
cartons  of  mongrel  bond. 

Then  no  chiselling  competitor  can  under¬ 
mine  your  repeat  jobs  by  using  cheaper 
mongrel  bonds. 


r  PARKER 
YOUNG 
COMPANY 


Ask  your  nearest  Franconia  agent  for  the  new 
Franconia  sample  book  showing  the  new  bright 
white  and  12  brilliant  colors. 


Sales  Office 

BOSTON,  MASS. 


Mills  at 

LINCOLN,  N.  H. 


Also  Manufacturers  of 

Franconia  Ledger  -  Pressman's  Bond  and  Mystic 


, 'dopes  to  match  by  Kent,  New  York  City  and  Western  Paper  Goods,  Cincinnc: 


Seeing  is  Believing! 


To  Put  on  Rubber  Roll 

★  If  you  have  trouble  slipping  on  a  new 
keyboard  cam  rubber  roll,  take  it  to  a 
garage  workshop,  or  some  place  where 
they  have  air.  Start  the  rubber  roll  on 
the  shaft,  then  place  nozzle  of  the  air 
hose  in  the  roll  and  turn  on  the  air.  A 
little  pus'h  and  it  will  be  on.  To  get  it 
on  the  last  inch  or  so,  place  a  piece  of 
car  heater  hose  against  the  roll  and 
that  will  enable  you  to  get  it  over  to 
the  end. 

N.  D.  Wilcox 

Elysian,  Minn. 


Imitation  of  Typewriter 

★  Printers  have  been  many  times  con¬ 
fronted  with  the  problem  how  to  imi- 
tate  a  typewriter  on  a  platen  press. 
The  most  used  practical  ways  are:  1. 
Take  a  piece  of  silk  (fine  woven)  and 
paste  it  from  gripper  to  gripper.  2. 
Place  the  silk  over  the  form  and  run  it 
down  under  the  furniture,  making  sure 
there  are  no  wrinkles.  There  is  no  fur¬ 
ther  work  on  these  plans,  both  are  ready 
for  use. 

Benjamin  E.  von  Pentz,  Jr. 
Springfield  Gardens,  N.  Y. 


To  Prevent  Work-Ups 

★  Cast  linotype  slugs  with  knives  open. 
Cut  them  down  to  height  of  regular 
leads  and  slugs.  (Cut  face  off;  that  is, 
the  top.)  Use  about  two  to  a  form 
(page,  etc.).  Be  sure  to  put  them  top 
side  down.  Leaving  knives  open  makes 
slug  .003  to  .005  thicker  on  top.  This 
answers  the  same  purpose  as  “sinkers.” 

Leon  Killi 
Galveston,  Tex. 


When  Printing  Postcards 

★  For  printing  Government  Postcards 
1  find  it  a  good  idea  to  cut  up  some 
91  lb.  index  to  exact  size  of  postcard 
and  using  these  for  makeready. 

By  doing  this  you  can  avoid  any 
spoilage  of  a  good  card.  They  can  be 
kept  near  the  press  on  a  shelf  and  are 
always  handy. 

Arthur  R.  Y otter 
Bethlehem,  Pa. 


"SLOT  LOCK”  RUBBER  PLATES 

Produce  Better  Printing  on  Your  Multigraph 

**SLOT*LOCK"  moulded  rubber  multigraph  plates  require  no  lugs  or  marginal 
bands.  #  INCREASE  MULTIGRAPH  USEFULNESS— Print  headings,  bulletins, 

®  price  lists,  news-letters,  office  forms,  business  reply  cards, 
envelopes,  letterheads  on  a  wide  range  of  paper  stocks.  Rub* 
ber  printing  plates  eliminate  costly  make-ready,  do  not  frac¬ 
ture  paper,  reduce  ink  consumption. 

AMERICAN  PLASTIC  PLATES,  INC. 

712  Federal  Street  Chicago,  Illinois 
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For  Numbering  Machines 

★  Numbering  machines  are  queer  per¬ 
formers  at  times.  Sometimes  they  will 
stick  or  skip  when  the  plunger,  spring 
or  ratchet  is  apparently  OK.  Foreign 
material  that  lodges  between  the  wheels 
during  the  course  of  a  run  can  cause 
much  of  this  uncertain  action.  Press¬ 
men  who  have  a  Kelly  Press  in  their 
shop  can  easily  remedy  this  by  detach¬ 
ing  the  hose  from  the  blower  motor 
and  (with  the  blower  motor  running) 
give  the  machine  a  good  blowing  out. 
Shops  which  have  no  such  equipment 
can  very  easily  substitute  the  blowing 
end  of  a  vacuum  cleaner. 

Preston  Dalton 
Collinsville,  III. 


Copy  Holder 

★  I  took  a  10  cent  pair  of  shoe  trees, 


cut  off  the  toe  and  inserted  the  cut-off 
end  in  pig  of  metal. 


I  use  one  while  setting  live  copy 
(briefs,  book  copy,  etc.),  the  other  for 


Short  Cuts  to 

/cost^.PROFIT 


CUTTER 
SI\yNS 


ji  Every  day  of  use 
/jfff  proves  the  money- 
saving  value  of  the 
Cost-Cutter  Saw. 
Speedy — Safe — and 
Economical. 


MORTISING 

BLOCKING 

MITERING 

TRIMMING 

SAWING 


MODEL  ^  SOLD  ON  A 

B  X  .  30.DAY 

I  <  MONEY-BACK 

•  Simplified  mitering  attachments. 

•  Quick-set  accurate  gauges. 

•  Self-aligning  saw  table. 

•  Flexible  lighting  fixture. 

•  Adjustable  saw  head. 

•  New  Departure  oil-less  bearings  on 
saw  head. 

•  Patented  method  of  grinding  and 
setting  trimming  knives. 

•  The  most  positive  work-holding 
clamp  ever  made. 


finished  (set)  copy.  Copy  slides  right 
under  ball  end. 

Leon  Killi 
Galveston,  Tex. 


rTWVTVWYTVVTrVVT 

Writ*  tot  ^oKn^tiom 

C.  B.  NELSON  a  COMPANY 

720  S  DtcrbOTn  SitttJ 


“A  Brighter  Side  .  . 

( Continued  from  page  12) 


enhance  our  values  and  protect  our 
profits. 

The  entire  point  of  this  discussion 
is  that  this  printing  industry  is  capable 
of  progressing  to  levels  of  efficiency, 
values  to  customers,  restoration  of  cus¬ 
tomer-confidence  and  protection  of 
profits  to  a  degree  of  which  few  of  us 
even  dare  dream  at  present.  Then — 
and  only  then,  in  my  opinion — ^will  cus¬ 
tomers  cease  to  suspect  that  we  have 
been  laggard  in  adjusting  ourselves  to 
the  times,  and  the  printer  come  to  re¬ 
ceive  the  recognition  and  reap  the  re¬ 
wards  which  he  will  richly  deserve. 

»  « 

Return  Envelopes 

( Continued  from  page  19) 

exactly  what  self-addressed  envelopes 
were  doing  for  him,  especially  in  speed¬ 
ing  up  collections,  he  found  it  compara¬ 
tively  easy  to  obtain  orders  for  self- 
addressed  envelopes. 

He  found  it  easy  to  add  an  order  for 
500  or  1,000  envelopes  to  the  average 
general  printing  order;  and  he  has 
found  it  an  excellent  opener  in  calling 
on  new  prospects.  He  finds  that  when 
you  start  talking  to  the. average  busi¬ 
ness  man  about  speeding  up  collections, 
the  prospect  is  ready  and  anxious  to 
listen. 

Thus  he  makes  his  self-addressed  en¬ 
velope  theory  work  double  for  him.  It 
gets  the  business,  and  then  it  helps  him 
to  collect  for  that  business! 


Read  the  advertising  pages  of  GAM 
for  announcements  of  machinery 
and  equipment  to  be  shown  at 
the  Graphic  Arts  Exposition. 


Buyfi 


Your  equipment  shonli 
meet  certain  rigid  rt 
ments  for  permanence, 
bility,  convenience  and  pi 
Your  Thompson  Dealer 
prove  the  advantages  on 
Thompson  cabinets  frog| 
every  angle. 

CALL  HIM  TODAYl 

M.  L.  ABRAMS  CO.,  INC. 

1638  Superior  Ave.,  N.  E.,  Cleveland,  Okie | 

AMERICAN  WOOD  TYPE  MFG.  CO. 

270  Lafayette  St.,  New  York,  N.  Y. 

CRAFTSMEN  MACHINERY  CO. 

307  Atlantic  Ave.,  Boston,  Mau. 

DAMON  &  PEETS,  INC. 

56  Beekman  St.,  New  York,  N.  Y. 

DIXIE  TYPE  &  SUPPLY  CO. 

1712  Warrior  Road,  Birmingham,  Ala. 

ECONOMY  PRINTERS  PRODUCTS  CO. 
609  S.  La  Salle  Street,  Chicago,  III. 

EMPIRE  TYPE  FOUNDRY  CO. 

Main  Street,  Delavan,  N.  Y. 

FRANKLIN  PRINTERS  SUPPLY  CO. 
606-610  Cherry  St.,  Philadelphia,  Pa. 

GRANUM  AND  CO.,  INC. 

2615  La  Branch,  Houston,  Texas 

HARRY  GUCKERT  CO. 

342  Boulevard  of  the  Allies,  Pittsburgh,  Pi 

THOMAS  W.  HALL  CO.,  INC. 
Stamford,  Conn. 

R.  J.  HEUSLEIN  CO. 

IIS.  Meridian  St.,  Indianapolis,  Ind. 

INDEPENDENT  PRINTERS  SUPPLY  CO 
2234  Atlantic  Blvd.,  Jacksonville,  Fla 

INDIANA  PRINTERS  SUPPLY  CO. 
109  Kentucky  Ave.,  Indianapolis,  Ind. 

OTTO  LUDWIG  PRINTERS  SUPPLY,  INC 
106  Ann  St.,  Hartford,  Conn. 


rermanence 


This  popular  wall-type  newspaper 
cabinet  is  built  of  heavy  materials 
and  box-braced  for  maximum 
strength.  Room  for  a  generous 
supply  of  leads  and  slugs — ^within 
easy  reach.  The  “toe-space”  per¬ 
mits  comfortable  and  natural  pos¬ 
ture  for  the  workman. 


NESSLER  &  WAGNER  CO. 

209-215  East  6th  St.,  Cincinnati,  Ohio 

J.  C.  MINER  CO. 

26  S.  Gay  St.,  Baltimore,  Md. 

IRVING  NISSENBAUM,  INC. 

114  W.  27th  St.,  New  York,  N.  Y. 

OMAHA  PRINTERS  SUPPLY  CO. 

1122  Harney  St.,  Omaha,  Nebr. 

P.  PEIFFER  CO. 

6  Columbia  St.,  Newark,  N.  J. 

PERFECTION  TYPE,  INC. 

141  E.  5th  St.,  St.  Paul,  Minn. 

PRINTERS  SUPPLY  CO. 

100  W.  21st  St.,  New  York,  N.  Y. 

PRINTING  TRADES  EQUIPMENT  CO. 
220  N.  Desplaines,  Chicago,  III. 

DON  STEWART  CO. 

441  Clay  St.,  San  Francisco,  Calif. 

THE  TEXAS  TYPE  FOUNDRY 
230  N.  Medina  St.,  San  Antonio,  Tex. 

TURNER  TYPE  FOUNDERS  CO. 

633  Plymouth  Ct.,  Chicago 

TYPE  &  PRESS  OF  ILLINOIS 
220  S.  Jefferson  St.,  Chicago,  III. 

E.  H.  WALKER  SUPPLY  CO. 

'^^5 — 14th  St.,  N.  W.,  Washington,  D.  C. 


THOMPSON 

DESIGNED 

• 

BEST  OF 
ITS  KIND 


.THOMPSON  CABINET  COMPANY 

LUDINGTON  MICHIGAN 
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Printers  “Dream  Plant” 

A  huge  printing  plant  equipped  with 
every  conceivable  type  of  the  most  mod¬ 
em  equipment  which  makes  for  effi¬ 
cient  production — the  “dream  plant” 
of  the  Craftsman.  That,  in  brief,  de¬ 
scribes  the  Fifth  Educational  Graphic 
Arts  Exposition,  which  opens  in  Grand 
Central  Palace,  New  York  City,  on 
September  25  for  a  two  weeks  showing. 

The  Exposition,  the  “Printer’s  Own 
Show,”  will  occupy  two  huge  floors  of 
the  Palace,  the  main  and  the  mezzanine, 
and  at  least  80  per  cent  of  the  displays 
will  be  working  exhibits,  showing  ma¬ 
chinery  in  actual  operation  producing 
various  kinds  of  printed  and  litho¬ 
graphic  work.  There  will  be  modern 
equipment  for  all  branches  and  all  run¬ 
ning,  as  well  as  a  comprehensive  dis¬ 
play  of  the  materials,  ink,  paper,  etc., 
which  are  used  to  produce  the  printed 
word. 


FRED  W.  HOCH 

Manager,  Fifth  Educational  Graphic 
Artt  Exposition 


Since  the  Graphic  Arts  Exposition 
will  be  the  first  of  the  great  industrial 
exhibits  on  the  fall  and  winter  program 
of  the  Grand  Central  Palace,  advance 
preparations  for  the  greatest  showing 
of  the  graphic  arts  ever  held  in  this 
country  is  already  under  way.  Officers 
of  many  of  the  leading  manufacturing 
companies  who  will  exhibit  are  daily 
visitors  at  the  Palace,  weeks  before  the 
opening,  looking  over  the  locations  for 
their  exhibits  in  order  that  they  may 


August 
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make  the  most  effective  display  possi¬ 
ble.  Their  plans  are  centered  about 
the  Exposition  which  will  give  them 
the  first  opportunity  in  twelve  years 
to  present  to  the  entire  industry  the 
new  models  and  improvements  they 
have  effected  in  their  machines  and 
products.  As  an  instance  of  the  ex¬ 
tent  to  which  they  will  go  to  display 
their  product,  one  exhibitor  has  stated 
that  it  will  require  a  personnel  of  68 
of  its  employees  constantly  on  duty  in 
the  Palace. 

»  c< 

New  Proof  Press 

★  A  new  Series  CG  Proof  Press  that 
produces  proofs  in  register  has  been 
announced  by  The  Challenge  Machin¬ 
ery  Company,  Grand  Haven,  Mich. 
This  press  is  identical  in  construction 
with  the  present  Challenge  Series  C  ex¬ 
cept  that  it  is  equipped  with  bed 
grippers. 

The  gripper  device  is  simple  in  de¬ 
sign  and  is  said  to  be  positive  in  action. 


It  is  held  securely  between  the  bearers 
but  can  be  removed  or  set  to  a  different 
position  quickly.  To  operate,  the  spring 
gripper  is  held  open  by  pressing  on  the 
hand-grip  at  the  back.  The  sheet  is 
then  fed  to  the  adjustable  side-guide 
and  stationary  back-gage. 

The  Series  CG  Proof  Press  is  made 
in  three  sizes:  No.  1418-CG  which  han¬ 
dles  galleys  up  to  and  including  12x18 
inches,  No.  1425-CG  which  takes  full 


No  Less  Than  100  lb.  Lots 

2  Pt.  Leads,  6  Pt.  Slugs  •  Brod  Gist 

Enclose  lull  payment  with  your  order.  Ship¬ 
ment  will  be  made  by  truck  or  freight, 
shipping  charges  collect.  Hurryl  Moil 
your  order  today.  Not  good  after  Sept.  1st. 

National  Type  Founders,  35  N.  High,  Akron,  0. 

Enclosed  $ . for . lbs. 

2  pt.  leads . lbs.  6  pt.  riu«. 

totaling  100  lbs.  or  more  at  9c  per  lb. 
□  Free  Catalog  □  Free  Set-a-line  Chart 

Nome  . 

Address  . 
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Don't  sacrifice  your  old 
cutter.  Modernize  it  with  a 

POWER 

GAUGE 

Moves  the  Gauge  Back  and 
forth  by  power.  Saves  Time, 
saves  Money 
Write 

POWER  GAUGES 

304  Hudson  St.  New  York  City 


the  modern  way 


^PEED  LINC^ 


QUTOmRTIC  CASTER 

Nickel  dtfome  oUoy  ploltae. 

10  z  14  else . SS7.S0 

Its  10 . 77.50 

ItstS . r.50 

tOstS  .  357M 

CenteMc  wiHi  tkeM  tm4  t%pt-high  fry 
Om*  kiKk  k'erers.  Ceselnit  M»d  electric 
medeb  eeilsble  et  slietitly  bifber  pricet 


NOLAN  MACHINERY  CORPORATION 

•  OMI  Ml*  TOie 


FOR  PRINTERS: 


.  .TRY 
THEM 


ROLLERS 
PASTES 
AND  GLUES 


AMERICAN  ROLLER  CO. 

1342  N.  HALSTED  ST.,  CHICAGO,  ILL. 
735  E.  OHIO  ST.,  INDIANAPOLIS,  IND. 


length  news  galleys  five  columns  wide 
and  No.  2025-CG  which  accommodates 
a  full  newspaper  form  of  eight  12-pica 
columns. 

These  presses  operate  on  the  “cylin. 
der  press  principle,”  with  reciprocating 
bed  and  stationary  cylinder.  They  are 
equipped  with  a  removable  galley  plate 
so  proofs  may  be  pulled  from  galley  or 
type  form.  A  full-size  ink  plate  is  con¬ 
veniently  located,  serving  as  a  cover 
for  the  cylinder.  It  can  be  removed 
quickly  for  changing  the  cylinder 
packing. 

The  Challenge  Series  CG  Proof 
Presses  are  available  with  a  sturdy 
steel  stand  when  specified,  that  pro¬ 
vides  shelf  space  for  paper,  ink,  and 
other  supplies. 


Million  Dollar  Endowment 

★  The  new  Department  of  Publishing 
and  Printing  at  the  Rochester  Athe¬ 
naeum  and  Mechanics  Institute  will 
benefit  from  a  drive  for  more  endow¬ 
ment  to  close  December  31,  1940.  An 
unknown  donor  will  grant  the  Institute 
$400,000  for  endowment  provided  $600,- 
000  can  be  raised  by  other  means. 

The  Printing  Department  was  started 
in  1937,  and  is  one  of  ten  departments 
of  the  oldest  Rochester  educational  in¬ 
stitution,  which  was  founded  in  1829. 
A  two-year  post  high  school  printing 
course  is  offered  on  the  professional 
level. 


M  &  W  INTERLOCKING  STEEL  FURNITURE 


Cut  shows  Style 
No.  2  (36-point 
steel  with  two  12- 
point  notches ) . 


Style  No.  1,  24-point  steel,  one  12-p)oint  notch 

Style  No.  2,  36-point  steel,  two  12-point  notches 

Style  No.  3,  36-point  steel,  one  18-point  notch 

Style  No.  4,  48-point  steel,  three  12-point  notches 


MORGANS  &  WILCOX  MFG.  CO. 


MIDDLETOWN,  N.  Y. 
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Changes  Firm  Name 

★  An  announcement  from  Dover,  New 
Hampshire,  states  that  the  name  of  the 
firm  formerly  known  as  U.  P.  M.-Kidder 
Press  Company,  Inc.,  has  been  changed 
to  Kidder  Press  Company,  Inc. 

Company  officials  state  that  this 
change  in  name  is  for  convenience  only, 
and  reflects  no  change  in  organization, 
personnel  or  policy.  The  initials  “U.  P. 
M.”  had  reference  to  the  United  Print¬ 
ing  Machinery  Company  which  had 
been  joined  to  the  original  Kidder  Press 
Manufacturing  Company.  The  latter 
company  was  founded  in  1876  by  Well¬ 
ington  Parker  Kidder,  the  originator  of 
automatic  feeding. 

This  company  manufactures  rotary 
presses  for  the  converting  trade,  aniline 
and  gravure  presses,  bronzing  ma¬ 
chines,  and  special  presses  for  special 
purposes.  Other  products  include  slit¬ 
ters,  roll  winders  and  the  Chapman 
Electric  Neutralizer.  Factory  and  main 
office  are  at  Dover,  New  Hampshire, 
and  there  are  sales  offices  in  New  York, 
Chicago,  and  Toronto. 

»  « 

Stamp  Commemorating 
Printing 

★  Simultaneously  with  the  opening,  on 
September  25,  of  the  Fifth  Educational 
Graphic  Arts  Exposition,  the  impor¬ 
tance  of  the  printing  industry  will  re¬ 
ceive  official  Governmental  recognition 
through  the  issuance  of  a  special  com¬ 
memorative  United  States  Postage 
stamp. 

The  stamp  will  be  of  3-cent  denom¬ 
ination,  printed  in  purple  ink.  While 
specifically  it  commemorates  the  300th 
anniversary  of  the  introduction  of 
printing  into  the  American  colonies,  its 
issuance  was  purposely  timed  so  as  to 
be  first  placed  on  sale  on  the  opening 
day  of  the  great  Exposition  at  Grand 
Central  Palace,  New  York  City. 


BOLD  COPPERPLATE 
8pt.&12pt.on12pt.  Body 

Two  complete  fonts 

Can  be  useci  separately  or  together 
in  the  same  line.  We  showed  4 
sizes  of  the  6  point  of  this  same 
series  in  a  recent  ad.  Why  not 
gather  in  some  of  these  bargains? 

You’ll  have  many  uses  for  them. 
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JdACKENZIE&  HARRIS 

659  Folsom  St.  San  Francisco 

Enclosed  please  find  $ _ for  which  you  are  to 

send  prepaid _ sets  of  8  and  12  pt.  on  12  pt. 

body  Bold  Copperplate.  Also  $ _ for 

_ sets  of  four  sizes  6  pt.  Bold  Copperplate 

(at  $1  for  the  four  sizes). 

NAME _ _ 


ADDRESS 


'  455566677788899900000 
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Wilson- Jones^  Catalog 

★  An  entirely  new  656  page  illustrated 
catalog,  price  list  and  sales  manual  ia 
being  distributed  to  the  trade  by  Wil¬ 
son- Jones  Company,  3300  Franklin 
Blvd.,  Chicago. 

The  catalog  is  completely  indexed 
and  cross  referenced,  and  arranged  in 
eight  sections  with  thumb  cut  index  as 
follows:  loose  leaf  binders,  loose  leaf 
indexes,  loose  leaf  sheets  and  forms, 
bound  books,  filing  supplies  and  enve¬ 
lopes,  county  record  books  and  corpora¬ 
tion  minute  books,  visible  record  equip¬ 
ment  and  machine  bookkeeping  equip¬ 
ment. 

For  the  first  time,  all  products  of 
Wilson-Jones’  manufacture  are  com¬ 
pletely  catalogued  in  one  volume.  The 
catalog  is  bound  in  imitation  leather, 
maroon  color,  with  gold  embossed 


PRINTING  ESTIMATING 

TAUGHT  BY  MAIL 
Course  is  complete  in  3  volumes 

It  will  teach  you  how  to  figure  the  cost  of 
any  kind  of  printing. 

The  course  contains  actual  production  rec¬ 
ords  on  composition,  lockup,  make-ready, 
running,  ink  and  bindery  operations.  These 
records  alone  are  worth  the  price  of  the  course. 
Take  the  first  step  today.  Write  for  complete 
detail  and  easy  method  of  paying  as  you  go. 

Jack  Tarrant  School  of  Estimating 
Department  Q 

105  W.  Monroe  St.,  Chicago 


To  Coordinate  Celebration 

★  The  appointment  of  a  committee  to 
coordinate  the  national  celebration  in 
1940  of  the  five  hundredth  anniversary 
of  the  invention  of  printing  was  an¬ 
nounced  yesterday  by  the  American 
Institute  of  Graphic  Arts.  The  commit- 
tee  will  be  aided  by  a  grant  from  the 
Carnegie  Corporation  of  New  York. 

The  committee  is  working  also  on 
plans  for  the  celebration  next  year  of 
the  four  hundredth  anniversary  of  the 
introduction  of  printing  into  the  Nev 
World,  and  the  tercentenary  of  the  puk 
lication  of  the  first  book  in  what  is  nov 
the  United  States.  The  first  event  took 
place  in  1539  in  Mexico  City,  and  the 
second  in  1640  in  Cambridge,  when 
Stephen  Daye,  the  first  American 
printer,  issued  “The  Whole  Books  of 
Psalmes.”  Only  eleven  copies  haw 
survived. 

The  Committee  for  the  National  Ob¬ 
servance  of  the  Five  Hundredth  Anni¬ 
versary  of  the  Invention  of  Printing 
from  Movable  Types  will  function  as  a 
clearing  house  for  information  and  will 
coordinate  on  a  national  scale  plans 
worked  out  locally  by  libraries,  schools, 
newspaper,  book  and  periodical  pub¬ 
lishers,  and  other  groups  throughout 
the  United  States. 

The  committee’s  headquarters  will 
be  at  285  Madison  Avenue,  New  York, 
with  Will  Ransom  as  secretary. 


IDEAL  PLATE  GUMS— 


Made  both  from  regular  rubber  and 
sp>ecial  oil  -  resisting  compounds  to 
meet  the  requirements  of  plates  for 
the  high-speed  printing  of  cardboard, 
cloth,  wood  and  rough-textured  papers. 
Ideal  gums  have  high  tensile  strength. 


mold  easily,  are  abrasive-resistant  and 
combat  absorption  of  ink  oils  during 
runs.  Save  on  ink  and  makeready  time. 
For  more  brilliant  colors  and  for  flat 
tints  that  are  smooth  and  even,  use 
plates  made  from  Ideal  plate  gums. 


IDEAL  ROLLER  &  MANUFACTURING  CO. 


CHICAGO,  ILLINOIS 


LONG  ISLAND  CITY,  NEW  YORK 


Sates  and  Service  Offices  in  Principal  Cities 
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Lydian  Bold  and  Italic 

★  American  Type  Founders  announce 
the  release  of  Lydian  Bold  and  Lydian 
Bold  Italic.  Like  the  earlier  Lydians, 
these  bolder  versions  were  designed  by 
Warren  Chappell.  They  maintain  the 
simple  letter  form  and  the  high  degree 
of  legibility  which  characterized  their 
predecessors.  To  correspond  with  the 
Lydians,  the  new  bold  faces  are  cut 
in  sizes  from  10  to  96  point. 

»  <€ 

Slip-oflf  Ingots 

★  To  cast  the  patented  double-ear  Slip- 
off  ingot  which  is  fast  becoming  stand¬ 
ard  equipment  in  plants  where  the 
casting  machines  are  equipped  with 
feeders,  the  United  American  Metals 
Corporation  has  developed  a  series  of 
what  it  terms  “Twin-type”  water-cooled 
molds.  These  molds  are  claimed  to  have 
several  advantages  over  the  water- 
cooled  molds  heretofore  used  for  cast¬ 
ing  feeder  ingots.  The  series  consist 
of  the  Twin-eight,  Twin-four  and  Twin- 
two.  The  twin-eight  has  16  ingot  cavi¬ 
ties,  8  above  and  8  below;  the  twin- 
four,  8  cavities,  4  above  and  4  below; 
the  twin-two,  4  cavities,  2  above  and  2 
below.  The  water-jacket  is  so  con¬ 
structed  that  the  cold  water  circulates 
to  every  part  of  the  mold — in  no  part  is 
the  water  stagnant.  Patented  couplings 
prevent  leakage.  By  reason  of  its  per¬ 
fect  balance  the  molds  are  easily  turned 
over  when  dumping,  the  ingots  sliding 
out  at  the  sides.  Where  it  is  desirable 
to  prevent  the  noise  occasioned  by  the 
ingots  dropping  to  the  floor,  a  cradle 
attachment  gathers  the  ingots  into  a 
neat  pile.  The  cradles  disappear  be¬ 
neath  the  mold  when  not  in  use. 

For  those  who  prefer  the  individual 
air-cooled  mold,  the  United  American 
Metals  Corporation  has  developed  the 
“Roll-over”  mold  which,  as  its  name 
implies,  requires  no  lifting  to  dump  the 
ingots.  According  to  the  announcement, 
an  easy  turn  at  the  handle  and  the 


HEW  EM  PRESS 

Fastest  Roll  Fed  Flat-Bed 
Platen  Press 

7,500  Impressions  per  hour 


Assembled  to  print  one  or  more  colors 
on  one  or  both  sides  of  the  paper,  cloth, 
or  cardboard. 

Attachments  to  slit,  punch,  perforate, 
cut,  score,  number,  re-enforce  and 
eyelet  tags  in  one  operation,  delivering 
the  finished  product  cut-off,  rewound 
or  zig  zag  folded. 

ROLL-FED  OFFSET  PRESS— Built  to 
customer's  specifications,  1 0,000  to 
15,000  cylinder  impressions  per  hour. 

COLLATING  MACHINE— For  assem¬ 
bling  snap-outs  and  continuous  forms. 

CARBON  PAPER  PROCESSING  MA¬ 
CHINE — For  punching,  slitting,  per¬ 
forating  and  folding  carbon  paper  from 
roll. 

TABULATING  CARD  PRESS 


THE  NEW  ERA 

MANUFACTURING  CO.,  Inc. 

379  -  1 1th  Avenue  Paterson,  N.  J. 
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mold  rolls  over  dumping  out  the  ingot 
without  knocking  and  without  noise. 

The  important  feature  of  these  molds, 
both  the  Twin-type  water-cooled  and 


to  lift  the  hot  tip  off  the  hook.  After 
the  ingot  has  melted  down  to  about 
three  inches,  the  tip  drops  noiselessly 
into  the  metal-pot. 


the  Roll-over  air-cooled,  is  the  double¬ 
ear  Slip-off  ingot  which  is  cast  in  them. 
With  this  ingot  there  is  no  further  need 


All  of  the  essential  features  in  the 
mold  as  well  as  in  the  ingot  are  covered 
by  patents  and  patents  pending  with 
full  rights  acquired  by  the  United 
American  Metals  Corporation. 


»  €< 


Monotype  Quadding 
and  Centering  | 

★  A  revised  booklet  in  which  Monotype  I 
automatic  quadding  and  centering  is  I 
explained  and  described  with  the  show-  { 
ing  of  examples  has  been  released  by 
Lanston  Monotype  Machine  Company, 
Twenty-Fourth  at  Locust,  Philadel¬ 
phia.  A  copy  of  the  booklet,  which 
contains  a  considerable  quantity  of 
matter  not  included  in  the  previous 
booklet,  is  available  to  any  reader  writ¬ 
ing  direct  to  the  Monotype  Company. 


»  « 


Ludlow  Radiant  Medium 

★  Ludlow  Radiant  Medium,  the  newest 


member  of  the  Ludlow  Radiant  family 
of  typefaces,  is  announced  by  the  Lud¬ 
low  Typograph  Company.  This  series 
will  be  available  in  matrix  form  in  sizes 
from  6  to  72-point.  Other  members  of 


RIECEL'S 


TREATED  JUTE 

A  SCIENTIFICALLY  PREPARED  TYMPAN 


The  old  reliable.  Its  tough  jute  fibers  stand  up 
under  the  longest  runs.  Stocked  in  roll  widths 
for  every  press. 


Riegel  Paper  Corp.  34*  madison  avenue,  new  york,  n  y 
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the  family  are  Radiant  Bold  Extra  Con¬ 
densed  and  Radiant  Heavy,  announced 
within  recent  months. 

According  to  the  announcement,  the 
Luiow  Radiant  family  represents  a 
new  trend  in  type  face  design.  The 
Radiants  combine  modern  style  and 
simplicity  with  the  attractive  legibility 
which  can  be  gained  only  from  varia¬ 
tion  in  weight  of  stroke.  This  variation 
ensures  easy  recognition  of  letters  and 
provides  a  sparkling  modern  typeface 
with  a  degree  of  attractive  legibility 
suitable  for  all  classes  of  commercial 
printing  and  advertising. 

Radiant  Medium  is  shown  here  in 
the  30-point  size.  Specimen  sheets 

Establishing 
a  new  trend 

showing  Radiant  Medium  and  other 
members  of  the  Ludlow  Radiant  fam¬ 
ily  may  be  obtained  on  request  from  the 
Ludlow  Typograph  Company,  2032  Cly- 
bourn  Avenue,  Chicago,  Illinois. 

»  « 

Book  on  Letterheads 

★  “Letterhead  Design  and  Manufac¬ 
ture”  is  the  title  of  a  very  interesting 
book  by  Frederick  Scheff  on  the  sub¬ 
ject  of  stationery  design  and  the  manu¬ 
facture  of  stationery. 

The  book  shows  125  designs,  each 
one  different,  and  each  one  representa¬ 
tive  of  a  different  business,  industry  or 
profession.  The  author  discusses  the 
principles  of  the  designs  very  effec¬ 
tively.  The  book  is  an  unusual  and 
valuable  textbook  for  all  interested  in 
the  subject  of  letterheads. 

It  is  published  by  The  Fredericks 
Company,  68  Nassau  Street,  New  York 
City  and  sells  at  $10.00  a  copy. 


$$$ 


C&G  Sawlineb 

is  priced  low  enough  to  permit  pur¬ 
chase  of  several  as  auxiliary  saws  for 
ad  alleys  or  in  larger  commercial 
plants.  Can  be  purchased  as  a  bench 
machine,  cabinet  model  or  portable 
mounted  on  wheels.  Also  ideal  for 
engraving  plants. 

Standard  equipment  includes  motor, 
72  pica  gauge  with  finger  tip  control, 
safe  positive  workholder  and  one  Trim- 
steel  Saw  Blade. 

The  new  C&G  Trimsteel  saw  blade 
cuts  slugs  and  metal  so  smoothly  and 
clean  that  trimmer  knives  are  not  re¬ 
quired  on  the  average  work.  The  SAW- 
LINER  may  also  be  equipped  with  the 
famous  C&G  Universal  Blade. 

Priced  as  low  as  $119.50.  Write 
for  bulletin  today. 

MILWAUKEE  SAW 
I  TRIMMER  CORP. 

610  E.  Clyboum  St.  Milwaukee,  Wis. 


- 
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Saw  Sharpening  and 
New  Saws 

Sharpening  75c  1 0  coupons  $6.00 

(We  pay  return  Postage) 

Writm  for  priem$  and  trade-in  plan 
on  novB  saw* 

AUTOMATIC  SAW  SHARPENING  CO. 
735  E.  Ohio  St.  Indianapolis,  Ind. 


HIGH  SPEED  RAISED  PRINTING 
Hard,  Flexible  and  ms 

Permanent  <-  \  x 

■'  Casode 

I  Model  #0  $550 

vPl^  '  “r/  I’  Simple  and  Fool- 
r  j ;/  proof.  Purchasere 

delighted.  Quick 
lyj  .  .  r -  -  )\  deliTcry  now — ^write 

^  for  more  data.  See  it 
r  — Natl.  Graphic  Arts  Exp..  N.Y. 
Tho^  Embossograph  Process  Co..  Ino. 
251  William  St,  Now  York,  N.  Y. 


Accounting  and  Tax  SerYice 
Bureau 

David  H.Weitzenfeld.C.P.A. 

Part  Time  SerYice 
Income  and  Payroll  Taxes 
Systems  Installed 
Reasonable  Rates— 25  years  Exp. 
State  3155 

160  North  La  Salle  St.,  Chicago 


Read  the  advertising  pages  of 
GAM  for  announcements  of  machin¬ 
ery  and  equipment  to  be  shown  at 
the  Graphic  Arts  Exposition. 


Unusual  Catalog 

★  A  startling  new  idea  in  cataloging 
has  been  introduced  by  Montgomery 
Ward,  Chicago,  in  its  new  Fdl  and 
Winter  Catalog. 

The  Ward  catalog  has  two  front* 
and  no  back !  It  begins  on  either  side 
and  ends  in  the  middle.  It  has  two 
beautiful  front  covers.  Lay  it  before 
you  and  one  cover  reads  “Things  to 
Wear.”  Turn  it  over,  and  the  other 
cover  announces,  “Things  for  the  Home, 
Shop  and  Farm.”  The  general  indei, 
order  blanks  and  similar  pages  are  in 
the  middle  of  the  book. 

This  new  idea  has  several  practicil 
purposes.  One  of  these  is  to  make  the 
big  catalog  easier  to  handle.  A  com 
pany  executive  points  out  that  the  new 
catalog  contains  more  than  1,000  pages, 
and  weighs  over  5  lbs.  “No  matter  how 
a  customer  handles  this  book”  he  said, 
“the  new  arrangement  places  the  bulk 
of  the  weight  always  on  the  right  hand 
side.  That’s  a  great  convenience. 

“Like  the  stores  that  have  two  fronts, 
the  new  catalog  now  has  two  sets  of 
‘show  windows,’  two  sets  of  ‘front  coun 
ters.’  This  gives  opportunity  for  better 
display  of  more  major  lines.  Every¬ 
thing’s  up  front  now,  nothing  in  the 
back  part  of  the  store.” 

More  than  70%  of  the  new  catalog 
is  in  color  and  rotogravure.  This  has 
been  made  possible  by  a  new  “flash 
dry”  printing  process  which  greatly 
speeds  up  color  printing.  Color  pho¬ 
tography  and  reproductions  of  actual 
photographs  are  used  almost  exclu¬ 
sively  in  picturing  the  merchandise  in 
Ward’s  catalog,  which  lists  more  than 
100,000  items. 


Ask  about  the 
DOUBLE-EAR 
SLIP-OFF 
INGOT 


TYPE  METAL 


HELPS 


Write  for  our 
folder 


j.-  ::r'.e  o  type  ruetoUas  i;;  :Tiad-:‘) 

UNITED  AMERICAN  TYPE  METAL 

United  American  Metals  Corp'n.  2246  W.  Hubbard  St  ,  Chicarjo,  III. 


IVew  Web  Press 

★  A  new  arc  type  web  press  that  will 
print  from  one  to  six  colors  with  rotary 
register  while  the  press  is  running  is 
announced  by  Paper  Converting  Ma¬ 
chine  Co.,  Green  Bay,  Wisconsin.  The 
speed  of  this  press  depends  on  the  size 
of  the  cylinder,  kind  of  ink  used,  type 
of  printing,  and  the  paper  stock  with 
a  range  of  speed  from  300  ft.  to  800  ft. 
per  minute,  and  designed  to  use  rubber 
plates,  rubber  with  metal  backing,  or 


metal  plates.  Illustrated  here  is  the 
press  arranged  to  use  rubber  plates  with 
elastotype  back  to  afi&x  the  plates  of  the 
printing  cylinder.  This  press  will  take 
from  15"  to  24"  circumference  in  one 
series  and  from  24"  to  40"  circumfer¬ 
ence  cylinders  in  the  second  series,  the 
printing  cylinders  being  set  in  the  main 
frame  with  the  tympan. 

One  of  the  features  of  this  press  is 
that  no  oil  or  grease  can  drop  on  the 
web  while  entering  or  leaving  the  press, 
as  the  web  is  carried  in  position  out  of 
the  way.  Ink  distribution  in  separate 
frames  that  can  be  racked  back  from 
the  printing  cylinders  provide  easy  ac¬ 
cess  to  the  press,  which  makes  possible 
quick  change  of  plate  cylinders.  The 
standard  distributing  system  includes 
3  form  rolls,  3  vibrators,  2  transfer  rolls 
and  a  large  standard  type  ink  foun¬ 
tain.  This  press  is  made  heavy  so  as 
to  reduce  vibration — 3^"  frames  well 
ribbed  and  reinforced. 
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’Dhenoid 

INSTANTANEOUS 

TYPE  CLEANER 

Removes  tough,  hard- 
caked  ink  quickly,  thor¬ 
oughly.  Order  from 
your  dealer. 

CHALMERS  CHEMICAL 
COMPANY 

l23Che8tnut8t.,  Newark,  N.J. 


ICTOf^r  SPoatet 


^^Wrlte  today  for 
your  copy  of  this 
New  Bulletin  "1 0  Ways 
to  Avoid  Offset."  Valu¬ 
able — practical — shows 
you  how  to  save  money 
and  Improve  presswork. 
Gmt  Your  Copy  Now! 

E.  J.  Kelly  Company 

1833  N.  Pitcher  Street 
Kalamazoo.  Michigan 


Learn  the  Linotype 

at  home 

Lessons  and  Exercises  as  complete 
as  a  correspondence  course  in  the 
book. 

A  PRACTICAL  TOUCH 
SYSTEM 

By  E.  B.  Harding 

^  $2.27  Post  Paid 

•  <  ■ 

•  Order  Now 

Graphic  Arts  Publishing  Co. 
608  S.  Dearborn  St.  Chicago,  III. 


Boycott  Nazi  Types 

★  A  boycott  list  of  printing  types  made 
in  Nazi  Germany,  along  with  a  proda- 
mation  signed  by  many  prominent  peo- 
pie  in  advertising,  publishing  and  the 
graphic  arts  has  been  prepared  by  a 

“group  of  democratically-minded 

graphic  arts  and  advertising  people” 
and  is  now  being  distributed  to  all 
users  of  type  by  the  Graphic  Aits 
Forum,  120  West  45th  St.,  New  York. 

With  the  dual  purpose  of  encourag¬ 
ing  American  design  and  promoting 
American  industry,  while  dealing  a 
blow  at  a  source  of  income  for  Nazi 
Germany,  this  boycott  list  shows  one-  | 
line  specimens  of  twenty-five  Nazi-made  | 
faces,  along  with  American-made  alter-  | 
nates.  In  addition,  a  complete  check  | 
list  of  Nazi-made  types  is  given. 

Under  the  heading  “Boycott  Nazi 
types,”  there  is  the  following  introduc¬ 
tory  appeal: 

“Every  time  you  order  a  German- 
made  type  face,  American  dollars  go 
abroad  to  help  Nazi  aggression.  All 
branches  of  the  graphic  arts  are  join¬ 
ing  in  a  concerted  movement  to  ban  the  i 
use  of  type  faces  made  in  Nazi  Ger¬ 
many.  Boycotting  Nazi  type  faces  does 
not  mean  sacrificing  artistic  merit. 
American-made  types  are  available  to 
replace  the  most  commonly  used  Nazi 
faces. 

“By  specifying  American  type  faces 
you  will  help  American  industry  and 
further  the  development  of  American 
type  design.  Reference  to  your  type 
specimen  books  will  reveal  many  Amer¬ 
ican  type  faces  you  may  have  over¬ 
looked  which  can  be  usefd  in  place  of 
Nazi-made  tvpes.” 


Sampson  6  Ollier  Electrotype  Co. 


TELEPHONES 

SUPERIOR-31i2 

SUPERIOR-3H3 


141-149  W.  OHIO  ST. 
CHICAGO,  ILL. 


ELECTROTYPERS 
N ICKELTYPER5 
STEREOTYPERS 
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Conference  on  Education 

★  The  Eighteenth  Annual  Conference 
on  Printing  Education  held  at  Colum¬ 
bia  University,  New  York  City,  June 
24-29,  sponsored  hy  The  National 
Graphic  Arts  Education  Guild  was  by 
far  the  most  successful  of  the  kind  ever 
held.  More  than  200  teachers  of  print¬ 
ing  and  others  interested  in  education 
for  the  printing  industry  were  regis¬ 
tered,  and  in  addition,  there  were  a 
large  number  of  visitors.  All  of  the 
twelve  conference  sessions  were  excep¬ 
tionally  well  attended. 

The  program,  with  forty  some  speak¬ 
ers  who  gave  their  services  gratuitously, 
went  far  towards  bringing  printing  and 
education  in  closer  co-operation.  The 
University  setting,  with  direct  help 
from  the  Columbia  University  authori¬ 
ties,  served  to  call  attention  to  the  high 
favor  in  which  printing  education  is 
held  in  the  field  of  education.  A  special 
open  air  devotional  service  was  a  fit¬ 
ting  prelude  to  the  pilgrimage  to  Fred¬ 
eric  W.  Goudy’s  Village  Press,  Deep- 
dene,  Marlboro-on-the-Hudson.  Mr. 
Goudy  joined  the  motorcade  of  56  cars 
carrying  189  teachers  and  friends  to 


West  Point,  where  he  addressed  the 
assemblage. 

In  honor  of  the  conference,  the  New 
York  World’s  Fair  Committee  desig¬ 
nated  Saturday,  June  24,  the  opening 
day  of  the  conference,  as  Graphic  Arts 
Education  Day  at  the  Fair.  A  special 
meeting,  presided  over  by  Ferdy  J. 
Tagle,  president  of  the  National 
Graphic  Arts  Education  Guild,  was 
held  in  the  Little  Theatre  of  the  Sci¬ 
ence  and  Education  Building  on  the 
Fair  Grounds. 

The  award  of  the  American  Type 
Founders  Cup  to  the  student  club  that 
prepared  the  best  scrapbook  of  printing 
specimens  was  made  by  Thomas  R. 
Jones,  president  of  ATF,  to  a  student 
club  of  the  Masonic  Home  and  School, 
Fort  Worth,  Texas.  The  annual  keep¬ 
sake,  this  year  a  handsomely  printed 
booklet,  “The  William  Parks  Paper 
Mill  at  Williamsburg,”  prepared  by 
C.  Harold  Lauck,  Washington  and  Lee 
University,  Lexington,  Virginia,  was 
distributed. 

Among  the  leaders  of  industry  who 
took  part  in  the  various  conference  ses¬ 
sions  listed  in  the  order  in  which  they 
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SPECIAL 
NO.  3 

4 A  font  18  pt. 
Norway  (i  1 1  ustrated) 
or 

7 A  font  14  pt. 
Norway  (not 
illustrated) 

$1.00  each 

a  very  popular 
advertisins  face  in 
foundry  type. 

NEON 

TYPE  FOUNDRY 

412  FIRST  AVE. 
PITTSBURGH,  PA. 
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appeared  on  the  program  are:  George 
H.  Carter,  Lanston  Monotype  and  Ma¬ 
chine  Co.;  Edward  W.  Edwards,  New 
York  Federation  of  Labor;  Frederic  W. 
Goudy,  type  designer;  O.  Alfred  Dick- 
man,  advertising  production  manager. 
New  York  Herald  Tribune;  Don  H. 
Taylor,  New  York  Employing  Printers 
Association;  William  H.  Friedman, 
Carey  Press  Corporation,  New  York 
City;  Dr.  Robert  L.  Leslie,  Composing 
Room,  Inc.,  New  York  City;  Harry  L. 
Gage,  vice  president,  Mergenthaler 
Linotype  Company;  Elmer  J.  Koch, 
secretary.  United  Typothetae  of  Amer- 


BE  SURE  TO  SAY 

TROJAN 

GUMMED  FAPEB 

''irs  PROCESSED" 

THE  GUMMED  PRODUCTS  COMPANY 
Offices  TROY,  OHIO  Mills 

POSITION  OPEN 

Well  known  manufacturer  has  an  opening 
in  his  sales  force  for  a  practical  man.  This 
man  is  wanted  to  sell  labor-saving  products 
to  printers.  The  man  sought  must  have  that 
ability.  This  is  a  permanent  position  on  a 
salary  plus  expenses  basis.  The  man  must  be 
free  to  travel.  He  must  be  aggressive,  sober, 
have  a  pleasing  personality,  and  willing  to 
put  his  heart  and  soul  in  the  job.  When  re¬ 
plying  send  full  details  giving  age,  experience, 
and  include  a  late  snapshot  of  yourself.  All 
replies  will  be  treated  strictly  confidential. 
Reply  Box  319 

QRAPHIC  ARTS  MONTHLY 
608  8.  Dearborn  8t.  Chicago,  III. 
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ica;  and  Thomas  R.  Jones,  presidiat, 
American  Type  Founders.  One  cob. 
plete  session  was  devoted  to  a  sympo. 
sium  on  Industries*  Cooperation  witli 
Graphic  Arts  Education. 

The  newly  elected  officers  for  the 
school  year  1939-40  are:  President, C 
Harold  Lauck,  Washington  and  Lee 
University,  Lexington,  Virginia;  Vice 
President,  Fred  '  W.  Miller,  Masonic 
Home  and  School,  Fort  Worth,  Texas; 
Secretary,  Leonard  Petersen,  West 
High  School,  Green  Bay,  Wisconsin; 
Treasurer,  E.  S.  French,  Woodrow  W 
son  High  School,  Washington,  D.  C; 
Educational  Director,  Fred  J.  Hartman. 
412  National  Savings  and  Trust  Build¬ 
ing,  719  Fifteenth  Street,  N.  W.,  Wash 
ington,  D.  C. 

»  « 

During  the  early  part  of  1938  a 
survey  was  made  to  ascertain  what 
mark-up  printers  make  on  paper  and 
outside  purchases.  Most  printers  an 
really  engaged  in  merchandising  as  far 
as  handling  paper  and  outside  pur¬ 
chases  are  concerned  and  make  it  a 
practice  to  apply  a  handling  charge  to 
reimburse  them  for  cost  of  storage  and 
handling,  and  in  addition  apply  a  profit 
mark-up.  ^ 

At  one  of  the  meetings  of  the  Graphic 
Arts  Forum  this  subject  was  discussed 
and  the  following  minimum  schedule 
was  recommended.  Outside  Purchases:  I 
Up  to  15.00,  add  33  1/3%;  $5.00  to 
$25.00,  add  25%;  $25.00  to  $50.00,  add 
20%;  $50.00  to  $100.00,  add  15%;  over 
$100.00,  add  10%. 

— Galley  Proof,  Chicago. 
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Book  for  Beginners 

★  “Printing  for  the  Beginning  Pupil” 
is  an  excellent  new  book  written  pri¬ 
marily  for  high  school  printing  stu¬ 
dents.  Lessons  given  in  the  work  are  in 
progressive  order;  and  throughout  the 
book,  the  explanations  are  made  inter¬ 
esting  and  intelligible  by  being  pre¬ 
sented  in  dialog  form.  At  the  begin¬ 
ning  of  each  exercise,  the  unit  to  be 
produced  is  printed  in  bold  type.  This 
is  followed  by  an  outline  of  the  step 
necessary  to  produce  the  job,  an  ex¬ 
planation,  one  or  more  samples  of 
similar  jobs,  and  questions  to  see  if  the 
lesson  has  been  mastered.  The  book  is 
intended  to  cover  only  the  first  year’s 
work.  Descriptions  and  illustrations  of 
machinery  and  equipment  used  are 
shown. 

The  book,  which  contains  almost  200 
pages,  and  sells  at  $1.00  a  copy,  was 
written  and  published  by  James  W. 
Loop,  printing  instructor  at  Charleston 
High  School,  Charleston,  W.  Va. 
i>  <c 

Endorse  Candidates 

★  Three  prominent  Craftsmen  have 
been  endorsed  by  regional  groups  as 
candidates  for  the  oflRce  of  president 
of  the  International  Association  of 
Printing  House  Craftsmen  to  be  elected 
at  the  September  convention. 

John  M.  Callahan,  present  president, 
has  been  urged  by  the  Fifth  District 
Conference  to  succeed  himself. 

Frank  McCaffrey,  now  first  vice- 
president,  is  endorsed  by  the  Pacific 
Coast  group;  and  DeWitt  A.  Patterson 
was  endorsed  by  the  Sixth  District  Con¬ 
ference.  ^ 

Unique  Booklet 

★  To  announce  its  third  anniversary  on 
July  6,  the  Honolulu  Club  of  Printing 
House  Craftsmen  sent  a  booklet,  die- 
cut  in  the  shape  of  a  barrel,  and  cap¬ 
tioned  “A  Barrel  of  Fun.”  The  organi¬ 
zation  was  founded  in  1936. 


Used  Equipment 

Priced  to  Sell 

Rouse  Rotary  Miterer 
Advance  Cutter  —  26^" 

Advance  Cutter  —  25^" 

Casting  Box  —  12  x  18" 

Poco  Proof  Press  —  12  x  18" 
Imx)osing  Tables  —  Steel  Top 
28x46 

Type  Cabinets  —  Single  and 
Double  Tier 

Roller  Proof  Press  —  16  x  33 
O.S.— C.&P.  O.S.— C.&P. 

10x15  12x18 

Itetn  0^ 

ECONOMY 

PRINTERS  PRODUCTS  COMPANY 

609  So.  La  Salle  St.  Chicago,  III. 
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Grinder  *7— 

Why  go  to  the 
trouble  and  in- 
convenience  of 
sending  your 
knife  to  be 
sharpened  when 
you  can  put  a 
keen  lasting 
edge  on  your 
knife  in  your 
own  shop  in  5 
minutes.  E^sy 
to  operate.  Does 
not  change 
bevel.  Many 
satisfied  cus- 
Pat.  App.  For  tomers. 

Price  1752  Complete 

10  DAY  FREE  TRIAL 

Use  this  grinder  for  10  days,  if  aatisfactory  send 

us  $17.50.  if  not  return  to  os  at  our  expense. 

State  sixe  of  knife,  and  if  hollow  ground  or  not. 

SWIGART  KNIFE  GRINDER 

1148  Wabash  Ave.  Chicago,  III. 


74 


The  Graphic  Arts  Monthly 


August 


Coming  Conventions 

September  14,  15,  16 — 42nd  Annual 
Convention  of  International  Associa¬ 
tion  of  Electrotypers  and  Stereotyp¬ 
ers.  The  Alms  Hotel,  Cincinnati, 
Ohio. 


September  21,  22,  23 — National  Asso¬ 
ciation  of  Printing  Ink  Makers,  The 
Inn,  Buck  Hill  Falls,  Pennsylvania. 

September  24-29 — Twentieth  Annual 
Convention.  International  Associa¬ 
tion  of  Printing  House  Craftsmen, 
Waldorf  Astoria  Hotel,  New  York 
City. 

September  25-Oct.  7 — ^Fifth  Graphic 
Arts  Exposition,  New  York  City. 

September  25,  26,  27,  28 — Advertising 
Typographers*  Assn,  of  America,  Inc., 
Hotel  Belmont-Plaza,  New  York  City. 

September  26,  27,  28 — Direct  Mail  Ad¬ 
vertising  Assn.,  Hotel  Roosevelt,  New 
York  City. 

September  28-29 — The  National  Asso¬ 
ciation  of  Photo-Lithographers,  Park 
Central  Hotel,  New  York  City. 

September  29-30 — ^International  Trade 
Composition  Association,  Belmont 
Plaza  Hotel,  New  York  City. 

October  2,  3,  4,  5 — ^Fifty-third  Annual 
Convention,  United  Typothetae  of 
America,  Hotel  Commodore,  New 
City. 

October  23-25 — 43rd  Annual  Conven¬ 
tion  American  Photo-Engravers  Asso¬ 
ciation,  Hotel  Bellevue-Stratford, 
Philadelphia,  Pennsylvania. 


96-pt.  Bodoni  Campanile 

★  The  size  range  of  Ludlow  Bodoni 
Campanile  has  been  increased  to  in¬ 
clude  96-point  capitals,  points  and 
figures,  which  are  set  and  cast  in  the 
regular  manner. 

This  new  Ludlow  face  is  a  slender 
yet  bold  version  of  Bodoni.  According 
to  the  announcemont,  the  manufacture 
of  the  96-point  size  in  driven  matrices 


for  economical  Ludlow  slug-cast  com-  ' 
position  was  undertaken  in  answer  to 
requests  for  the  face  in  this  large  point 
size. 

Engraved  matrices  for  price  figure 
casting  lengthwise  of  the  slug  in  120 
and  144-point  sizes  are  also  available. 

Specimen  sheets  showing  lines  in 
caps,  the  full  eilphabet  in  the  96-point 
size,  and  the  price  figures  in  120  and 
144-point  size,  and  a  colorful  folder 
showing  Bodoni  Campanile  in  practical 
use  may  be  obtained  on  request  from 
the  Ludlow  Typograph  Company,  2032 
Clybourn  Avenue,  Chicago,  Illinois. 


Ludlow  to  Exhibit 


★  The  Ludlow  Typograph  Company, 
Chicago,  announces  that  it  has  taken 
extensive  space  at  the  Fifth  Educa¬ 
tional  Graphic  Arts  Exposition,  which 
will  be  held  at  the  Grand  Central 
Palace,  New  York  City. 

A  full  line  of  equipment  will  be 
shown,  including  the  up-to-date  Ludlow 
with  all  modem  improvements,  the  Uni¬ 
versal  Cabinet  which  has  increased 
matrix  capacity  and  numerous  other 
advantages,  the  Ludlow  Supersurfacer, 
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“Well,  if  you  already  have  the  announce¬ 
ments  printed,  I  suppose  there’s  nothing 
else  to  do  but  marry  him.” 
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and  the  Ludlow  Shell-Hi  Slug  Shear— 
a  new  composing  room  tool  which  cuts 
the  shank  from  Ludlow  slug-heads 
which  can  then  be  cemented  or  tacked 
in  any  desired  position  onto  base  mate¬ 
rial  .765  inch  high. 

The  latest  models  of  the  Elrod  lead, 
slug,  rule  and  base  casting  machine  will 
also  be  exhibited  in  operation,  with  a 
special  showing  of  the  36-pt.  base  ma¬ 
terial  which  is  proving  to  be  one  of  the 
most  useful  products  of  this  versatile 
strip  caster. 

A  working  demonstration  of  the 
Ludlow  system  of  hand-set,  slug-cast 
composition  will  be  in  progress  con¬ 
tinuously  during  the  Exposition. 


Test  Poster  Tints 

★  A  “coast  to  coast”  laboratory  hookup 
was  used  to  test  the  new  IPI  poster 
tints.  These  were  exposed  for  four 
weeks  to  the  balmy  skies  of  California, 
the  varied  climate  of  the  Midwest,  and 
the  damp  atmosphere  of  the  East.  The 
tests  for  permanency  were  conducted 
in  outdoor  laboratories  in  Oakland, 
Chicago,  and  New  York.  The  new  tints, 
for  both  indoor  and  outdoor  poster  use, 
are  said  to  be  exceptionally  fast  to 
sunlight,  moisture,  and  other  elements. 
Former  poster  tints  have  often  been 
subject  to  fading  and  usually  had  to  be 
mixed  just  before  they  were  used  to 
avoid  “burning  out.” 


II  ^  Keep  Posted  on  | 

SQinPHEIT  f UOES 

NEW,  illustrated  Price 
List  of  Type  &  Press  val¬ 
ues^  yours  for  the  asking. 

INFORMATIVE,  factual,  it 
gives  you  value  high-lights 
on  new  and  better  grades  of 
modern  rebuilt  machinery. 

TOP  quality  at  co-operative 
price  means  your  absolute 
satisfaction  which  we  guaran¬ 
tee  in  clean  cut  fashion. 

TYPE  &  PRESS  OF  ILLINOIS 

II  A  Reliable  Source  of  Supply!  || 

220  S.  JEFFERSON  •  CHICAGO  I 


THE  PRACTICE  OF 
PRESSWORK 

By  Craig  R.  Spicher 

A  limited  number  of  copies 
as  a  special  service  at-.$4.00 


All  members  of  the  first  graduating 
class  of  the  new  Department  of  Pub¬ 
lishing  and  Printing  of  the  Rochester 
Athenaeum  and  Mechanics  Institute 
are  secure  in  positions  after  completing 
the  two-year  curriculum. 


“Tips  for  Printing  Buyers”  is  a  very 
helpful  booklet  written  by  Edwin  F. 
Sharp  and  issued  by  The  House  of 
Tuttle,  Rutland,  Vt. 


Send  Money  with 
Order 


GRAPHIC  ARTS  PUR.  CO. 

608  South  Dearborn  Street 
Chicago 
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Electra  with  Bold 

★  The  Mergenthaler  Linotype  Company 
announces  an  addition  to  the  Electra 
family,  by  W.  A.  Dwiggins,  a  bold  face 
of  Electra  which  is  duplexed  with  the 
popular  Electra  roman,  in  all  sizes  up 
to  and  including  14  point. 

HERE  is  a  brief  showing 
of  the  12-point  size  of 
Linotype  Electra  with 
Electra  Bold.  Why  do  the 
pace-makers  in  the  art  of 
printing  rave  over  a  spe- 

»  <c 

Printers  Plan  Trip 

★  At  least  100  members  of  the  North 
Side  Printers  Guild,  Chicago,  are  plan¬ 
ning  to  take  the  Guild’s  Paper  Mill  Trip 
to  the  Hammermill  paper  mills,  Erie, 
Pa.,  on  September  28.  The  group  will 
be  the  guests  of  the  Hammermill  Com¬ 
pany  for  the  day  and  will  leave  from 
Erie  for  New  York  City  for  several 
days  attendance  at  the  Graphic  Arts 
Exposition  and  the  New  York  World’s 
Fair.  Darrell  H.  Lyall,  secretary  of  the 
organization  is  receiving  reservations. 

»  « 

Add  to  Warehouse 

★  Quinn  &  Boden  Company,  book  print¬ 
ers,  Rahway,  N.  J.,  recently  broke 
ground  for  an  additional  warehouse. 
The  new  structure,  costing  an  estimated 
$51,000,  will  be  of  steel  paneling,  the 
same  as  a  similar  warehouse  built  by 
the  firm  two  years  ago.  Comprising 
40,000  square  feet,  the  new  warehouse 
will  be  used  for  storage  of  paper  and 
bound  stock.  It  will  be  of  two-story 
construction,  100x200  feet. 


Standing  Forms 

★  “We  find  that  the  ave‘rage  printer  is 
inclined  to  place  more  value  on  stand 
ing  forms  than  he  should,  and  that  theii 
value  is  more  apparent  than  real. 

“One  well  known  firm  of  appraisers 
told  us  recently  that  they  would  not 
consider  that  standing  forms  more  than 
two  years  old  had  any  value.  This  is  a 
generalization,  of  course,  that  would  not 
apply  in  every  individual  case. 

“If  you  are  not  now  doing  so,  it  is 
suggested  that  every  printer  make  it  a 
matter  of  routine  to  go  through  his 
standing  forms,  electros,  wax  plates, 
etc.,  every  six  months  and  make  an 
analysis  for  his  own  satisfaction  as  to 
just  what  value  they  are,  and  keep  only 
those  which  he  knows  he  will  get  re¬ 
orders  on. 

“There  are  thousands  of  dollars  tied 
up  today  in  type  metal  that  might  he 
turned  into  cash  for  working  capital 
Events  move  so  swiftly  nowadays  that 
the  importance  of  standing  forms  does 
not  loom  as  large  as  it  used  to.  New 
styles  are  coming  in — new  type  faces— 
rendering  your  old  forms  useless. 
Again,  the  social  change,  particularly 
during  the  depression,  has  brought 
about  many  changes  in  business  and 
firms  who  have  been  in  business  for 
many  years  and  whose  orders  a  printer 
might  count  on  have  passed  out  of  the 
picture.  All  of  these  factors  should  be 
considered  in  appraising  the  value  of 
your  forms  and  whether  or  not  to  de¬ 
stroy  them,  saving  valuable  space  and 
turning  metal  into  money.” 

— Associated  Printers  &  Lithographers 

of  St.  Louis. 

»  « 

Charles  J.  Powers,  formerly  execu¬ 
tive  secretary  of  the  Graphic  Arts  Asso¬ 
ciation,  Inc.,  Houston,  Texas,  has  been 
appointed  manager  of  the  Chicago  office 
of  the  Lithographers  National  Associa¬ 
tion,  Inc.  His  address  is  29  South  La 
Salle  St.,  Chicago. 


HANDY  BOOKS 

For  Reference  and  Study 


□  The  Encyclopedia  of  Ideas _ Price  $20.00 

□  Modern  Typography  and  Layout _ Price  $  7.50 

by  Douglas  C.  McMurtrie 

□  Photolithography  and  Offset  Printing _ Price  $  6.00 

by  /.  S.  Mertle  and  Harry  Keusch 

□  Advertising  and  Publishing  Production 

Year  Book _ Price  $  5.00 

□  The  Practice  of  Presswork _ Price  $  4.00 

by  Craig  R,  Spicher 

□  The  Unix,  of  Chicago  Manual  of  Style _ Price  $  3.00 

□  Handbook  for  Pressmen _ Price  $  3.00 

by  Fred  W,  Hoch 

□  Printing  Papers  _ Price  $  2.50 

by  William  Bond  Wheelwright 

□  A  Practical  Touch  System _ Price  $  2.27 

by  E.  B.  Harding 

□  Linotype  Keyboard  Operation _ Price  $  2.00 

□  Tips  on  Presswork _ Price  $  1.50 

by  G,  C,  Cooper 

□  Pressman's  Pocket  Manual _ Price  $  1.00 

by  /.  N,  Harrison 

□  Direct  Advertising  and  the  Printer _ Price  $  1.00 

by  Albert  Highton 

□  How  to  Adjust  Work-ups _ Price  $  1.00 

by  William  H,  Lichter  and  George  F.  Smalley 
Please  send  money  with  order 

GRAPHIC  ARTS  PUBLISHING  CO. 

608  SOUTH  DEARBORN  STREET  CHICAGO,  ILLINOIS 


78 


The  Graphic  Arts  Monthly 


Typesetting  Questions 

( Continued  from  page  26) 

occurs,  the  heat  range  in  the  pot  in¬ 
creasing  correspondingly.  A  very  small 
mercury  loss  makes  the  coil  inoperative. 
However,  thousands  in  use  many  years 
are  still  sensitive  and  responsive,  with 
proper  care. 

It  is  possible  to  disconnect  the  union 
and  add  mercury  to  a  certain  extent, 
but  not  sufl&cient  to  restore  its  original 
narrow  range  of  action,  although  it 
may  operate  with  a  wider  range.  The 
factory  has  methods  of  accomplishing 
this  not  available  elsewhere.  A  sub¬ 
zero  temperature  aids  in  reloading,  if 
you  attempt  it.  But  a  gradual  invisible 
loss  or  leak  at  operating  heat  is  hope¬ 
less. 

In  later  years  metal  alloy  expansion 
columns  are  used  to  energize  the  ther¬ 
mostat  finger  control,  replacing  mer¬ 
cury.  While  perhaps  not  quite  so  sen¬ 
sitive,  they  are  permanent,  with  a  nar¬ 
row  heat  range,  and  with  little  if  any 
added  cost  for  replacement,  the  mer¬ 
cury  bulb  control  is  being  discarded. 

»  <€ 

Motor  Mica 

★  Scientific  Lubricants  Co.,  3462  North 
Clark  St.,  Chicago,  announces  Motor 
Mica  for  the  solving  of  lubricating 
problems. 

This  is  a  lubricant  in  powder  form 
which  cools  hot  bearings,  and  is  an 
anti-friction,  heat-resisting  compound. 
It  does  not  cake,  gum  or  harden;  and 
may  be  used  satisfactorily  in  stereo¬ 
typing,  matrix  making,  when  using 
tympan  sheets,  in  line-casting  machines 
and  in  rubber  vulcanizing  work.  In 
stereotyping,  lead  mold  work,  or  rub¬ 
ber  vulcanizing.  Motor  Mica  is  said  to 
insure  a  clean  release.  When  dusted 
on  tympan  sheets,  it  helps  to  eliminate 
static  or  electric  interference  with  the 
feeding  of  paper. 


Cut  Catalog  Postage 

★  The  cost  of  mailing  catalogs  and  sim¬ 
ilar  advertising  matter  has  been  cut  on 
July  1,  by  official  notice  from  the  office 
of  the  Postmaster  General,  announcing 
a  reduction  in  postage  on  catalogs,  etc 
from  33-1/3  to  50  per  cent.  The  orde 
reads  in  part  as  follows:  “Attention  is 
directed  to  section  571%,  Postal  Laws 
and  Regulations,  as  amended  by  Order 
No.  13098,  modifying  the  rates  of  post¬ 
age  on  catalogs  and  similar  printed  ad¬ 
vertising  matter.  It  will  be  noted  that 
the  new  rates  apply  only  to  the  matter 
referred  to  when  in  bound  form  con¬ 
sisting  of  24  or  more  pages  and  not  ex¬ 
ceeding  10  pounds  in  weight,  each  piece 
being  individually  addressed.  The  new 
rates  do  not  apply  to  bulk  parcels  con¬ 
taining  a  number  of  pieces  sent  to  one 
address. 

“It  will  be  permissible  to  include 
with  catalogs  and  other  printed  adver¬ 
tising  matter  mailed  at  these  new  rates 
the  usual  loose  inclosures,  such  as  order 
forms,  reply  envelopes,  loose  circulars, 
etc.,  provided  such  inclosures  are  inci¬ 
dental.” 

»  « 


Miss  Perkins,  I  distinctly  told  you  to 
order  Tympan!” 


flASSIFIEDAnVECTISISfl 

The  rate  for  advertising  under  this  heading  is  $1.25  per  agate  line  per  insertion  on 
a  one  time  order;  $1.00  per  agate  line  per  insertion  on  a  twelve  time  contract.  Average 
five  words  to  the  line.  Please  send  money  with  order  and  copy  for  classified  insertion  if 
you  have  not  established  a  credit  rating  with  us. 

CLOSING  DATE  FOR  COPY  IS  24TH  OF  THE  MONTH  PRECEDING  ISSUE 


ADVERTISING 


Mem-  LAYOUTS  and  COPY 
FOR  ADVERTISING-PRINTING 

Specially  created  for  customers  and  pros¬ 
pects,  they  get  you  more  business  and  better 
profits.  Moderate  rate.  No  contract  required. 
20  years  in  advertising  and  printing,  includ¬ 
ing  sales  and  production.  Quick  service,  strict 
confidence.  Try  me  today. 

HOMER  A.  MILURD  Advertising 

^^69  Henry  St.,  Binghamton,  N.  Y.  _ 

ADVERTISING  MATS  OF  FOOD,  for 
handbills  and  newspapers.  Headings,  dis¬ 
play  boxes,  meats,  vegetables,  specials,  etc. 
Individual  mats,  low  price.  Will  get  and 
hold  accounts.  Write  for  proof  sheets.  AD 
SERVICE  COMPANY,  406  Burke  Bldg., 
Rochester,  N.  Y. _ 


ADVERTISING— HOME  STUDY 
THE  ADVERTISING  MINDED 
PRINTER  is  qualified  to  make  the  most 
money.  Many  have  graduated  from  this 
long  established  school.  Common  school 
education  sufficient.  Send  for  free  booklet 
outlining  home  study  course  and  require¬ 
ments.  PAGE-DAVIS  SCHOOL  OF  AD¬ 
VERTISING,  3601  Michigan  Ave.,  Dept. 
222C,  Chicago. _ 

ADVERTISING  LAYOUT 
ADVERTISING  LA YOUT  —  Completely 
illustrated  professional  home  study  course. 
Covers  all  subjects  such  as  Layout  Struc¬ 
ture,  Design,  Proportion,  Composition, 
Creative  Planning,  “Rough”  Sketching, 
Idea-Interpretation.  Nationally  approved. 
Geared  to  present  day  advertising  needs. 
Write.  Milwaukee  Advertising  Institute,  125 
East  Wells  St..  Milwaukee,  Wis. 


AIR  CONDITIONING 


HUMIDIFYING 

COOLING 

DEHUMIDIFYING 

VVrite  for  illustrated  pamphlet  entitled 
“Air  Conditioning  and  Humiditv  Control” 

B.  OFFEN  &  COMPANY 

608  South  Dearborn  St.  Chicago,  llllnoli 


$12.50 

ACME 

STAPLER 


ACME  Me.  1  SADDLEBACK 
HAND  POWER  STAPLER 

Fast,  accurate  work.  In¬ 
stant  change  from  flat  to 
saddleback  work.  Areal 
heavy-duty  stapler.  Also 
foot  power  models.  You 
can  order  thru  your 
dealer. 

In  daily  use  by  tfiotuands  of 
Printers  and  Publishers. 


Exclusive 

Features 

BOTH  SADDLE- 
BACK  AND 
FLAT  TABLE 

• 

la"  REACH 

• 

4  DIFFERENT 
LEG  LENGTH 
STAPLES 


ACME  STAPLE  CO. 


ALUMINUM  BINDING  SCREWS 


- DISTRIBUTORS  OF - 

B  ALUMINUM 

INDING  SCREWS 

Product  of  ALUIMINUM  OO.  of  AMERICA 
Strong,  Light,  Non-MuatUsg,  Attrmetlor 

Griffin,  Campbell,  Hayes,  Walsh,  Inc. 

N  Ea«t  tint  Ct.  5M  South  Otark  St. 
N.  Y.  City  OHICACO 


_ ANNOUNCEMENTS _ 

Paneled  Cards,  Wedding  Invitations,  Re¬ 
ligious  Cards,  Engraved  Sympathy  Cards, 
Informals,  Mounting  and  Personal  Station- 
ery.  Mourning  Sta.  Hse.,  363  Canal,  N.Y.C. 

ART  WORK  AND  CUTS 


LE  DARE 
STUDIO 


AI7  SOUTH 
9CAIIBORN  ST 
CHICAGO 
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Used  by  Over  80%  Chicago  Printers 


RIEBE  QUOIN  COMPANY 


The  HUMP  Made  Riebe  Speed 
Quoins  WORLD  FAMOUS 

The  “ONLY”  Self-Locking  and  Register  Quoins, 
made  without  springs.  Engaged  on  point  system  that 
will  stay  put,  locked  against  iron.  Will  pay  for  itself 
many  times  over  in  one  year.  Write  for  circular. 
122  North  Lamon  Avenue  •  Chicago,  Illinois 


ART  WORK  AND  CUTS 


SAVE  MONEY  ON  ENGRAVINGS 

Buy  Direct  from  Manufacturer 

Line  Cuts  blocked  min . ^  ^ 

Halftones  blocked  2''x3" — 

65.  85  screen . WWW 

Coast  to  Coast  Daily  Mail  Order  Service 
ARTISTIC  PHOTO  ENQRAVINQ  CO. 
40  West  22nd  St.  New  York.  N.  Y. 


Deal  Direct  with  Engraver 

Copper  Halftones,  3"  min . $1.50 

Zinc  Halftones,  6  sq.  in . .  1.00 

Line  Cuts — Blocked . .  1.00 

Work  guaranteed  or  money  refunded.  Fast 
Mail  Order  and  Coast  to  Coast  Service.  24 
hour  shifts.  Knickerbocker  Photo  Engrav¬ 
ing  Co.,  37  East  12th  St.,  New  York,  N.  Y. 


DUALITY  PHOTOENGRAVINGS,  $1. 

inc  Line  Cuts  $1  for  10  sq.  in.  Low 
prices,  zinc,  copper  halftones,  24  hr.  serv. 
Nationwide  clientele.  Free  Rate  Card. 
Riteway,  1465G  Broadway,  New  York  City. 


NEWSPAPER  HALFTONE 

BO  - B5  &  as  SCREEN 


o>^im  LINE  PLATES 


EXCeiSIOR  ENGRAVING  CO. 

toil  CHESTNUT  ST.  PH  I  LA..  PA 


BOOKS 


BOOKS  ON  ALL  ENGRAVING  and 
Printing  Processes,  offset,  art,  photography, 
silk  screen,  block  cutting,  etc.  Size  and 
screen  finders  and  other  helps.  List  free. 
Commercial  Engraving  Publishing  Co., 
34S  North  Ritter  Ave.,  Indianapolis,  Ind. 


BOOKBINDERS  EQUIPMENT 


BOOKBINDERS  EQUIPMENT.  Box 
Makers  and  special  Binder  Machinery, Wire 
Stitchers,  Stitching  Wire,  Service  and  Sup¬ 
plies.  Henry  L.  Weber  Co.,  710  W.  Jack- 
son  Blvd.,  Chicago. 


BOOKBINDERS  MACHINERY 


ALL  KINDS  of  paper  punches  for  any 
make  machine,  also  rebuild  perforators, 
pairing  mach.  and  heads.  P.  A.  Juul  Co., 
Duane  at  Stoddard,  Kankakee,  Illinois. 


BOOK  MATCHES 


BOOK  matches! 


YOUR  OWN  NAME  A8 
MANUFACTURER 
PRINTED  ON  EACH 
MATCH  BOOK  COVER 

Extra  year  ’round  profits  for  you!  Deal  direct 
with  large,  responsible  manufacturer.  It’s  easy 
and  profitable  for  you  and  your  sales  force  to 
handle  our  line,  bwause  we  handle  all  details 
of  manufacturing  and  shipping.  Self-selling 
catalogues  furnished  with  your  firm  name  cm 
cover.  High  quality  at  low  prices ;  complete  se¬ 
lection:  FREE  art  service.  Quick  deliveries. 

Write  Today  for  Special  Wholesale  Deal 

MATCH  CORPORATION  OF  AMERICA 
Dept.  QM-8,  3433-43  W.  48th  PI.,  Chicago,  III. 


BRONZERS 


MILWAUKEE  BRONZERS  —  for  all 
presses.  Also  some  rebuilt  units.  Write 
C.  B.  Henschel  Mfg.  Co. 
Milwaukee,  Wisconsin 
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The  Reliable  3  Disk  Cam  Wickersbam 


Over  ISflOOflOO  Sold 

This  quoin  will  not  loosen  or  slip;  oonfomu  to  nonHMMlIol 
surfsoss;  looks  Instantly  by  ono  turn  of  key.  When  limit  of 
expansion  Is  reaohed  and  another  reglet  or  slug  Is  required. 
It  closes  automatically.  No  lost  time.  No  guessing  as  to 
security.  Send  for  Olrcular  and  Price  List. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.  U.S.A. 


bundle  tying  machines 


IMPROVED  Bunn-Cross  Tying  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. 


businessannouncement  stock 


Strathmoro  Informals  $3.00  per  1000  sets. 
Weddings  65c  per  100.  Complete  line  of 
Stock  Announcements  and  Cards.  Ameri¬ 
can  Business  Card  Co.,  142  W.  24th,  N.Y.C. 


BUSINESS  CARDS 


45c  PER  M  —  Weddings  from 
75c  per  100  sets.  Spencer 
Paper  Co.,  409  Laiayette  St., 
New  York,  N.  Y. 


BUSINESS  OPPORTUNITIES 


MAIL  ORDER  business  is  printers’  oppor¬ 
tunity.  Many  began  small  now  earn  thou¬ 
sands  yearly.  No  personal  contacts.  Bound¬ 
less  opportunities.  Have  had  over  30  years’ 
experience,  will  help  you  succeed.  Send  25c 
for  2  valuable  booklets.  G.  Breniser,  257 
S.  21st  St.,  Philadelphia,  Pennsylvania. 


SELL  YOUR  PLANT! 

Have  many  cash  buyers  interested  in  operat¬ 
ing  plants  in  any  locality.  Partnerships  ar¬ 
ranged — Plants  liquidated — Loans  obtained. 
PRINTCRAFT  REPRESENTATIVES 
2  Lafayette  St.  New  York,  N.  Y. 


PRINTING  openings  in  California;  sales, 
partnerships,  leases.  Cal.  Graphic  Arts  Assn., 
Federal  Telegraph  Bldg.,  Oakland.  Calif. 


Z-3-4'° 

4  -  160  I 

6  -  2^.5  i  ^ 
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CALENDARS 


1940  CALENDAR  PADS,  sizes  from  1x1 
to  10j4x22,  in  black  and  white,  India  tint, 
red  and  black,  red  and  blue,  brown  and 
white,  maroon  and  brown,  reverse  blue ; 
fish  pads,  3-months-at-a-glance  i>ads,  gold 
cover  pads.  Write  for  catalog. 

GOES  LITHOGRAPHING  COMPANY 
41  West  61st  Street,  Chicago 
53 B  Park  Place,  New  York 


WHOLESALE  Calendars  to  printers.  Do 
your  own  imprinting.  Advertising  Novel¬ 
ties,  Fans,  Book  Matches.  Write  for  par¬ 
ticulars.  FLEMING  CALENDAR  CO., 
6.S40  Cottage  Grove  Ave..  Chicago. 


CALENDARS.  CALENDAR  PADS 
Blotters,  Art  Pictures,  Attractive  Designs. 
All  sizes.  Write  for  Catalog.  The  J.  L. 
May  Company,  103  W.  19th  St.,  N.  Y.  C. 


CALENDARS  FOR  PRINTERS,  size 
9 54x1 5 J4,  $45  per  M,  samples  30c.  Fan 
Samples  50c.  Henry  Tirrill  &  Co.,  1708 
Delmar  Blvd.,  St.  Louis.  Mo.,  Dept.  A. 


LARGEST  SELECTION  in  Calendars, 
sheet  pictures,  and  pads  AT  LOWEST 
PRICES.  Sample  line  75c.  Weiss  Calen¬ 
dar  Co.,  3696  E.  Forest  Ave.,  Detroit,  Mich. 


fR€€  SflmPLES 


P/.f3\flLLF.,  FLUPiafS 


The  Graphic  Arts  Monthly 


Anderson  Trucks 
and  Racks  now 
roll  smoother  on 
large  new  style 
casters 

16-K  has  16  trays  17x22" 

16-V  has  16  trays  I3i4x20" 

Send  for  complete  details 

C.  F.  ANDERSON  &  COMPANY 
3229  Calumet  Ave.  Chloago.  III. 


CALENDARS— ADVERTISING 

BUY  DIRECT  from  manufacturers.  Baum- 
garth  line  is  different.  Send  $1.00  for  Sam¬ 
ple  Line.  Also,  full  line  Calendar  Pads. 
Baumgarth-Scheldrup  Co.,  325  W.  Ohio 
St.,  Chicago. 


CALENDARS  (Art,  Commercial)  FANS 


CALENDARS  with  pads,  $1.35  per  100 
up.  Large  assortment.  Samples,  7  port¬ 
folios  $1.00.  Fans  25c;  credited  to  orders. 
Arbee  Calendar  Co.,  4009  3rd  Ave.,  N.Y.C. 


CALENDAR  MAILING  WRAPPERS 


PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.byPULL  THE  STRING  MAILING 
WRAPPER  CO.,  29  W.  Kinzie  St.,  Chgo. 


CALENDAR  PADS 

CALENDAR  PADS— BLOTTERS 

1940  Calendar  Pad  Catalog  now  ready.  Over 
70  different  sizes  and  styles.  A  pad  for  every 
purpose.  Also  our  new  Art  Advertising 
Blotter  Catalog  illustrated  in  full  color. 
Write  for  catalog  in  which  you  are  inter¬ 
ested. 

JOSEPH  HOOVER  &  SONS  CO. 
Market  and  49th  Sts,  Philadelphia,  Pa. 


CALENDAR  PADS  with  attractive  covers 
cost  no  more.  Catalog  free.  The  McCleery 
Co..  Washington,  Iowa. 


(kuhbe/iGmi/itt 


An  Asset  to  the  Graphic  Arts 
Professions-Nationally  Used 
3  Grades -Light-Medium  and 
Heavy- Per  GaL  Bost^i^ 
S.S  RUBBER  CEMENT  ® 

3436  m  HALSTED  ST. 

CHICAGO.  ILL. 


CALENDAR  PADS 


THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment;  the  best  and  cheapest  on  the  market; 
w’'ite  for  sample  books  and  prices. 


CALENDAR  PADS  in  all  sizes.  Low 
prices,  pays  to  investigate.  Write  for  Free 
Catalog.  Economy  Advertising  Co.,  Iowa 
City,  Iowa. _ 

CALENDAR  PLATES 


CALENDAR  &  ALMANAC  PLATES 


A  complete  line  of  ready-to-print  plates. 
Yearly  and  single  months,  three-at-a* 
glance  and  almanacs.  Send  25c  for  cata¬ 
log,  to  be  credited  on  first  order. 
We  have  served  the  trade  over  70  years! 


THE  FRANKLIN  COMPANY 

822  West  Van  Buren  St.,  Chicago,  Illinois 


CAMS  REMILLED 


Cams  Remilled — C  &  P  Parts — Steel  Chases 
Manufacturers  of  “Ever  Ready”  Paper 
Cutter — Cutting  Sticks — Feed  Boards. 
EVER  READY  MACHINISTS,  INC. 
1.17  W.  19th  St.  W Atkins  9-7142  New  York 

_ CARBON  PAPER _ 

CARBON  PAPERS 

ALL  TYPES — "SPECIALS" 

Pencil  Carbon,  One  Time  Carbon 
Striped  Carbon,  Semi  and  Full  Coated 
Spot  Ink  for  Spot  Carbon  Printing 

Make  greater  profits,  do  better  work.  Ask  our 
advice  on  the  proper  types  of  carbons  for  your 
iobs.  Samples  and  prices  without  obligation. 

PEERLESS  KEY -IMPERIAL  MFQ.  CO. 
401-407  Mulberry  St.,  Newark,  N.  J. 

19  So.  Wells  St.,  Chicago,  III. 


For  Carbon  Paper  write — 

Rochester  Ribbon  &  Carbon  Co.,  Inc. 
96  Anderson  Ave.,  Rochester.  N.  Y. 


CLEAN  WRITING  durable.  Finest  Qual¬ 
ity  Carbon  Papers.  Prices  unbeatable. 

RECORD  PRODUCTS  COMPANY 
180  W.  Adams  Street  Chicago,  Illinois 
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WSUPEBIOR  Full  Page 
^CASTING  BOXES 


$55.00  and  up 

Really  Rebuilt  and  Guar¬ 
anteed.  Terms. 

y  Johnson  Printing 
J  Equipment  Co. 
Dept.  B  Kalamazoo,  IWIch. 


CARDS  (RELIGIOUS) 

religious  cards,  colored  or  Black 
and  White.  For  complete  set  of  samples 
and  prices  send  2Sc.  Memorial  Specialty 
Co.,  2194  Third  Ave.,  New  York  City. 


CHALK  OVERLAY  PROCESS 


LEADING  PRINTERS  and  Publications 
now  use  Collins  Chalk  Relief  Overlays  for 
all  halftone  makeready.  Great  improve¬ 
ments  over  slow  hand-cut  Overlay  method. 
Low  cost,  saves  time.  Improves  quality.  Ap¬ 
ply  on  company  letterhead  for  free  instruc¬ 
tion  books  and  prices.  A.  M.  Collins  Mfg. 
Co.,  226  Columbia  Ave.,  Philadelphia,  Pa. 


_ CHRISTMAS  CARDS _ 

FREE  SAMPLE  OFFER 

Two  outstanding  values  in  dollar  selling 
name  imprinted  Xmas  Greetings — all  four 
fold  type — ONE  GAUGE  style  for  quick 
and  easy  imprinting — packed  solid  or  as¬ 
sorted.  Special  low  prices'  bring  splendid 
profits. 

Also  ask  for  full  particulars  of  Exquisite 
Album  of  Genuine  Engraved  Personal 
Greetings  and  other  re-sale  Box  Assort¬ 
ments.  Write  NOW!  Address  Dep't  GA-8. 

STAUDER  ENGRAVING  CO. 

4130  Belmont  Avenue  Chicago,  III. 


Christmas  Cords  for  IheTrade 

A  delightful  Water  Color  Line  of  One 
Gauge  Folders — Reproduced  by  the  NEW 
DEEP  ETCH  PROCESS— Can  be  sold  as 
low  as  so  for  $1  including  name — with  big 
profits.  Handsome  Catalog  of  actual  sam¬ 
ples  sent  free,  and  trade  prices.  Write  today. 

FRANKLIN  GREETING  CARD  CO. 

1056M  E.  47th  St. _ Chicago,  Ill. 

CHRISTMAS  CARDS— Large  selection. 
Also  SO  for  $1  line,  35c  per  box.  Sample 
offer,  $3  retail  value,  $1.  Write  to  Arbee 
Calendar  Co..  4009  3rd  Ave..  N.  Y.  C. 


IfT  FIRST  for  outstanding  values  in 
Christmas  Box  Assortments.  Free  Samples. 
Brooklyn  Engraving  Co.,  142  Livingston  St., 
Brooklyn,  N.  Y. 


Big  selection  of  Christmas 
Card  Assortments.  Really 
outstanding  values.  Priced  so 
low  you  will  find  it  easy  to 
get  many  orders  at  large  prof¬ 
its.  Also  elaborate  lino  of  25 
and  50  for  $1.00  Personal 
Cards  in  newest  Deluxe  De¬ 
signs.  Hera’s  a  selection  that 
proves  the  best  Is  not  always 
expensive.  All  designs  easily 
imprinted.  Write  today  for 
catalog,  trade  prices  and  free  samples. 

NEW  ENGLAND  ART  PUBLISHERS 
Dept.  181  North  Abington,  Mass. 

CHRISTMAS  CARDS 


SEE  OUR  LINE  FIRST! 

One  Gauge  Christmas  Cards  featuring  12 
Exclusive  Boxes.  Also  50  for  $1 .00  grade, 
packed  50  to  a  box,  37V^c  per  box.  Finest 
line.  Write  for  Catalog  today. 

A.  B.  Plateless  Company 

243  Canal  Street  New  York,  N.  Y. 


THE  BEST  and  fastest  selling  Christmas 
card  deal  ever  offered.  Send  $1  for  sample 
set  of  two  different  box  assortments  and 
our  portfolio  showing  the  greatest  value 
ever  in  50  for  $1.00  with  namevimprinted. 
Your  money  refunded  if  not  wholly  satis¬ 
fied.  Midwest  Greeting  Card  Co.,  607  S. 
Dearborn  St.,  Chicago. 

1939  XMAS  IMPRINT  LINE  —  NOW 
READY!  10  BIG  XMAS  IMPRINT 
DEALS.  All  one  gauge  retailing  from  50 
for  $1.00  to  25  for  $1.95,  packed  ready  for 
imprinting.  Price  30c  per  box  and  up.  The 
best  inexpensive  line  at  the  lowest  price. 
Write  for  samples  and  price  list.  Christy 
Cards,  175  -  5th  Ave.,  New  York  City. 

EARN  75c  on  Every  Dollar!  Sell  Christ¬ 
mas  twenty-one  piece  Superfine,  Religious  or 
Magicard  dollar  assortments.  Three  sample 
boxes  $1.00  postpaid.  Imprint  Christmas 
Folders,  Wreaths,  Wraps,  Calendars.  Pop¬ 
ular  Sellers!  Catalog  Free!  E.  Fantus,  440 
N.  Wells  St..  Chicago. 

PHOTOGRAPHIC  Chnstmas  Cards  from 
customer’s  picture.  Good  discount;  largest 
line  there  is.  $5  up  for  100.  BROWN  ART 
CO.,  1435  Rugby  Rd.,  Schenectady,  N.  Y. 


Are  you  looking  for  a  piece  of  equip¬ 
ment?  Ask  for  it  under  the  heading  of 
WANTED  in  these  pages. 
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SALE  —  USED 
GRAPHOTYPES 


Bought,  Sold  and  Exchanged 
Reconditioned  and  Fully  Guaranteed 


NATIONAL  ADDRESS  PLATE  CORP. 
900  W.  Van  Buren  St.,  Chicago 


COMMERCIAL  STOCK  CUTS 


3500  IDEAS— “TYPEPS”  (Stock  Cuts) 
Large  $2  Catalog  FREE  to  executives  and 
advertisers.  Write  TODAY.  BROUILLET 
SYNDICATE,  30  E.  Superior,  Duluth. 


ILLUSTRATE  your  ideas  at  low  cost  with 
our  quality  cuts.  Hundreds  to  choose  from. 
Write  for  Catalog.  HUX  CUTS,  Dept.  3, 
11  W.  42nd  St.,  New  York. 


"A  Cut  for  Every  Thought" 

Send  for  FREE  catalog.  Commercial  Cut 
Co..  Inc..  20  Vesey  Street,  New  York. 


CUTS 


CUTTING  DIES 


MR.  PRINTER — you  sell  Printing  Im¬ 
pressions.  There  is  more  profit  in  Cut-Out 
Impressions.  Let  us  show  you.  Columbia 
Steel  Rule  Die  Corp.,  270  Lafayette  St., 
New  York,  N.  Y. 


MANUFACTURERS  of  intricate  steel  rule 
dies  to  run  on  your  printing  press.  Phone 
or  mail  sample  for  estimate.  Ray  Rodney, 
5836  S.  Fairfield  Ave.,  Chicago,  Illinois. 
Phone  REPublic  0731. 


65-85-100  LINE 

6  SQUARE  INCHES 

WrJU  hwprirBi.  on  //ifU'  oots  ! 

Co. 

WHEATON,,  ILLINOIS. 


PHOTO  ENGPAVING 


TASOPE',  world’s  largest  builders  of  Complete  Phot».||. 
gnviug  Plants  since  1931.  We  supply  newipapen,  pr^ 
cries,  studios,  colleges,  high  schools  and  individuals  «itk 
precision-bnilt  Photo-Engraving  equipment,  and  give  tbit, 
ough  training  in  Pboto-Engraving  and  Photography,  (heal 
or  residence)— all  at  one  low  cost!  Cash  in  on  populsritvif 
pictures.  M^e  big  money  working  full  or  part  tinu  t« 
others,  or  establi^  your  own  well-paying  husiaett  vitk 
amaxingly  small  investment.  Cash  or  terms.  Catalogs  fn. 

THE  AintORA  SCHOOL  OF  PHOTO-EHORATOro 
Dept.  508  Tasope'  Bldg.  Aurora,  la 


CUTTING  DIES 


FANCY  STEEL  RULE  DIES— 75c  up. 
For  printers,  lithographers,  novelty  cutouts, 
etc.  Estimates  promptly  taken  care  of 
FINE-ART  STEEL  RULE  DTE  CO 
INC..  27  W.  24th  St.,  WA  9-4071,  N.Y.C’. 


DIES  (STEEL  RULE),  DIE  CUTTING 


STEEL  RULE  CUTTING  DIES 
for  Printers  and  Display  Manufacturers, 
etc.,  for  75c  up.  Also  clicker  dies  for 
leather,  etc..  $1.00  up.  Over  night  service. 

Df  Steel  Rule  Die 
•  Mfg.  Co. 

114  West  27th  St.  New  York  Citjr 


EASELS 


CARDBOAR 

Signs.  Samp 
STAND  PAT 
66-68  Canal  S 


DISPLAY  SIGN  EASELS,  all  sizes.  Su¬ 
perior  quality  and  service.  Low  Prices. 
Sta-Set  Easel  Co..  324  E.  3rd.  Cincinnati. 


ENGRAVED  STATIONERY 


NEW  ATTRACTIVE  sample  book  now 
ready — complete  line  Genuine  Engrav^  So¬ 
cial,  Professional  and  Business  Stationery 
— nearly  100  actual  samples — low  prices— 
liberal  discount — restincted  distribution— 
WRITE  on  your  business  letterhead  for  in¬ 
formation  and  dealer’s  franchise.  Stauder 
Engraving  Co.,  4130  Belmont  Ave.,  Dept. 
AU-8.  Chicago.  Ill. 


KING  PAPER  DRILL 

This  Is  Note  F.O.B. 

Converted  Drill  Fresno 

This  price  includes  Drill  and  Drill 
Sharpener.  Slotter  can  be  furnished. 

Send  for  Descriptive  Circular 

KING  PRINTING  MACHINERY  CO. 
623  N.  Fulton  Fresno,  Calif. 
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VALUES 

IN  THESE  LATEST  MODEL 

AND  OTHER  EQUIPMENT  FOR 
PRINTING  AND  BOX  PLANTS 

Virtually  all  machinery  we  offer  is  thoroughly 
modern  and  in  every  respect,  serviceable  as  new. 

Select  from  This  Partial  List  of  Offerings 


CYLINDER  PRESSES: 

2 — 6/0  Two-color  Miehles,  51x70"  bed, 
with  Feeders  and  Pile  Deliveries  if  de¬ 
sired. 

1 —  5/0  Two-color  Miehle,  46x65"  bed, 
Dexter  Suction  Pile  Feeder,  Extension 
Delivery. 

2 —  1/0  Two-color  Miehles,  43x56"  bed 
with  Automatic  Feeders  and  Extension 
Deliveries  if  desired. 

1 — Miller  Two-color  Automatic,  25x38" 
bed. 

1 — 6/0  Miehle  51x68"  bed,  with  Dexter 
Pile  Feeder,  Extension  Delivery,  op¬ 
tional. 

I — 5/0  Special  Miehle,  46x68"  bed  with 
Extension  Delivery. 

1 —  4/0  Miehle,  46x62"  bed  with  Exten¬ 
sion  Delivery. 

2 —  2/0  Miehles,  43x56"  bed,  Dexter  Pile 
Feeders.  Extension  Deliveries  if  desired. 

2 — No.  1  Miehles,  39x53"  bed.  One  of 
these  machines  particularly  adaptable 
for  7  or  8  column  newspaper  work. 

1—  No.  3  Miehle,  33x46"  bed. 

2 —  No.  4-4R  Miehles,  29x41"  bed.  One 
with  Dexter  feeder  and  ext.  del. 

1—  No.  31/2-2R  Miehle,  25x38"  sheet. 
Good  for  2  page  newspaper. 

2 —  Pony  Miehles,  26x34"  bed. 


SPECIAL 

2 — 2/0  56"  Miehle  Automatic  Units. 
One  with  new  type  Christensen  suc¬ 
tion  pile  feeder. 


HIGH  SPEED  AUTOMATICS: 

2 — Two-color  Millers,  25x38". 

2 — Miller  Simplex  Automatic  Unit,  20x26" 

1—  No.  2  Kelly,  26x35"  bed. 

2—  Style  B  Kellys,  17x22". 

1 — Miehle  Vertical. 

OPEN  JOBBERS: 

1 — 10x15  C&P  New  Series,  fully  equipped. 
1 — 14x22  John  Thomson  Laureate. 

1 — 12x18  Craftsman. 

Power  Cutters. 

Stitchers. 

All  Standard  Make  Folders,  for  small  and 
large  publications. 

TYPESETTING  MACHINES: 

4 — Model  "B"  Intertypes. 

1 — No.  3  C.S.M.  Interlope. 

1 — Model  25 — 42-em  Linotyp>e. 


Term  purchase  plan  available  to  acceptable  credit 
Any  further  particulars  furnished  on  request.  Write,  wire  or  phone 

COMPLETE  PLANTS  BOUGHT  AND  SOLD 


HOOD-FALCO  CORPORATION 

New  York  Office:  225  VARICK  STREET  Chicago  Office:  343  S.  DEARBORN  ST. 

Tel.  Walker  5-1554  Tel.  Harrison  5643 
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DESIRABLE  EQUIPMENT  ^^^and^gSarantIed''’^ 


1 —  Miehle  Vertical 
3 — Potdevin  srluers 

6 — Power  cutters  30"  to  50" 

2 —  Model  8  and  5  Linotypes 
1 — Miller  Simplex 


1 — Model  B  Kelly  Press 
9 — 8  X  12 — 10  X  15 — 12  X 
18  C  &  P  Presses 
1 — 14%x22  C  &  P  Unit 
1 — 34"  Diamond  Power 
Cutter 


Large  stock  printers’,  bookbinders’  machinery  and  equipment- 


ESOR  MACHINERY  CORPORATION 


1 — 36"  Rosback  Rotary  Perf 

5 —  Model  E — O — B  Clere^ 
land  folders 

6 —  Foot  &  Power  Perfo¬ 
rators 

10 — Wire  stitchers  all  sizes 
!asy  terms  to  responsible  parties 


135  West  20th  Street,  New  York,  N.  Y. 


ENVELOPE  PRINTING  PRESS  (Auto) 


EQUIPMENT  FOR  SALE 


LIGHTNING  SPEED  Envelope  Press. 
Sizes  5  to  12 — 10,000  to  18,000  per  hour,  j 
Repeat  orders  from  The  Public  Printer.  ; 
Post  Mfg. Works.  671  Diversey  Pkwy..Chgo. 


ENVELOPES 


10c  IN  STAMPS  brings  32  pp.  MONEY¬ 
SAVING  Envelope  Catalog.  Made  to  order 
and  in  stock  service,  every  kind.  GEN¬ 
ERAL  ENVELOPE  CO..  Boston.  Mass. 


EQUIPMENT  FOR  SALE 

ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses,  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotypes,  Inter¬ 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE.  Inc. 
30  West  24th  Street,  New  York  City 

Addressing  Machines 

Also  Duplicating,  Sealing,  Stamping,  Fold¬ 
ing  Machines,  Equipment  and  Supplies.  All 
machines  rebuilt  and  guaranteed.  Mailer’s 
Enuipt.  Co.,  561  Sixth  Avenue.  New  York. 
WHIRLERS.  Vacuum  frames.  Make-up 
and  Register  Tables,  Photo-Composers,  our 
prices  can’t  be  beat.  State  size  in  your  in- 
(juiry.  Waterworth  Eng.  &  Mfg.  Company, 

2329  Troy  St..  Dayton.  Ohio. _ 

SAVE  MONEY  by  making  your  own  type. 
MONOTYPE  DISPLAY  caster  with  va¬ 
ried  assortment  of  53  fonts  of  mats  $1100. 
The  Cleveland  Shopping  News  Co.,  5309 
Hamilton  Ave.,  Cleveland,  Ohio. 


Burton  Perforator 

FOR  SALE  .  .  .  CHEAP 

32  Inch  Width,  Automatic  Front 
Stop  Guide  .  .  .  Various  Cross 
Perforations. 

Excellent  Condition 

Amity  Printinq  House 

Amityville,  Long  Island,  N.  Y. 


SPECIAL  Printing  and  Die  Cutting  Ma¬ 
chines  for  manufacturing  Coasters  or  Beer 
Mats.  Rotary  Press  prints  1,  2  or  3  colors 
at  same  time  on  wood  pulp  board.  Capacity 
33,000  coasters  per  hour.  Die  cutting  ma¬ 
chine  capacity  25,000  per  hour,  ready  for 
packing.  Priced  for  immediate  sale.  FuU 
information  on  request.  Box  924,  Graphic 
Arts  Monthly.  608  S.  Dearborn,  Chicago. 

SEYBOLD  Heavy  Duty  Round  Cornering 
Machine  with  Motor,  $295.00 ;  Morrison 
Heavy  Duty  Stitcher,  gear  driven  with  mo¬ 
tor,  $295.00 ;  Rosback  Adjustable  Multi¬ 
plex  Check  Perforator  with  motor,  $195.00. 
We  will  prepay  freight  to  any  point  in 
United  States.  William  M.  Kemp  Co.,  420 
Market  St..  San  Francisco. _ 

FOR  SALE— 12"xl6".  12"x26"  and  15"x 
20"  two-color  Kidder  Roll  Feed,  Bed  and 
Platen  Presses,  with  slitting  and  cut-off  at¬ 
tachments.  Good  condition.  Immediate  de¬ 
livery.  For  further  particulars  address  Box 
922,  Graphic  Arts  Monthly,  608  S.  Dear- 
bom  St..  Chicago. _ 

24x28"  DIRECTOPLATE  Proof  Press,  in 
actual  use  only  one  year,  excellent  condi¬ 
tion  ;  takes  plate  28x27". 40x72"  floor  space, 
net  weight  2300  lbs.  Cost  $2,200,  will  be 
sold  f.o.b.  Toliet,  Ill.,  for  $1,000.  Joseph  A. 
Ryan,  21 5  Township  Line,  Upper  Darby,  Pa. 

KIDDER— 8x12  Platen  Press,  Roll  Feed- 
Prints  1  or  2  colors  on  face,  1  color  on  back. 
Slitting  attachment,  rewind  and  cut-off  for 
flat  delivery.  Mfrs.  Ticket  &  Label  Co., 
402  S.  Market  Street.  Chicago. 

FOR  SALE — Goss  Comet  and  Duplex 
Model  E  Flatbed  Newspaper  Presses. 
JOHN  GRIFFITHS  CO.,  INC. 

145  Nassau  Street,  New  York  City 


38'^  SEYBOLD  CUTTER 
INTERTYPE— Model  B 

2  Magazine  Machine 

ABC  Machinery  Works 

566  Randolph  St.  Chicago,  III. 
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68"  OSWEGO  power  paper  cutter  with  power  back  gauge,  auto,  clamp. 

32"  OSWEGO  power  cutter,  hatul  clamp.  12x18  KLUGE  automatic  press. 

13 '/2x20  MIEHLE  VERTICAL  press 

17x22"  Style  B  KELLY  Press.  10x14"  HEIDELBERG  Automatic  Press. 

22x34"  MIEHLE  with  Dexter  swing  back  feeder  and  extension  delivery. 

35x50"  MIEHLE  die  cutting  cylinder  press  with  extension  delivery. 

I2‘/2xI8'/2"  THOMSON  heavy  duty,  high  speed  patent  embossing  and  die  cutting  press. 

PRINTERS  SUPPLY  CO.,  Inc.  •  100  West  21st  Street  •  New  York  City 


equipment  for  sale 
monotype  display  mats 

$7.50  per  font  and  up 

linotype  mats 

$25.00  per  font  and  up 

Write  us  for  complete  details 
The  Cleveland  Shopping  News  Co. 

5309  Hamilton  Ave.,  Cleveland,  O. 
multipress,  M-24  PRESS 
and  MULTICOLOR  PRESS 
Air  and  Continuous  Feeders. 

Sales  -  Service 
All  Parts  Stocked. 

B.  VERNER  &  CO.,  298  Broadway 
New  York  City 

USED  WESEL  WHIRLER,  late  model, 
47x60".  Used  only  eight  months.  Motor  and 
heater  units  wired  220-volt  D.C.  $285.00 
f.o.b.  Philadelphia.  Joseph  A.  Ryan,  215 

Township  Line,  Upper  Darby,  Pa. _ 

NEW  TYPE  FONTS  40c.  Slugs,  leads, 
paper,  env.  cards,  spaces,  ink,  cutters,  mi¬ 
ters,  hand  &  pow.  presses,  cases,  stands  & 
comp,  equip.  Bradshaw, 3214-G  Huron,Chgo. 
FOR  WEBENDORFER  rebuilt  and  gtd. 
Offset;  Rota-Print  11x17;  Multilith  296; 
Camera  and  platemaking  “See  Ryan  before 
Buyin.”  E.  G.Ryan,  729  S.  Dearborn,  Chgo. 
LINOTYPE,  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 
LINOTYPE  SUPPLY  CO. 

335  Canal  Street  New  York  City 

THE  NEW  AUTOPRESS— High  Speed, 
Air-feed,  helical  gears,  perfect  register  gate 
guides.  The  Autopress,  Kenosha,  Wis. 
FOR  SALE — Webendorfer  14x20  Offset 
Press  and  Plate  Making  Equioment.  Box 
No.  921,  Graphic  Arts  Monthly,  Chicago. 
WILL  SELL  at  Sacrifice  28"  Reinhardt 
Paper  Ruling  Machine.  Excellent  condition. 
Write  Box  928,  Graphic  Arts  Mo.,  Chicago. 


Exceptional  Bargains 

46x68“  Henschel  Flat  Bronzer. 
46x68“  F  &  L  Cylinder  Bronzer. 

J.  D.  HENNIGAN  CO. 

551-53  Fulton  St.  Chicago,  III. 


EQUIPMENT  FOR  SALE 


MUST  SELL  AT  ONCE 

W.  S.  War  nock  Diagonal  Base  and  Hooks ; 
Latham  Base  and  Hooks ;  Uprightgrain 
Wood  Base.  Like  new  at  greatly  reduced 
prices.  Address  Box  925,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 
REBUILT  ^  PRESSES,  Cutters,  Kluges, 
Miehle  Verticals,  Miller  Feeders  and  Units. 
C  &  _  P  Miller  parts  in  stock.  Printers 
Machinists  —  Pinnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway.  N.  Y.  C. 

T^JklDl^lkJC  Printing  Equipment  Co. 
I  wlVir  Ivimd  7058. Dearborn, Chicago 
Miehle  Vertical,  B  Kelly,  Kluge,  C  &  P 
Presses,  32"  Diamond,  44"  Seybold,  26" 
Lever  Cutter.  Miller,  Cost  Cutter  Saws. 

FOR  SALE — 14x22  John  Thomson  Press, 
Feed  Tables,  Motor  Equipment,  $325.00. 
Baum  Folder  14x19,  like  new,  $225.00. 
Machines  in  Port  Chester.  Fred  Becker, 
Dorloo,  N.  Y. 


A  FONT!  NEW  Guaranteed 
Type!  Presses!  Catalog,  lists, 
6c  stamps.  National  Type  Co., 
Jackson,  Mich. 

LINOTYPE  MATRICES,  about  400, 
Granjon,  12  pt.  with  long  descenders  and 
“f“  logotypes,  $22.  D’Alroy  &  Hart,  1389 
Hamilton,  St.  Louis,  Missouri. 


Are  you  looking  for  a  piece  of  equip¬ 
ment?  Ask  for  it  under  the  heading  of 
WANTED  in  these  pages. 


BARGAINS  FOR  PRINTERS 

One  Major  Simplex,  One  Simplex  Press, 
One  2/0  Miehle  Press,  serial  No.  17139  with 
Dexter  Suction  Feeder  No.  9700  and  Exten¬ 
sion  Delivery  attached.  No.  2  Miehle.  Ex¬ 
tension  and  Dexter  Suction  Feeder.  No.  3 
Miehle  and  Dexter  Suction  Feeder. 

60"  Twentieth  Century  Seybold  Gutter.  36" 
Holyoke  ^tter,  30"  O  &  P  Lever  Cutter. 
One  66"  Seybold  Knife  Grinder. 

B  Cleveland  F(dder.  Southworth  Perforator, 
Portland  Power  Punch.  18  dies.  No.  4  and 
No.  3  Boston  Stitchers. 

14  Gases  of  Monotype  Mats,  12  Monotype 
Molds. 

Job  Presses,  all  sizes. 

All  guaranteed  right  in  every  respect. 

A.  F.  BAKER  MACHINE  CO. 

142  Oliver  Street  Boston,  Mass. 
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MEGILL’S  GAUGE  PINS 

The  Standard  of  Comparison 
Best  on  the  Market 

Spring  Tongue  Gauge  Pim 

Ren.  U.  S.  Pat.  Oiflce 


FOLDING  MACHINES 


Electric  Folder  ^^byl^foUl 

cost  $19  for  materials  and  motor.  Folds 
2"  X  4"  to  20"  X  29"  sheets,  2300  per  hour. 
For  complete  blueprints  send  $2.00.  Meyer 
Engineering,  G*Box  8,  Hempstead,  N.  Y. 


CLEVELAND  Model  00  —  Late  Model; 
Boston  Stitchers ;  complete  assortment  of 
Cleveland  and  Dexter  folder  parts.  Box 
891,  Graphic  Arts  Monthly,  Chicago. _ 


Vise  Grip — $1.75  set  of  3 

We  make  other  styles.  Also  Gripptr 
Fingers,  Cross  Bars,  etc. 

Complete  Circular  on  Requat 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.  Y. 


FOLDING  MACHINES,  all  makes  re¬ 
built,  guaranteed,  low  prices.  J.  L.  Paul, 
608  S.  Dearborn  St.,  Chicago. 


GAS  AND  ELECTRIC  HEATERS 


AUTOMATIC  Gas  and  Electric  Heaters. 
Write  for  circular.  Printing  Press  Heater 
Co.,  1335  East  96th  St.,  Brooklyn.  N.  Y. 


GLUES,  GUMS,  PASTES 


GRIPPER  PINS 


MFRS.,  Chemists  and  Specialists  in  all 
Glue  Problems.  Send  your  problem  to  us. 
“Glues  for  every  need.”  Western  Adhesives 
Co.,  5409  W.  Lake  St..  Chicago. 


PRINTER!  Job  Gripper  Pins  on  Job 
Presses  save  you  money.  Write  for  circular 
or  send  $1.50  for  a  set.  Money  back  guar- 
antee.  Job  Gripper  Pin  Co.,  Thorp,  Wis. 


GOLD  AND  METALLIC  INKS 


GRIPPERS 


MAROHN  METALLIC  INKS  will  not 
rub  off — can  be  used  on  almost  any  grade  of 
paper.  Write  for  samples.  Marohn  Chemical 
Co..  20  West  22nd  St..  New  York  City. 


CASPER  GRIPPERS  banish  strings  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casp« 
Gripper  Co..  419  Erie  Bldg..  Cleveland.  0. 


GRINDING  SERVICE 


GUMMED  TAPE 


PAPER  KNIVES  ground,  saws  filed.  City 
delivery  service.  Special  atten.  to  out-of- 
town  trade.  Return  charges  allowed.  The 
Kellett  Co.,  Inc.,  525  S.  Dearborn,  Chicago. 


SELL  Printed  Gummed  Tape.  20%  to 
100%  profit.  Interested  jobbers  write, 
EBEL-BINDER  CO. 

1825  Queen  City  Ave.  Cincinnati,  Ohio 


GROVE'S  Improved  "NO-SLIP" 

Register  Gauge  Pins  with 
Spring  Tongues 


Model  14  Linotype 
High  Serial 

41"  Miehle  Automatic  Unit 

Everything  for  the  Printer 

Chicago  Printers  Machinery  Works 

609  West  Lake  St.  Chicago 

Telephone  Monroe  1814 


MIEHLE  VERTICAL 
No.  2  BOSTON  STITCHER 
55"  SHERIDAN  CUTTER 
10x15  C  &  P  KLUGE 
THE  M.  L.  ABRAMS  COMPANY 

1639  Superior  Ave.  N.E.,  Cleveland, Ohio 
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amsco  chases 

Electric-Welded — Square  and  True 
Absolutely  Guaranteed — Send 
for  Booklet 

Tel.  STIlwell  4-1089 

AMERICAN  STEEL  CHASE  CO. 

31-31  Forty-Eighth  Avonue 
Long  Island  City  New  York 


HEBREW  NEW  YEAR  CARDS 


Hebrew  New  Year  Cards 

for  the  trade 

Uptown  Paper  &  Envelope  Corp. 

Announcement  and  Envelope  Manufacturers 

150  E.  129th  Street,  N.  Y.  C. 


INSTRUCTION 


LEARN  LINOTYPE  —  Operating  and 
Maintenance.  Write  for  free  Booklet  G. 

N.  Y.  Mergenthaler  Linotype  School 
244  West  23rd  Street,  New  York  City 


JEWISH  NEW  YEAR  CARDS 


CHEAPEST  in  the  country,  large  stock, 
48  hour  delivery.  BIEBLE,  106  N.  6th 
St.,  Philadelphia,  Pa. 


COWAN  (Ball-Bearing) 

PERFORATORS 


Patent  2,084.573 


For 

CYLINDER 

PRESSES 


Thousands  in  satisfactory  daily  use  in 
every  state  of  the  Union,  and  in  prac¬ 
tically  all  foreign  lands  where  printing 
presses  are  used. 

Please  state  type  of  press  to  be  fitted 
when  making  inquiry 

PARK  W.  COWAN 

Morgan  Expansion  Roller  Truck  Co. 
P.  O.  Box  216  Hollywood,  Calif. 


LABELS 


LIBERAL  DISCOUNTS  to  printers  on 
all  kinds  of  label  work.  Designs  free.  45 
years  of  experience. 

FRASER  LABEL  COMPANY 
732  S.  Federal  St.,  Chicago 


Serving  the  Trade  for  Over  50  Years 
PRINTED  I  A  D  C  I  C  ENGRAVED 
EMBOSSED  L  A  D  L  L  5  METAL 
JOHN  HORN,  837  Tenth  Ave.,  New  York 


PRINTING  PRESS 


MOTORS! 


Don’t  bny  electrical  eqnip- 
ment  until  you  get  our  prices 
on  motors,  generators,  trans¬ 
formers.  Save  30  to  70%.  All 
equipment  completely  over- 
hauled,  tested  and  Guaranteed.  Here  are  a  few 
bargains  from  ocr  stock  of  more  than  4.000  units. 

HP  Make  SpeedRange  i  HP  Make  SpeedRange 


14  B-Line  500/2500  1 
14  N.West.  600/1800  1 
14  B-Line  500  /  2500  1 
14  B-Line  500/2500  1 
%  B-Line  500/2500  3 
14  Gen.  El.  720/1800  3 


500/2600  1  Gen. El.  600/1200 

600/1800  1  B-Line  500/2500 

500  /  2500  1  Kimble  500/2000 

600/2600  1%  Kimble  500/2000 

600/2500  3  Gen.El.  720/1800 

720/1800  3  Kimble  500/2000 


THE  MOTOR  REPAIR  A  MFQ.  CO. 


1546  Hamilton  Avenue 


Cleveland,  Ohio 


LINOTYPE  BAND  SAWS 


LINOTYPE  BAND  SAWS  for  Rouse 
machines  $1.50  each.  Finest  blue  steel. 
Guaranteed  for  accuracy.  Wondersaw,  192 
7th  Ave.,  New  York,  N.  Y. 


LINOTYPE  INSTRUCTION 


OPERATE  A  LINOTYPE 

LET  MILO  BENNETT  TEACH  YOU 

Holds  world  records:  has  conducted  school 
since  1912.  Both  correspondence  end  prac¬ 
tical  instmotlon.  Men  from  Honodnln, 
Calif..  Wash..  Florida,  everywhere,  attend. 
Free  catalog.  Address — 

Mile  Bennaft't  School  Maumoo,  Ohio 


EMPIRE  Mergenthaler  Linotype  School, 
206  E.  19th  St.,  New  York.  16  machines; 
14’s;  Intertypes.  Established  1906.  Print¬ 
er’s  course  $100.  Operators  supplied. 

MAILING  MACHINES 

DICK'S  PATENT  MAILER 
137  WEST  TUPPER  STREET 
BUFFALO.  NEW  YORK 
E.  S.  WASMUTH,  PROPRIETRESS 


MILLER  FEEDER  PARTS  AND 
SERVICE 


MATRIX  ENGRAVERS 


MATRICES  specially  engraved  for  use  on 
all  makes  of  typesetting  and  type  making 
machines,  including  type  faces,  ornaments, 
trade  marks,  etc.  We  carry  no  stock.  Send 
proof  or  sketch  for  quotation.  Wiebking 
Engraving  Co.,  1133  Newport  Ave.,  Chgo. 


PINNOW  &  CRAIG  Printing  Machinery 
Co.,  Printers  Machinists.  Rebuilt  Presses, 
Cutter,  Miller  Feeders  and  units.  C.  &  P. 
Miller  equipment  parts  in  stock.  298  Broad- 
way.  New  York  City. 


QUESTION 


no 


AMERICAN  NUMBERING  MACHINE  CO. 


ATLANTIC  AND  SHEPHERD  AVES..  BROOKLYN.  N.  Y. 

BRANCH— 105  WEST  MADISON  STREET,  CHICAGO.  ILL. 


MENU  COVERS 


Attention:  Printers 

Cash  in  on 

Menu  Cover  Profits 

Send  for  descriptive  folder 
and  price  list.  Act  today! 
Stock  and  made  to  order 

SANITARY  MENU  COVER 
COMPANY 

910  W.  Van  Buren  8t..  Chicago 


ATTENTION  MANUFACTURERS! 
fime  you  can  Hava  a  CHICAGO  office  In 
the  center  of  the  Graphic  Arte  dietrict. 

We  rNidor  a  complete  maintained  seirioe — 
mail,  telohone.  eta  for  only  $5.00  per 
month,  use  oar  address  and  telephone 
number. 

Tour  CLIENTS  will  be  received  by  trained 
reoeptiooists.  Mail  and  messages  forwarded 
promptly  and  confidentially.  Display  and 
ofSce  spaoe  availabla 
OHIOAQO  SECRETARIAL  SERVICE 
Phene  W  A  Bash  1696 

Transportation  Bldg.  Chicago,  III. 


MISCELLANEOUS 
See  pages  94  and  95 


MULTIGRAPH  SUPPLIES 


RIBBONS,  INKS  &  SUPPLIES 

for  use  on  the  Multigraph.  Used  ribbons 
Re-Manufactured,  Multigraphs  and  Mimto-  1 
graphs  Sold,  Traded-ln  and  Rebuilt.  j 
CHICAGO  INK  RIBBON  CO.  ! 
19  S.  Wells  St. _ Chicago,  III 


MULTIGRAPH  TYPE 


MULTIGRAPH  TYPE  FACES 

from  hard  foundry  metal.  Send  for  specimen 
book  showing  complete  stock. 

Multigraphers  Composing  Co.,  Inc. 
422  S.  Dearborn  St.  Chicago 


NUMBERING  MACHINES 


PRESS  NUMBERING  MACHINES 

Rented — Repaired — Bought — Sold 

Printers  Numbering  Machines  Co. 

100  W.  21st  Street  New  York.  N.  Y. 


Are  you  looking  for  a  piece  of  equip¬ 
ment?  Ask  for  It  under  the  heading  of 
WANTED  in  these  pages. 
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PADDING  BOX 

fireatest  Printers’ accessory  to  appear  in  ten 
years  No  shop  complete  without  one.  Makes 
nerfect  pads  up  to  18"  in  width.  Capacity 
lOOM  letterhead  size  sheets  per  day.  Lasts 
lifetime.  Price  $20.  Terms  if  desired.  10 
day  free  trial.  Pamphlet  on  request. 

BEAVER  PADDING  BOX  CO. 

534  N.E.  18th  Ave.  Portland,  Oregon 


PADDING  CEMENT 


m  100,000  $0.  \m.  Pfo  cm. 

1 

MONEY  BACK 

—within  30  days  if  not  sat¬ 
isfied  SEALPAD  is  the  best 
padding  cement  you  ever 
used.  Economical — not  af¬ 
fected  by  heat,  moisture — 
applied  cold  quickly, 
easily  —  exceptionally 
strong  —  vermin-proof  — 

no  cheese  cloth— -dries  in 

PRICE  LIST 

PcilpaM  Anywktr*  I* 

gallon'  .'...$3.75 
QUART . 1.25 

THINNER 

GALLON  ....$2.75 

QUART .  1.00 

CANAIRUSH  .75 

five  minutes  —  leaves  no 
odor.  Order  direct  or  send 
jobber's  name. 

JOBBERS— 

Writ*  today  for  foil  Ittforma- 
tloH—oovoral  good  forriforlot 
still  epon. 

JOHN  BRIDGE  SONS 

TOO  PENNELLSTREET  .  ,  CHESTER.  PA. 

PAPER  BARGAINS  FOR  PRINTERS 


1,000  Litho  Blotters,  3x6" . $2.50 

1,000  Litho  Blotters,  4x9" .  3.00 

1,000  Blank  Blotters,  4x9" .  1.50 

1,000  Envelopes,  6^x9j4"t  Grey .  1.75 

1,200  Envelopes,  Jute,  8j4xlOH .  3.00 

10,000  Round  Corner  Cards,  size  63 .  6.00 

10,000  Litho  Coupons,  Ij4x3" .  1.00 

10,000  Round  one  inch  Green  Seals .  1.15 

Jumbo  Calendars,  30x40"  at  a  sacrifice. 

Christmas  Card  Catalog  Now  Ready ! 
Save  40%  or  more  on  many  paper  needs ! 
Large  Bulletin  Free!  Liberal  Samples,  25c. 
Fantus,  440  No.  Wells  Street,  Chicago,  Ill. 


AMERICAN  tAOSO 
PAPER  DRILLER  — 

1/3  H.P.  Ball  Bearing  ^1^1,  Lamp 
Motor 

Drills,  Slots,  Round  Comers,  Routs, 
Mortises,  Planes  Type  High,  Stabs 

AMERICAN  PAPER  DRILLER  CO.  DIv. 
Birmingham,  Ala. 

Bookbinders:  Can  Also  Stab  2"  of  Stook 


The  Millsap  List  Press 

Prints  your  mail- 
^  from  type 

_ _ or  lino-slugs  on 

a^continuous  roll 

Send  for  circular 
CHAUNCEY  WING'S  SONS 
Greenfield,  Mass. 


PERFORATING  EQUIPMENT 


MOTOR  DRIVEN  rotary  bench  dash  Per¬ 
forators,  24"  width — 2  perforating  heads. 
Moderately  priced.  Lester  &  Wasley  Co., 
Franklin  Ave.,  Norwich,  Conn. 


PICTURE  POST  CARDS 


WORLD’S  LARGEST  Producer  of  Mono¬ 
tone  Picture  Post  Cards  offers  Printers  best 
trade  prices.  25c  brings  prices  and  samples. 
Dexter  Press,  18  Main  St., Pearl  River,N.Y. 


PLATE  HOOKS 


PLATE  HOOKS  for  Cottrell-Hoe-Meisel 
and  other  presses.  Send  sample  or  sketch 
for  prices  and  particulars.  Dealers  wanted. 
Feehery,  2420  N.  Waterloo  St.,  Phila.,  Pa. 


PLATE  MAKING  EQUIPMENT 


HALFTONE  SCREENS,  Vacuum  frames, 
lenses,  cameras,  cold-top  enamel,  acid  proof 
process  ink.  Write  for  bargain  list,  stating 
wants.  Can  save  you  up  to  50%.  One  of 
the  largest  screen  stocks  in  U.S.  W.  L. 
Moore  Laboratories,  4835  Woodward  Ave., 
Detroit,  Michigan. 


ARE  YOU  GOING  into  Offset?  Write  for 
circular  and  price  list  on  Cameras,  Printing 
Frames,  Whirlers  and  Accessories. 

LITHO  EQUIPMENT  &  SUPPLY  CO. 
215  W,  Ohio  St.  Chicago,  Ill. 


PRESSROOM  EQUIPMENT 


PRESS  BLANKETS 

Cork,  rubber,  S3nithetic  or  com¬ 
bination,  all  gauges;  job,  book 
or  news  printing;  all  sizes  for 
all  presses;  guaranteed  service. 

ACME  PRESS  BLANKET  CO. 

160  North  Wells  St.  Chicago,  III. 


PRINTERS’  ART  SERVICE 


ART  WORK  AND  CUTS  made  to  order. 
Write  for  assortment  of  fre§  samples.  Baida 
Art  Service,  Dept.  8,  Oshkosh,  Wis. 
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“22  Years  Practical  Experience' 


FOR  SALE— NEAREST  TO  NEW 

Linotypes  -  Intertypes 

Our  prices  can  be  duplicated 

BUT 

what  you  get  here  in  Quality  and 
Thoroughness  can't  be  imitated. 

Many  Late  Models  on  Hand 
Guaranteed  Perfect — Easy  Terms 

PLANTS  BOUGHT  AND  SOLD 


Linotype  Maintenance  Co. 

Canal  6-0241 


PRINTERS 


Meet  or  Beat  Competition 
with  Our  Line  of 

I  A  A  DUPLICATE  t  A  CC/W/ 

I  V  U  SALBtBOOKt 

Imprinted  with  your  name  on  every  iheeL 
14  Day  Delivery  Service.  Write  Today 

KELLNAI  SYSTEMS 

236  E.  LONG  8T.  COLUMBUS,  OHIO 


RUBBER  STAMPS 


RUBBER  STAMPS,  20c  a  line  up  to  2% 
inches.  Mail  orders  shipped  promptly  pre¬ 
paid.  Atlas  Rubber  Stamp  Co.,  James  P. 
Cleary,  prop.,  170  Third  Ave.,  New  York! 


SAWS 


PRINTERS’  SPECIALTIES 


PANELED  CARDS,  menus,  invitations. 
Bordered  stationery  in  fancy  boxes  and  cel¬ 
lophane  packages.  Mourning  stationery. 
Beveled  price  tickets,  calendar  backs.  For 
samples  send  25c  in  stamps. 

R.  Marchetd  St  Bro.  Co.,  44  Bond  St.,  N.Y. 


RESTAURANT  AND  CAFE  CHECKS 

lOOM  3x6"  Restaurant  Checks . $18.75 

lOOM  Punch  Tickets .  15.00 

Lowest  Prices  on  Roll  Tickets 
American  Ticket  Co.,  Brooklyn,  N.  Y. 


rTalAA'irTI 


dal LERS  tough  and  chipless 

ALL  NEW  COMPOSITION 

Sets  (3)  8x12 _ $2.50 

3—10x15 $4.50  3—12x18 $6.00 

Subject  to  discounts  of  10%,  20%  and 
30%.  Write  for  information  to 

FAULTLESS  ROLLER  COMPANY 
103  Palmetto  St. _ Montgomery,  Ala. 

RUBBER  PLATE  EQUIPMENT 


H.H.H.  electro-hydraulic  Vul- 
canizers  and  our  proven  methods  insure  pre¬ 
cision  rubber  printing  plates.  H.  H.  Hein¬ 
rich.  Inc.,  200  Varick  St.,  New  York. 


STEREOTYPE  ■ 

Electric  Matrix  I 
Scorchers  I 

for  flat,  curved  or  tubular  I 
mats.  Write  for  price*.  ■ 

American  | 
Publishers  Supply 

Box  1 31,  West  Lynn,  Mass. 


SAW  TRIMMERS 


WALLINIZED  Miller  Saw  Trimmers  at 
least  50%  better  than  when  new.  $250.00. 
Full  description  on  request.  Wallin  Mfg. 
Co.,  1122  Harney  St.,  Omaha,  Nebr. 


PUMICE  SOAP.  Medium^ — coarse,  and 
very  fine.  Guaranteed  quality  and  price. 
Write  for  samples.  Anchor  Core  Elconomy 
Soap  Co.,  53  W,  Jackson  Elvd.,  Chicago. 


STANDARD  H"  Rest  Qual.  Frozen.  10 
bxs.,  50M,  $2.85 ;  25  bxs.,  $6.45 ;  cash  pre¬ 
paid.  Stur-D-Staples  for  Boston  ^ 
bxs.,  $1.75;  5  bxs.,  $2.75;  H",  10c  bx, 
extra.  Compl.  line  Acme  and  Spec.  Staples. 
Economy  Supply  505 1-G  Drexel,  Detroit. 
STANDARD  ^4" — Guaranteed  A-1  frozen 
to  fit  all  machines.  (50,000)  10  boxes. 
$2.90 ;  25  boxes,  $6.50  cash  prepaid.  DiBari. 
304  East  149th  Street,  New  York. 


STEEL  RULE  CUTTING  DIES 
WM.  PAPKE  &  SON.  Dies  for  printers. 
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selTsales  books 

«  Manifold  Books  &  Cafe  Checks 

It’s  easy  and  profitable  with  our 
fine  quality,  fast  service,  low 
prices  and  liberal  discounts.  Write 
for  dealer  agency  today. 

ADAMS  BROS.  SALESBOOK  CO. 
Tooeka.  Kansas 


WOOD  B 

uy  sorts  or 

fonts  from 

1  stock! 

TYPE  N 

ew  styles  to 

10"  high. 

Catalog. 

CUTTING 

All  sizes 

at  lowest 

prices. 

STICKS 

Made  of  fi 

lard,  rock 

maple. 

STAFAST 

Mount  cuts 

without  nai 

ils  or  an 

CEMENT 

chors.  $1 .00 

a  tube.  3  for  $2.70. 

WOOD  Shiny  surface.  Type  high. 
RULE  12ptat25eyd.  36  pi.  at  35c  yd. 
24  pi.  at  30c  yd.  48  pi.  at  40c  yd. 


THERMOMETERS 


STEP  UP  your  specialties  _  with  ACCU¬ 
RATE  Thermometers.  Specializing,  tubes, 
plain  or  mounted,  SO  years.  HARTLEY 
GOVE'S  SONS,  Howard  St.,Vineland,N.J. 


TICKETS  OF  EVERY  DESCRIPTION 


tickkts  and  salksbooks 

Stmi  us  your  -.nquirics  foi  Roll- Folckcl- 
kiservcil-Tracic  Booslir’-k  Tickets  Coupon 
H  )oks  ami  Salesbooks.  Daruisome  Profits. 
KI.l.lOTT  TICKET  COMPANY 
409  Lafayette  Street.  N.  Y.  C 


SPECIAL  PRINTING  you’re  not  equipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Nu¬ 
merical  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G,  Toledo,  Ohio. 


TYPE 


WE  USE  REQ.  FOUNDRY  TYPE  METAL 

4  FTS.  6  PT.  COPP.  PLATE.  1-2-3-4.  $2.00 
4  FTS.  12  PT.  COPP.  PLATE  GOTH.  $2.50 
OVER  100  TYPE  FACES 
6  PT..  COMPLETE  FONT.  25A-50a.  $1.25 
8  PT..  COMPLETE  PONT.  25A-50a.  $1.65 
10  PT..  COMPLETE  PONT.  25A-50a.  $2.80 
12  PT..  COMPLETE  FONT.  25A-50a.  $3.30 
14  to  72  PT. — PRICES  ON  REQUEST 
TYPE  CATALOG  FREE.  DEPT.  9 
RULEX  TYPE  CO..  549  S.  WELLS.  CHGO. 


~  GUARANTEED  — 


PRESS  Line  quality.  All  widths. 

TAPE  ’  I  to  2  wide  .  .  .  36  yd.  rolls.  Less 
5°o  on  3  rolls.  Tape  cement  $1.00. 

WOOD  6  pt . $2.75  per  100  yds. 

REGLET  12  pt .  3.00  per  100  yds. 

All  widths  to  24  picas  in  stock. 

American  Wood  Type  Mfg.  Co. 

618  S.  Dearborn  St.  270  Lafayette  St. 

Chicago  N.  Y.  C. 


GENUINE  A.T.F.  type  faces  by  the  word 
or  line.  SAVE  MONEY  print  directly 
from  type.  Send  for  catalog.  General  Type- 
setting  Co.,  517  S.  Wells  St.,  Chicago.  Ill. 

WANTED 

WANTED — A  Ludlow,  an  Elrod,  a  12x18 
Kluge  unit,  about  20-30  fonts  of  Ludlow 
display  mats  and  figures — 18-60  pt.  Equip¬ 
ment  must  be  in  good  condition.  Give  full 
description  and  best  terms.  Write  Box  926, 
Graphic  Arts  Monthly,  Chicago. 

WANTED  —  Mergenthaler  credits  bought 
for  cash  immediately.  Box  923,  Graphic 
Arts  Monthly.  608  S.  Dearborn  St.,  Cngo. 


More  Mileage  from  Type 

We  will  promptly  send  your  money  back  if 
you  do  not  get  at  least  three  times  the 
wear  of  foundry  type  in  using  our  new 
DUROPLATED  type  after  ordinary  make- 
ready.  It  has  greater  affinity  to  ink. 

Our  n«w  wall  chart  showing  oompicu 
list  of  type  specimens  and  prices  will 
bs  sent  on  request. 

RAYCO  TYPE  FOUNDERS 

604-606  W.  Lake  8t.  Ohicago,  III. 


CHEAP  for  Cash,  any  cond.,  small  Folder. 
Offset  Press  11x17,  Pow.  Stitch.,  Box  927. 


IIIIEBS-n"«c 

For  Linotype  and  Intertype 

SEND  FOR  CATALOG 

REID  BROTHERS  CO.,INC. 

BEVERLY,  MASS. 
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SPECIAL 

August  1 5  to  September  30 

No.  20 — Hairline  Centerface  2  pt.  body 
No.  29-C — Half  point  Centerface  2  pt.  body 
No.  2J— Quarter  Pt.  Centerface  2  pt.  body 
No.  21-C — One  point  Centerface  2  pt.  body 
No.  22 — 2  Pt.  Full  Face  2  pt.  body 
The  above  five  items  centered  on  2  pt.  body. 

HAND  PLANED  RULE 

50  lb.  lots — 20c  per  lb. 

C.O.D.  or  Check  with  order — Credit  to  well 
rated  concerns  only. 

Send  for  catalog 

W.  E.  TAYLOR  CO.,  Inc. 

Makers  of  Taylor  Made  Hand  Planed  Rule 
209  W.  38th  Street  New  York  City 


WANTED 

38"  or  44"  PAPER  CUTTER— 20x30  Cut- 
ting  and  Creasing  Press,  Kluge,  Miehle  Ver¬ 
tical  or  Kelly.  Box  929,  Graphic  Arts 
Monthly.  608  S.  Dearborn  St.,  Chicago. 
MIEHLE  VERTICAL  over  10,000  or 
Miehle  Pony  for  Cash.  Dexter  Press,  Pearl 

River.  N.  Y. _ 

STITCHER,  Longneck  for  large  calendar 
work.  Baumgarth.  325  W.  Ohio  St.,  Chgo. 


WIRE 


SPECIFY  PRENTISS 
STITCHING  WIRE 

Sold  by  Leading  Dealers  Everywhere 


■"W 


Ask  for  Your 
Stitching  Wire 
Calculator 


BOOKBINDERS  Stitching  wire.  Price 
list  on  request.  Bookbinders  and  printing 
machinery.  Henry  A.  Muller,  137  West 
19th  St.,  New  York.  Watkins  9-7142. 
WIRE  for  stitching  —  Uniform  gauge  — 
proper  temper  —  Quality  guaranteed.  The 
Seneca  Wire  &  Mfg.  Co.,  Fostoria,  Ohio. 

WIRE  STITCHING  MACHINES 
Manufacturers  of 

WIRE  STITCHING  AND  GLUING 
MACHINES— PERFORATOR  PINS 
to  fit  all  machines  Standard  or  Special.  Pins 
for  Stimpson  Machines  our  specialty. 
MINCO  PRODUCTS  CORPORATION 
167  Wooster  St.  Gr-7-4260  New  Y’ork  City 


WOOD  ENGRAVINGS 


IWOOD  CUT^ 

SAVE  money-made  from  copy  or 
OBJECT-REKS  ENG. CO.  538S.CLARkST.CHil 


WOOD  TYPE 


BUY  WOOD  TYPE  from  mfgr.  Send  10c 
postage  for  large  catalog.  BIG  DIS- 
COUNTS.  Globe  Wood  Type  Co.,  2704  N 
Front  St.,  Philadelphia,  Pa. _ 


BIG  TWO-COLOR  Wood  Type  Cataloc 
FREE!!!  Send  only  10c  postage.  ACME 
WOOD  TYPE  &  MFG.  CO.,  61  Beekman 
St.,  New  York  City. 


MISCELLANEOUS 


KEEP  YOUR  PLANT  BUSY!  We  fur. 
nish  40  Profit  Making  Tried  and  Tested 
Printing  Plans  prepaid  for  $1.  Satisfac¬ 
tion  Guaranteed.  Also  50  Mail  Order  Plans 
for  $1.  Associated  Management,  5120R, 
Oakland  St.,  Philadelphia,  Pa.  Advertising 
Course  also  $1. 

HOUSE-ORGAN  COPY,  art  work,  by 
experienced  editor-artist.  Rates  reasonable. 
Roscoe  Poland.  Clinton,  Illinois. 

THE  FLINKER  LEAK-PROOF  INK 
FOUNTAIN  DIVIDER,  2905  Minot 
Ave.,  Cincinnati,  Ohio. 


Helps  you  to  get  small  jobs  on  and  ott 
the  platen  press  quickly.  Saves  time  in 
setting  gauge  pins.  Each  of  your  press¬ 
men  should  have  one  —  and  your  layout 
man  would  appreciate  a  Gauge  too.  Made 
of  durable,  transparent  celluloid.  Price, 
35c  each,  3  for  $1.00,  postpaid. 

Send  money  or  stamps  with  order 

Graphic  Arts  Publishing  Co. 

608  S.  Dearborn  St.,  Chicago 


August 
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OFFSET  PRESSES,  Used  and  Rebuilt 

SPECIAL 

22  X  34  S  5  L  Harris,  Suction 
Feed,  A.C.  electric. 

REN  PERRY 

120  N.  May  St.  Chicago,  III. 


MISCELLANEOUS 


make  your  own  Type  cleaner-tabbing 

compound,  Ink  Dryer,  etc.,  for  only  a  few 
cents  per  gal.  5  proven  formulas  for  print¬ 
ing  trade,  postpaid  $1.00.  Norclay  Prod¬ 
ucts  Company,  North  Kansas  City,  Mo. 


FIFTY  GUARANTEED^  New  Plans, 
Ideas  and  Money  Makers  in  “Press  Dol¬ 
lars”,  $2.50.  Wood  and  Metal  Type  for  sale 
or  trade.  Little  Publishers,  Ft.  Smith,  Ark. 


PRICING  JOB  PRINTING  with  con¬ 
trolled  costs.  Send  for  samples.  Box  360, 


6My/y-01IYX 


Two  new  type  stylos  availab 
by  tbe  word,  lia^  baby  fonts, 
or  weight  fonts.  FLASH  in  siaes  14 
to  72  pt.  ONYX  insises  24  to  84  pt. 
WE  NOW  GIVE  YOU  ACCESS  TO 
SIXTY  SERIES  OF  TYPE.  MADE 
From  JYewr  Hard  Fowuudry  MataJL 
CATALOGUES  and  PRICES  ON  REQUEST 


Printers’  Machinery  &  Supply  Co 

52 9  W.  Congress  St.  DETROIT,  MICH 


TOO  LATE  TO  CLASSIFY 


EQUIPMENT  FOR  SALE 


CSM  INTERTYPE.  Fine  condition.  3 
molds.  $1500.  Yaeger  Typesetting  Com- 
pany,  241  N.  Third  St.,  Columbus,  Ohio. 


SACRIFICE— 11x17  Rota-Print  at  $450. 
Not  a  Dealer.  Box  931,  Graphic  Arts 
Monthly.  608  S.  Dearborn  St.,  Chicago. 


New  Haven,  Conn. 


JOURNALISM  in  20  Lessons  only  $1  pre¬ 
paid.  Associated  Management,  5120R, 
Oakland  St..  Philadelphia,  Pa. 


“Direct  Advertising  and  the  Printer*’ 

ty  Albert  Highton' 

CONTENTS 

WHAT  DIRECT  ADVERTISING  IS— AND  WHAT 
IT  DOES 

TYPOGRAPHY  AND  LAYOUT 
COPY— AND  THE  COPY  WRITER 
THE  MAILING  LIST 
DISTRIBUTION 
THE  RETURNS 
THE  MAILING  PIECES 
THE  PRINTER'S  DIRECT  ADVERTISING 
THE  PRINTER  AND  HIS  CUSTOMER'S  ADVER¬ 
TISING 

PLANNING  CAMPAIGNS 

Price  $1.00 

Send  Money  unth  the  Order 

GRAPHIC  ARTS  PUBLISHING  COMPANY 

608  South  Dearborn  Street,  Chicago 


A  text-hook  of  gen¬ 
eral  information  on 
a  subject  vitally  ea- 
tentUd  to  the  printer. 
Written  by  one  who 
has  served  a  long  ap¬ 
prenticeship  in  print¬ 
ing  and  direct  adver¬ 
tising. 


Are  you  looking  for  a  piece  of  equip¬ 
ment?  Ask  for  it  under  the  heading  of 
WANTED  in  these  pages. 
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INDEX  TO  DISPLAY  ADVERTISERS 


American  Evatype  Corporation .  26 

American  Numbering  Machine  Co .  90 

American  Plastic  Plates,  Inc .  56 

American  Publishers  Supply .  92 

American  Roller  Co .  62 

American  Steel  Chase  Co .  89 

American  Type  Founders . 11,  37 

American  Wood  Type  Mfg.  Co . 44,  93 

Anderson,  C.  F,,  &  Co .  82 

Automatic  Saw  Sharpening  Co .  68 

Baker,  A.  F.,  Machine  Co .  87 

Baum,  Russell  Ernest . Back  Cover 

Beckett  Paper  Co.,  The .  6 

Bingham’s,  Sam’l,  Son  Mfg.  Co .  51 

Blatchford,  E.  W.,  Co .  35 

Bolton,  John  W.,  &  Sons  Co .  36 

Brackett  Stripping  Machine  Co .  51 

Central  Paper  Co.,  Inc .  36 

Challenge  Machinery  Co.,  The .  1 

Chalmers  Chemical  Co .  70 

Champion  Paper  and  Fibre  Co.,  The .  7 

Chandler  &  Price  Co.,  The .  21 

Chicago  Printers  Machinery  Works .  88 

Christensen  Machine  Company,  The .  23 

Coes,  Loring,  Company .  40 

Compo  Rule  Co .  28 

Craftsman  Line-Up  Table  Corp .  15 

Craftsmen  Machinery  Co .  54 

Cromwell  Paper  Co . Inside  Back  Cover 

Devere  Company .  40 

Dexter  Folder  Company .  35 

Driscoll,  Martin,  &  Co .  54 

Economy  Printers  Products  Co .  73 

Embossograph,  The,  Process  Co.,  Inc...  68 

Ever  Ready  Label  Corp’n .  42 

Franklin  Bindery,  The .  53 

Franklin  Company,  The .  82 

Goes  Lithographing  Co .  38 

Grove,  Jacob  R.,  Co .  88 

Gummed,  The,  Products  Company .  72 

Hammermill  Paper  Co .  17 

Hammond  Machinery  Builders .  60 

Harris-Seybold-Potter  Company  . 27,  39 

Heinrich,  H.  H.,  Inc .  55 

Hood-Falco  Corporation  .  85 

Ideal  Roller  &  Manufacturing  Co .  64 

International  Printing  Ink .  13 

Kelly,  E.  J.,  Co .  70 

Kimble  Electric  Company .  43 

King,  W.  B .  44 

Lassco  Products,  Inc .  52 


48,49 
3! 
63 
26 


Linotype  Maintenance  Co . 

Ludlow  Typograph  Co . ”  is 

M  &  L  Type  Foundry . 

Mackenzie  &  Harris,  Inc . 

Matrix  Contrast  Corporation . 

Megill,  The,  Edward  L.,  Co . 

Mergenthaler  Linotype  Co. 

Mills  Envelope  Co . 

Milwaukee  Saw  Trimmer  Corp . 

Montgomery  &  Bacon . 24 

Morgan  Expansion  Roller  Truck  Co _ 89 

Morgans  &  Wilcox  Mfg.  Co . 62 

National  Graphic  Arts  Expositions,  Inc.  18 

National  Type  Founders . 61 

Nelson,  C.  B.,  &  Co . 57 

Neon  Type  Foundry . 71 

New  Era  Manufacturing  Co.,  Inc . 65 

New  Richmond  Hotel . 42 

Nolan  Machinery  Corporation . 62 

Numbering  Machine  Service  Co . 44 

Nygren-Dahly  Co . 23 

Parker- Young  Company,  The . 55 

Power  Gauges  . 62 

Redington,  F.  B.,  Company . 66 

Riegel  Paper  Corp . 66 

Rosback,  F.  P.,  Company . 54 

Rouse,  H.  B.,  &  Co . 69 

Sampson  &  Ollier  Electrotype  Co . 70 

Seybold  Division . 27 

Simonds  Saw  and  Steel  Co . 72 

Simonds- Worden- White  Company . 52 

Spring  of  Youth  Foot  Pads . 30 

Stereotype  Equipment  Co . 34 

Swigart  Knife  Grinder . —  73 

Tarrant,  Jack,  School  of  Estimating . 64 

Thompson  Cabinet  Co . 58, 59 

Type  &  Press  of  Illinois . 75 

United  American  Metals  Corp’n . 68 

U.  S.  Envelope  Co . 33 

Vandercook  &  Sons,  Inc .  ? 

Verner,  B.,  &  Company . -  47 

Webendorfer- Wills  Co.,  Inc . 37 

Weitzenfeld,  David  H . -  ® 

Wellington  Arms . 32 

Wells  &  Company . 30 

Western  Litho  Plate  &  Supply  Co . 38 

Western  States  Envelope  Company . S3 

Wetter  Numbering  Machine  Co . 47 

Wiggins,  John  B.,  Co . 38 

Wilson-Jones  Company  . 2,3 


When  preciston  counts 


,you  can  count  on 


More  business  and  higher 
profits  are  the  results  of  care¬ 
ful,  precise  presswork.  Use  Crom¬ 
well  Special  Prepared  Tympan  on 
your  cylinder  and  take  the  first  step 
toward  better  looking  printing. 
Calipered  uniformity,  high  tensile 
strength,  absolute  resistance  to  oil 
and  moisture — these  uncondition¬ 
ally  guaranteed  Cromwell  features 
are  your  protection  against  make- 
ready  troubles  due  to  tympan  fail¬ 
ure. 

Cromwell  Tympan  is  the  choice  of 
thousands  of  leading  printers  the 
world  over.  It  will  help  you  pro¬ 
duce  better  looking  presswork  at 
no  increase  in  cost,  thereby  build¬ 
ing  business  and  increasing  profits. 
Cromwell  Tympan  comes  in  rolls  or 
sheets,  accurately  cut  to  fit  any 
high  speed  press  specified.  Order 
today  from  your  local  Cromwell 
distributor. 


CROMWELL 


SPECIAL 

Tympany 


THE  CROMWELL 
PAPER  COMPANY 

4801-29  S.  Whipple  Street 
CHICAGO  ILLINOIS 


The  utmost  precision  is  required  in  launching  and 
landing  in  heavy  seas  the  72  planes  comprising  the 
complement  of  the  U.  S.  Aircraft  Carrier  Saratoga. 
Precision  methods  of  manufacture  make  Cromwell 
TymjHrn  the  most  dependable  makeready  protection. 


Bets  are  open  .  .  »  that^s  what  you'd  say  •  • . 
If  you  tried  out  the 

5-PROFIT-AUTOMATIC-BAUM 

Can't  build  them  FAST  enough  to  fill  bonafide  orders 
otherwise  would  offer  to  put  it  in  on  trial  .  .  . 


Automatically  do  your  SCORING  jobs.  .  .  15,000  an  hour  (p^ 
feet  scoring  on  all  jobs  .  .  .  even  the  HEAVIEST  cards)  .  .  .|| 

Automatically  do  your  PER^OR^*^ iNG  .  •  .  15,000  sheets  a| 
hour,  1 , 2  or  a  dozen  lines  of  perfect  perforating.  Many  stylji 
.  .  .  including  "snap-out."  || 

Automatically  CU1‘ embossed  jobs  and  trim  folded  jobs  ar^ 
various  difficult  cutting  jobs  .  .  .  with  rotary  cutters,  eliminat¬ 
ing  smudge,  clamp  marks,  wire  edges.  Ij 

Automatically  DECKLE- EDGE  letterheads,  circulars,  etc 
1 5,000  an  hour.  |] 

Automatically  FOLD  I  5,000  to  50,000  sheets  an  hour.  FINES? 
accuracy  you  ever  saw.  5  folds  in  I  operation.  ^ 

^  _RE-COLLATE  R« 


YOURS  for  $85  initial 
and  $30  a  month 


RUSSELL  ERNEST  BAUM  •  615  Chestnut  St.,  Philadelphi 


